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GCC Outbound Tourism Overview
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GCC Traveller ïNotable traits
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GCC Traveller ïReasons to travel
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Ideal Consumer target segments in the GCC

Arab 

Locals
Expats

Å Prefers Luxury, high-end travel and 

convenience 

Å Safety and security is the main factor for 

choosing travel destination

Å High spending capacity

Å Highly influenced by family, word of 

mouth, social media and popular trends 

while choosing a destination

Å Seeking new international 

destinations

Å Opportunities for experiential 

travel

Å Highly influenced by travel 

package pricing, promotions 

and social media trends while 

choosing a destination
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GCC traveller segments

Family travelers : Middle East travelers like to take at least one trip every year as a family, if not more. Often, family

travel includes not only oneôsfamily but is rather more multi-generational, including grandparents, cousins, and

siblings. Though bookings are often made for each of these family units separately, they all meet at the destination

and stay together.

Weekend travelers : These are more frequent travelers and use every long weekend opportunity to travel and explore

destinations at shorter distances. They are looking for a quick break from the routine & mundane of life. They travel

with their families or friends and enjoy nightlife, sightseeing, and indulging in shopping.

Niche : These travel for sports, adventure, events and festivals and Czech Republic is the perfect match offering all

these experiences. These travel to either participate or attend a specific event or activity such as a sports tournament,

music festival, art exhibition etc.

Residents : These are individuals who are citizens of other counties who reside & work in Dubai, they travel for

various reasons and a major large segments of the UAE population. They travel for business, weekend trips, sports,

events etc.
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Å Growth in outdoor and nature travel

Å More Focus on Safety and Security

Å Set- Jetters

Å Extended WFH Stays

Å Family Travel 

Å Sustainable and conservative travel

Å Wellness and Spa Tourism

Å Revenge travel

Å Solo travel 

Best potential customer segments for Europe

Å Led by GCC nationals and expat travellers

Å Family travellers; 35-54 years

Å Millennial travellers; 18-34 years

Travel Trends 2023
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Czech Republic for GCC Travellers
In 2019, 57,859 GCC travelers visited the Czech Republic from UAE and Saudi Arabia for an average length of 3-4 days and Saudi 

Arabia having the highest length of days being 7-8 days. Travel from Saudi Arabia to the Czech Republic has seen a surge in 2021 with 

a year on year increase of 182% in the average no. of nights over 2020.
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Airline Connectivity 

Czech Republic is connected very well in the GCC 

region through main local airlines

Å Emirates Airline

Å Qatar Airways

Å Flynas

Å Air Arabia

Å Jazeera

Å Flydubai

Å Smartwings

Å Salam Air
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Key Products promoted in the GCC

Å Spa & Wellness  

Å Adventure & Outdoor 

Å Family Holiday 

Å Shopping 

Å MICE 

Å Niche experiences - Golf

Å Christmas Markets 

Å Winter Activities
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Key packages promoted in the GCC 

¶ The travel packages for Czech Republic  in the 

market entail operators 5N6D with an approx. cost 

of  AED 8000 ï9000  wellness packages and 

2N3D Central European packages for AED 4000 -

5000

¶ Most of the Itineraries include spa regions or the 

packages are combined as golden triangle with 

Prague, Budapest and Vienna
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Strategy to promote Czech Republic in the market 

ÅFamily 

ÅMillennials 

ÅHoneymooners

ÅWellness   

Å MICE

Primary 

Audience

Secondary 
Audience 
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Foundation Blocks

Strategic Goal

Building Blocks

Product Development

Market Development 

Marketing & Promotions

Drive Tourism Traffic to Czech Republic

16

Strategy to promote Czech Republic in the market 
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Sales & 

Distribution

DMC & 

Wholesalers 

(Leisure + MICE) 

Tour Operators

& OTAôs

(Leisure + MICE) 

Travel Agents

(Leisure + MICE) 
Event Planners

Corporates

(MICE) 

Airline & 

Strategic Partner

(Leisure + MICE)

Roadshows Trade Co-ops Trade Fams Trade Workshops Destination Training 

Market Development  - Trade
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Market Development ïMedia and PR

Strategy

Press 
Releases 

Social Media

Media 
Monitoring

Press 
Conferences

01

02

03

05

04

Fam Trips



Work done in the GCC market - 2022
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Trade B2B Networking Events 

Kuwait B2B Workshop in May 2022 
Czech Networking Evening at Embassy in Riyadh in May 
2022  
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Participation in events and trade fairs in UAE & Saudi Arabia

21

Visit Czech Republic participation at Riyadh Travel Fair 2022  
Participation at MALT Congress 2022   
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Czech Republic Roadshow 2022- Riyadh, Jeddah, & Al-Khobar 

22

200+ local agents 

across 3 cities  Visit Czech Republic Roadshow in Saudi Arabia 2022  
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Czech Republic digital campaign with Wego- Saudi Arabia & Kuwait 

23

Campaign objective: Create destination awareness and drive bookings to Czech from 

KSA targeting the winter holidays 2022 -23.
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Familiarization Trips ïTrade and Media   

Influencer Trip with Jazeera Airways ςKuwait  Influencer for Traverse ςUAE   Trade trip with Jazeera Airways ςKuwait    
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Social Media handles 

1,824 IG followers 
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Press Coverage
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Upcoming Activities for 2023

Dubai Festival City Mall Promotion with Al Rais Travel

Å February 2023

Arabian Travel Market 

Å May 2023

MICE Arabia & Luxury Travel Congress (MALT 2023) 

Å September 2023

Riyadh Travel Fair  

Å Dates TBC 

Familiarization Trips 

Å Q3 ïQ4 2023 Dates TBC



India Market Overview 2022
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Socio Economic and Political overview

India's GDP grew by 20.1 % in the

April - June quarter of the fiscal

year 2021-2022

The FDI equity inflow grew by 168

% in the first three months of FY

2021-2022

India, the worldôsmost populous

democracy, with roughly one-sixth

of the worldôstotal population,

India is the second most populous

country, after China.

1.39
Billion 

population

24
International 

airports

65% 
Under the 

age of 35

27
Million outbound 

travellers in 2019

90
Million Indian 

passport holders

Indian travelers have accepted

the New Normal way of life

and are more eager to travel to

new destinations

Source: Ministry of External Affairs
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India outbound travel market overview

India is home to 300K  agents

Å 750 Large agents with monthly revenue of EUR 1,70,000 ïEUR 5,70,000 

Å 60,000 Medium agents with monthly revenue of EUR 28,800 ïEUR 1,70,000

Å 230,000 Small agents with monthly revenue of EUR 1,100 ïEUR 28,800

63%

17%

15%

5%

Type of travel

India's outbound tourism market is set to surpass US$ 40 billion by 2026 with an impressive double-digit growth rate during the forecast period 

2021 - 2026.

Avg. package 

value: EUR 1750 ï

EUR 2000

Avg. trip duration: 

5-7 days

Top International 

Destinations: 

Dubai, Switzerland, 

Singapore, Thailand 

Family travel

Friends

Solo travel

Group travel
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Top contributors to outbound travel - 2021

26.6% 

travellers 

from Delhi 

Delhi

Mumbai

14.6% 

travellers 

from 

Mumbai

Bangalore
5% 

travellers 

from 

Bangalore

6.2% 

travellers 

from 

Chennai

2.9% 

travellers 

from 

Kolkata

Kolkata

8.5 M 

travellers 

from India 

2021



06.12.2022 32

A massive pent-up demand of Indians waiting to travelé

Indians, among the most travelled before the COVID-19 pandemic struck, are the most confident in the world about resuming their international

adventures once they allowed to do so.
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Travel season ïwhen Indianôslike to travel

Jan - Mar Apr - Jun July - Sep Oct - Dec

15% 50% 10% 25%

The non-summer outbound 

travel is steadily growing 
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Reflecting the great change within the travel industry, we have identified emerging travel styles and segments that will pave the way for the future

success for the destination.

Adventure Travel Solo Travel Bleisure Travel Sustainable Tourism Culinary Tourism

Travel trends to look out for in 2023

Cruising Holidays Wellness Tourism Film Tourism /

Reel to Real Life Experiences
Multi-generational 

Travel 

MICE Tourism
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Indiaôs luxury travel market potential
Statistics peg the number of luxury outbound travellers from India at about 3.6 million and growingé

Å 65% of Luxury travel queries originate from the cities of

Mumbai, Delhi and Bengaluru

Å In India Gen X and Boomers are the driving force behind the

market growth, however there is an increasing trend of

Millennials opting for shorter luxury holidays

Å India has great potential for luxury weddings as well as

honeymoons, owing to financial dependency on family wealth

till much later stages of life

Å Affluent Indian consumers remain very upbeat about the future,

over 70% believe that their economic well-being,

disposable income and wealth will keep growing

Luxury tourism revenue in India from 2019 to 2024
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Indiaôs digital wave



Work done in the India market in 2022
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Czech culinary activity with celebrity foodie

Concept ïTo bring the local flavors of Czech Republic to India through an online masterclass with celebrity food blogger Kunal Vijayakar.

The idea behind the video was to influence and encourage Indians traveling to the Czech Republic to try the Czech Cuisine.

The videos were posted as reels on Kunal Vijayakar's

social media handles, along with one complete episode

on his YouTube channel
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Czech Republic webinar 
Organized and hosted a webinar in association with the Czech Republic embassy in New Delhi in May 2022 to emphasize and disseminate

information with the Indian business community regarding the most recent developments pertaining to the visa application and entry

procedures.

Participation from 

215 attendees and 

over 500+ 
registrations

Ms Nicole Machova

Sharing updates with the 

trade on Czech Republic 

visas.

Mr Roman Masarik

Talking about Czech 

Republic for Indian 

Travelers.
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WhatsApp promotions to the travel trade fraternity

WhatsApp Groups are a great medium to reach out to many travel agents at once. We would share postcards every month with 10+ groups

sharing relevant information and destination updates.



06.12.2022 41

To stay connected and maintain a relationship with the travel trade fraternity, airlines

and media publications in the Indian market, we would on a regular basis have

meetings in person or virtually.

Trade and Media meetings
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Social Media handles 

1,987 IG followers 
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Press Releases

Press Releases and destination updates were drafted and disseminated to media database of 500+ publications on a
monthly basis.
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Press Releases

Coverage in lifestyle and trade

magazines in India like

Condenast Taveler, Times

Travel, BOTT, TTJ, etc.



2023 activities in India
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India 2023+

Å In 2023, CzechTourism will mainly focus on activities leading to 

the launch of the direct flight to the Czech Republic

Å Online campaign to promote the Czech Republic

Å Focus on visa issue



Israel Market Overview
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Israelôs Market Overview
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Israelôs travel booking trends 
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Peak travel seasons
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Israeli Traveler segments
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Israeli Traveller



2022 activities in Israel
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V4 workshop in Tel Aviv

B2B workshop organised by Slovakia Travel (V4 cooperation) 

in Tel Aviv to promote the Central Europe in Israel.

Å 6 CZ partners (24 V4 total)

Å 50 Israeli partners including touroperators and media 

representatives

Date: 12. 7. 2022


