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MENA Tourism Travel Trends 2024 — spending closer to home within the region
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Intraregional Travel is the second-largest

opportunity after domestic travel, and is growing

Source of travel by region,’ % of incoming travel

M Domestic MIntraregional Interregional 2030 projected

Global 70 [
Americas  North America —- 9

Central America | o — 2

Caribbean 80

South America | R SO 6
Europe Western Europe | N s E— 16

Emerging Europe R .
Africaand  North Africa 67 [ 19
Middle East Sub-Saharan Africa 79 14 14
Middle East 39 25
Asia Northeast Asia g [
South Asia 8 [N
Southeast Asia | - o 6
Oceania 63 [ 18
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The Middle East luxury travel marke
estimated at USD 53.02 billion in 2023 &
to grow at a CAGR of 5.5% from 2024 to 2

>
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GCC Market Overview: Demographics
: Population
. Population 5
Country Capital City Popu!atlon % by @ b_y
(Million) o Foreign
Citizens :
Residents
Bahrain Manama 15 47% 53%
Kuwait Kuwait City 4.4 30% 70%
Oman Muscat 4.6 54% 46%
Qatar Doha 29 14% 86%
Saudi Arabia Riyadh 36.4 63% 37%

The GCC’s demographics are characterized by a young and fast-growing population
(Median age of 25- 27 years)

A key characteristic of the GCC population is the skew towards males (61%) than females
(39%), reflecting the large male migrant labour force that lives and works in the region.

Saudi Arabia has the largest population, accounting for 60% share of the total GCC
population, followed by the United Arab Emirates (17%), Oman (9%), Kuwait (7%), Qatar
(4%) and Bahrain (3%).

Kuwait
Bahrain

Qatar
mirates
i N

Djibouti
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GCC Outbound Travel Outlook 2025

The GCC Outbound Tourism market is
estimated to be valued at USD 75.89 billion

in 2024 and is expected to reach USD
127.55 billion by 2031.
CAGR: 7.7% (2024-2031)

New Increasing Political
Destination disposable Instability
Exploration Incomes

Growing Government Stringent Visa
tourism policies Policies of
infrastructure of encouraging destinations
destinations tourism

CzechTourism 6 22.01.2025 6
Source: Global Data’s Report 2024



GCC Inbound & Outbound Key Travel Trends

THEMAINDRIVER FORVISITING GCC DESTINATIONS

Main motivations to visit GCC destinations (January to June 2024)

Average length of stay in GCC: 3.46 days

Sun & Sea _ Nightlife

i 0% \ 5,0% g q T
az;":‘n'zs .. \ Key Drivers for Foreigners Visitation:

To% \\ _Arts & Culture
) . % 27,0%
“ ' e Culture & Arts (27%), Gastronomy (13%) and Active
Wellbeing Pursuits (30%).
Wellness . +  Safety & Climate

9,0%

The GCC Outbound Key Characteristics:

Average length of outbound stay: 4.2 days

10,0% ,,/ 13,0%
J \\_shopping Key Drivers for Outbound Visitation:
n,0% 12,0%
*  Culture & Arts (25%), Gastronomy (12%) and Active
Wellbeing Pursuits (36%).
Direct connectivity & Safety
Czechlourism 7 22.01.2025 7
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GCC Traveller — Notable Outbound Travel Traits

Across classes, ironically GCC exhibits similar travel traits

Prefers Halal
Food

Luxury and Value
Shoppers

LY G A

Prefers Travel Agents for
complex bookings

Pre-dominantly
advance bookers

Entertainment & \\ _ | Safety and Trust
Sightseeing 2t -

Access to Prayer rooms and/or
mosques

CzechTourism 22.01.2025 | 8



Ideal Consumer target segments in the GCC

CzechTourism

Prefers Luxury, high-end travel and
convenience

Safety and security is the main factor for
choosing travel destination

High spending capacity

Highly influenced by family, word of
mouth, social media and popular trends

while choosing a destination

Seeking new international
destinations

Opportunities for experiential
travel

Highly influenced by travel
package pricing, promotions
and social media trends while

choosing a destination

22.01.2025

9



GCC traveller segments

o® Family travelers: Middle East travelers like to take at least one trip every year as a family, if not more. Often, family
ﬁ[ travel includes not only one’s family but is rather more multi-generational, including grandparents, cousins, and
siblings. Though bookings are often made for each of these family units separately, they all meet at the destination

and stay together.

° Weekend travelers: These are more frequent travelers and use every long weekend opportunity to travel and explore
1)
'fﬂ destinations at shorter distances. They are looking for a quick break from the routine & mundane of life. They travel
&

with their families or friends and enjoy nightlife, sightseeing, and indulging in shopping.

Niche: These travel for sports, adventure, events and festivals and Czechia is the perfect match offering all these
or
experiences. These travel to either participate or attend a specific event or activity such as a sports tournament, music

festival, art exhibition etc.

a Residents: These are individuals who are citizens of other counties who reside & work in Dubai, they travel for
various reasons and a major large segments of the UAE population. They travel for business, weekend trips, sports,

events etc.

Czechlourism 22.01.2025 | 10



Czechia for GCC Travellers

In 2024 1Q-3Q, 28,063 and 17,856 guests arrived from KSA ( 4.57 days) and UAE (3.70 days)
respectively (Tourdata)

Air Connectivity Time Difference Currency Conversion
5- 6 hour Flight from Middle Middle East countnes are 2-3 @ 1 UAE Dirham - 6.02 CKZ
East hours ahead of Czech Republic 1 Saudi Riyal - 5.89 CZK

1 Omani Riyal - 57.47 CKZ
1 Kuwaiti Dinar - 72 28 CKZ
1 Bahraini Dinar -58.61 CKZ

GCC 1 Qatan Rial - 6.07 CKZ

/T

....
.......

......

well. is during the months of June
to August.

Language Weather - Visa Requirements
Czech language, is the local language Best time to visit is mid = Easy Visa process for
however, English is widely used as march to may. Peak season Middle East nationals ‘

Czechlourism 22.01.2025 | 11


https://tourdata.cz/data/navstevnost-huz-2012-2022/

Airline Connectivity

Czechia is connected very well in the GCC region
through main local airlines

* Emirates Airline
« Etihad Airways (from June 2025)
« Qatar Airways

*  Flydubai
¢ Smartwings
« Air Arabia

* Flynas- seasonal
 Jazeera- seasonal
 Salam Air- seasonal

sl=il Q PRAGUE
ETIPAD NEW

AIRWAYS

WHERE
O NEXT...

Q WARSAW

NEW

Czechlourism

22.01.2025
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Key Products promoted in the GCC

* Spa & Wellness

* Family Holiday

* Adventure & Outdoor

* Christmas Markets

« Shopping

- MICE

* Niche experiences — Golf

* Winter Activities

Czechlourism 22.01.2025 | 13



|Agency |Country |Packages |Link
- |Al Rais Travel UAE Leisure //alraisholidays com/tour/prague-city-break-package;
|Asian Air Travel UAE Lesiure- Offline ttps://asiantraveltours.com/
Travel Services |UAE Leisure veldxb.co \age/glmpses-of-east-europe/
Kanoo Travel [UAELesiyre Offine packages kanootravel.com/OynamicPackagesearchResult aspx
° The travel packages for CZeChIa In the market House of Tours UAELeisure Juwww.houseoftours.com/holdays/czech3Z0republic-tour-packages/
Emirates Holidays UAE Leisure www.emiratesholidays.com/ae_en/destination/europe/
entail operators 5N6D with an approx. cost of AED = e
Qatar Airways Holidays [Qatar_[Leisure. www.qatarairwaysholidays.com/bh-en/destinations/europe/czech-1
8000 — 9000 wellness packages and 2N3D Central =~ ==
KSA Leisure/Spa /www.duniaalrehlat.co
|Akbar Travels KSA Lesiure. ttps://www.akbartravels.com/sa/holidays/international-tour-pack: cze
|Al Rajhi Aviation KSA Lesiure. /www.alrajhi t om/en/package/eurs
Portfolio Travel/ BCD Travel _|KSA MICE www.pfs-ksa.com,
H 1 H H (Owaidah Travel & Tourism __[KsA___|Lesiure -Offline _|tto://www.owaidahtravel com
° Most of the ltineraries include spa regions or the
packages are combined as golden triangle wit
|Al- Deera Travel and Tours Kuwait ‘www.instagram.com/accounts/login/?r if
I’ague u apeS an ienna i’ use ST Joman s -ffne o vl oy e
1 Mezoon Travel [Oman__|Lesiure -Offline [www 1t com/international-tour-packages.php
Bahrain International Travel _|Bahrain _|Lesiure -Offline _|nttps://flywithbit.com/outbound-packa;

Czechlourism u 22.01.2025 14



Almrisafer AED v il

Retrieve my booking  (C) +966554400000 sign in

Prague © | B 18ju2022 =) 23Jul2022 2 1 Room, 2 Adults, 0 Children v m

and get a full refund in cat

Hote!

Avg. price per night
from city center of Prague

COVID-19 safety info

Popular filters

(409)
) F Mandarin Orlental, Prague

(222) Nebovidska 4587

© 2.5 km from city center of Prague

Availability a
[€oVID-19 safety info |

r plans change

Augustine, a Luxury Collection Hotel, Prague Superb E

liter by free canceliation

SAVE 24%

AED 10,674 AED 8,111

Hotel Superb m

LA
& -~ al tayer
= holidays HOME  ABOUT US

Austria & Czech Republic

Starting from

6,990 aep

CzechTourism

% inquiries@altayer-travel.com (&) CALL US: 49714 2055000

HOLIDAY PACKAGES  PRODUCTS  DISNEY DESTINATIONS  CONTACT US

Home Holidays Packages  Europe | Austia & Casch Republic

e@ Need Assistance

BOOK AN APPOINTMENT
with our travel expert
Telephone Support
+971 4 2055000 800288465

SERSEE

22.01.2025
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Strategy to promote Czechia in the market

Primary Secondary
Audience Audience

« Family * MICE

+ Millennials

* Honeymooners

* Wellness

CzechTourism 22.01.2025 | 16



Strategy to promote Czechia in the market

cuatege cool L

Foundation Blocks Product Development

Market Development

Building Blocks

Marketing & Promotions

Czechlourism . 22.01.2025 17



Market Development

DMC &
Wholesalers
(Leisure + MICE)

Tour Operators
& OTA’s
(Leisure + MICE)

Travel Agents
(Leisure + MICE)

- Trade

Sales &
Distribution

e ———

\
|
1

1

U
,/ Event Planners

\\ Airline &
| Strategic Partner
/ (Leisure + MICE)

| Corporates
! (MICE)

onata
travel

KI’IIWIIIS HOU%D
u_n_;

o

Lyl il ol fauiyay
REGENCY TRAVEL & TOURS

__.-/

Lol ::il—-’
SLabbdlyow —

~~~~~~ DADABHAI TRAVEL -—-‘; au:\&%
Roadshows Trade Co-ops || Trade Fams | | Trade Workshops Destination Training
CzechTourism

18
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Market Development — Media and PR

— Press
Releases
@ Social Media}

Press P
Conferences

Strategy

Media »
Monitoring

4
- Press Trips 2

Ahalegj Times

Tra Iler

www.tthworldwide.com

O]

Lo

Al Bayan

CzechTourism
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Work done in the GCC market- 2024
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Unexpected Wellbeing Campaign Launch & Promotions in 2024 — Arab Traveller & Dar Al

Khaleegj

8800 L1
Wil @by Loviyyas 32l

Vi hia#

Coverage Breakdown

No Publication Hoadline Date |  Reach
1 ICEO ME Arabic Al Uty el dalew lad 4 3 2024 bOOCD
2 |Axnbar Eisyaha BUl, i a0 e 5 S dualh; s 35 LT a4 32024 56,640
3 Business News ME At Gy iy D e 5 S dalh; e 3l 55D L a4 32024 71,280
4 MUAE Press Center Ui Aty gl e 5 e 2l Al 3 ASID Aald a4 32024 33,430
5 [Travel and Markets  MVisitCzechia L h Nellbeing Campaign to Redefine Active Tourism  |4.3.2024 [11,300
8 [Your Press Center VisitCzechia L. h Waellbeing Campaign to Redefine Active Tourism 14.3.2024 15,300
7 Web Release ¥VisitCzechia Launches Wellbeing Campaign To Redefine Active T 4.32024 (70,140
8 ME News 247 EVisitCzechia L hy Ibeing Campaign To Redefine Active T 4.3.2024 73,020
9 UAE News 247 #VisitCzechia Launches | libeing Campaign To Active Tt 432024 721,530
10 [Techit Up ME FVisitCzechia L hes Inr W g C gn 1o Redefine Active Tourism |4.3.2024 35,500
1 Zawya Ui Aty iy oD Y 5 ke Aalh ) Al 33 4550 Aaled sl 32024 11,382,390
12 ) Heart Emirates FVisitCzechia Launches | Vellbeing Campaign to Redefine Active Tourism |4.3.2024 (19,000
13 |Daily Guardian WVisitCzechia Launch Wellbeing Campaign to Redefine Active Tourism [4.3.2024 (11,000
14 [Times of Emirates #VisitCzechia Launches | Vellbeing Campaign to Redefine Active Tourism 4.3 2024 [14.300
15 Maa Guif WVisitCzechia Launch Nellbeing Campaign to Redefine Active Tourism 8.3.2024 17,460
17 Eatn Stays, Arabic Al By iy e B S s e 3l RS0 2L nd 3.2024 880
18 Eatn Stays, English  [#VisitCzechia Launches | Wellbeing Campaign to Redefine Active Tourism 4.3.2024 530,880
19 Executive-bulletin @VisitCzechia Launches | Nellbeing C: ign to Redefine Active Tourism 4.3.2024 84,770
20 One Ville News KVisitCzechia's Wellbeing Campaign 4.3.2024 5,000
21 One Ville News, Twitter VisitCzechia Launches Wellbeing C: gn 1o Redefine Active T 4.3.2024 22,000
22 [Techitup ME, Twitter  [Redefine active travel as #VisitCzechia k hes an § i paign to 4.3.2024 7,000
23 Middle East News 247, @VisitCzechia Launches | Wellbeing Campaign to Redefine Active Tourism 14.3.2024 197,000
(Twitter
Total Reach 13,897,820

Czechlourism
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Participation at Arabian Travel Market, May 2024

pnexp"ecte

3 viEGchs

'd| s
\ 8 4
B~ - unexpecte
SRR T A
& ko

L

: 4
\ ity

9 Czech exibitors, over 46,000 ndustry professionals representig over 160
countries, more then 33 000 in 4 days

Czechlourism 22.01.2025 22



Participation at Riyadh Travel Fair, May 2024

8 Czech exhibitors, over 30 000 visitors over 3 days

CzechTourism - 22.01.2025 23



Travel Trade Networking Evening at Czech Embassy, Riyadh, May 2024

9 Czech companies, 55 domestic TO, OTA nad medias

CzechTourism 22.01.2025 24



Czechia Travel Trade Day Media and Trade Coverage — 4 TO and 1 media

L

Czechia rolls out the red carpet for Middle it
Eastern travellers

Almrisafer 966554400000

Starting From
Czech Republic © 5 16Jul2024 [ 20)ul 2024 2 1Room, 2 Adults, 0 Children m QAR 7,700 6 Days / 5 Nights
~ Per Person on Double Occupancy
- SAR 4256
Star Rating - - SAR 3,523
Total for 4 night Including hotel ion with daily airport transfers,

5 stars (A1) Prague city tour, Corqbinu!ion of private car transfer and walking
and economy class flight tickets.

4stars (175)
Rates are subject to change and availability at the time of confirmation

3 stars (124)

2stars (n How would you like to view prices? Avg. price per night &

1 (R i
Istars w You can change the way you view prices anytime from the filters +974 4434 4444 X tours@regencyholidays.com
Unrated (54 Valid until: 30" June 2024 Terms and conditions apply

Czechlourism 22.01.2025 25



Czechia Spa Fam Trip for Saudi Arabia Agents 2024 (8 TO)

Spa fam trip
August 9. — 14., 2024

Day 1 Friday 3° Aug Tree of Life. BElpboad,

Departure from Rivadh/Jeddah/Dammam
4420 Artval 0 Pragne, mesing Barbara Andelov]
‘Transfer from imné B

rehabilitation and spa centre in the BeaTt of namre.
6100 Accommadation at the Tree of Lif

Side Inspection and restments, ez time
Dimner at the Tree of Life:

] Day 2, Saturday 10° Laani Bilpbias + Teplice
T Breakast at the hotel
Lanch 3t e Tree of Life

1400 transfer to Teplice (approx. 2,5 hours)
£7:00 Apeommoation 2t the £pa hotel Beethoven

20:00 Dinner 2t the Café Restanrant Beethaven

Day 3, Sunday 11" Teplice + Jachymoy + Marianské Lizng

Breakfast at the hotsl
09:30 transfer 1o Jichy

‘Lunch in SO

ofartival to Mariinshé Lizmé 1530

ascommodation Falkensteiner Spa Resort Marienbad

side inspection and free time for wellness
‘Dinner at the hotel Falkenstsiner

Day 4, Monday 12° Marianské Lizné + Karlovy Vary

EBreakfast at the hotel Falkensteiner

5:00 Transter o Ensana Hotel
fiay

Chack in Thermal
£2:30 Walring sy tour with Lunch 2t the Dizna

¥

oprox. i)

Day 5, Tuesday 13" Karlowy Vary + Prague

‘5:00after brezkast check oit and transfer to GrARdbot Pupg for it
inspection (apprax: 15min)
i),
s

transport services)
Guided ity tour with shopping 1 the end — transte from it tothe
E = v

‘premises and praying room, free time.

the hotsl

Day 6, Wednesday 147

‘Breakfast at the hotel
‘Cheek-out (uggage 2t the hosel svorercom) and free time.
+2:50 wansfer o Prague aispart or departure 3t 15,50

Important information

tour partic i related
coats

. transters, rties isted im th
‘program ar covered. Other 33ditional costs such as theuse oftaxs,
‘minibars, sleohol ate. ara not covered by the organizer

eurtent simuation.

More information about the Czesh Republic

W zivyd

rezechia.com
w vhrai.cz Karlovy Vary Region

"' Karlovarsky kraj
b" Zijeme regionem

#VisitCzechia

CzechTourism

22.01.2025 26




Czechia Advent Press Trip from GCC 2024 (4 media, 2 ifluencers)

CzechTourism 22.01.2025 27



Hotel Beds B2B Campaign 2024

HOTELSAND DESTINATION | CZECHTRAVEL | DOWNLOADA|

INSPIRATION

ACTIVITIES VIDEO ACADEMY RESOURCE!

-

Best of

Best O:f : j’ the Czech Republic
the Czech Republic * 7

Download Best of the Download Czech UNESCO
Czech Republic Brochure Treasures Brochure

Download Best of the
Czech Republic Map

Download Czechia's Download Czechia's
Active Holiday Brochure Camping Sites Brochure

LOOKING FOR

CAR RENTAL DEALS

Timeline: June to Aug 2024
Markets: GCC markets

Audience: +8.000 travel
advisors in GCC on our retail
platform Bedsonline.com

PAX increase to Czechia:
2.500 PAX. This is +25%
versus 2023 record year.

CzechTourism
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Wego Middle East Digital Campaign 2024

Book Now

#VisitCzechia

CzechTourism

Book Now

#VisitCzechia

wego®
o 4 . - 5 4 -
Book Now #VISItCZeCﬁ'a

AN

0®
wego

Book Now

Deliverables:

-On Wego Display Ads (Web and App):
600,000 impressions

-Off Wego Display Ads (Web): 142,857
impressions

-Social Media: Image/Video Posts 700,000
impressions

-EDMs: 1 Email 300,000 impressions
-Article: 2 Articles

-PR Campaign

22.01.2025 29



Czechia Campaign with Al Mosafer, Saudi Arabia

39.18%
Of travelers booked less
than 8 days in advance

78.68%
Of travelers booked 30 days
in advance or less

12 days

, Average length of trip

July
was the peak month of the year for
travelers to Czechia (385 pax)

February

was the lowest (81 pax)

84%

Of all bookings were made online

11,784

Hotel Room Nights & 5,245 visitors
from January 1 - August 31 2024

5,324

Hotel Room Nights & 2,413 visitors
from July 1 - August 31 2024

Additional Data

26.1 days 4.2 days )
Average ] 1 Average

Baoking length of

Window stay

@ Himonee e g
e Hatel Kings Court
e Hilton Prague Old Town

91.5% 90.74% 8.25%
» Areeither Are bookings Retail

dorSstar onthe App bookings

hotels (offline)

o Hotel Savoy
e The Julius Prague
e aiko Prague Rhea

CzechTourism

22.01.2025 30




Czechia Campaign with Al Musafir.com, UAE

|

smusafircom _

CzechTourism 22.01.2025 | 31



Public Relations and Social Media Amplification in Middle East

Czechia Prepares for Record-Breaking Tourism Season in 2024

Czech Towurist Authority, 24 July 2024- Czechis is gearing up for another remarkable tourism seaseon, set to surpass last
year's record-breaking visitor numbers. With over 22 million tourists in 2023, this year promises even greater numbers,
strengthening the country’s status 8= 8 premier Ewropean destination. Prague, the capital city, is at the heart of this touri sm
boom, attracting visitors from all owver the world with its rich history, stunning architecture, and vibrant cultural scens.

Throughout July and August, Prague anticipates welcoming owver 1.5 million tourists, marking a significant increase from
previcus years and underscoring its growing charm as a must -visit city in Ewrope. Visitors flock to Prague not only for its iconic
landmarks such as Prague Castle and Charles Bridge but also for its dynamic arts scene. bustling markets, and world -class

dining options.

10:47

visitczechia_arve @

#Visit 347 2,413
Czechia posts followers

Visit Czechia Arabia
Tourist Information Center
Prague, Czech Republic

@ www.isitczechia.com

Professional dashboard
381 views in the last 30 days.

Edit profile Share profile

Traverse'22 Updates Media

133
following

Email

® o @ €

MALT 2022 RTF !

Czechlourism

22.01.2025
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#VisitCzechia Monthly Trade Newsletters

1843
emails sent
Oct 17,2024 03:18 PM GST
[96.3% + 3.7% + 0.0%] 237

B} e
B Delivered 96.3% @ Bounces3.7% Unsent 0.0%

1775 Contacts 68 Contacts 0 Contacts

[13.4% + 86.6% ]

- [ Email 237 Views
@ Unique Opens 13.4% @ Unique Clicks 1.9% Unopened 86.6%

237 Contacts 33 Contacts 1538 Contacts Sharing this campaign on social media can help you increase your reach.

Share now
@ Clicks/OpenR... 13.9% ) Unsubscribes 0.0% @ Complaints 0.0%
0 Contacts 0 Contacts

CzechTourism 22.01.2025 33



Social Media et )

W3posts 1824 followers 117 following
#Visit

Czech Visit Czech Republic Arabia

Republic 21 The official Instagram account o h Republic in Arabia
(s3] | 1,824 1G followers o bl S

www.isitczechrepublic com

Ads Delivery level |Platform ibution setting Result type |Results |Reach |Impressions

czech awareness; New Traffic Ad «:’ !l ad instagram |7-day click or 1-day view |views 105090 (135035

New Traffic Ad - Copy ad instagram |7-day click or 1-day view [Link clicks [162 54241 (71007

New Traffic Ad - Copy ad instagram |7-day click or 1-day view [Link clicks [158 51521 |57029

#VisitCzechRepublic

New Traffic Ad ad instagram |7-day click or 1-day view [Link clicks [176 39744 (52031

New Traffic Ad - Copy ad instagram |7-day click or 1-day view [Link clicks |97 44977 |4929%

New Traffic Ad ad instagram |7-day click or 1-day view |[Link clicks (140 32249 (45774

CzechTourism 22.01.2025 ‘ 34



Upcoming Activities for 2025 (budget 3,5 mil CZK)

Appointment of Czech Tourism Representation office in Middle East, Israel, India
* February 2025

Czechia Roadshow Qatar, Kuwait, Oman
s 7 April = 11 April 2025

# ° ° o
Arabla.n Tzrg\fgrw?rll(?\; ;szZOg 5Workshop (vV4) VI S I tczec h I a

B2B workshop in Riyadh (V4)
* preliminary 4 May 2025

Fam/PressTrips and OTA campaigns
*  Q2-Q4 2025 Dates TBC

Czechlourism 22.01.2025 35



Contact us

Mrs. Barbara Andelova

International marketing manager — new markets #ViSitczec h ia

T. +420 731 548 508
E: andelova@czechtourism.gov.cz

Czechlourism 22.01.2025 36
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