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GCC Market Overview

§

The GCC has the fastest
growing population in
the world. The vast
majority will be under
25 years of age

3

The trend of more
women entering the
workforce is likely to

continue

N
:

Spending on education is
rising across the GCC and
there is an increasing
focus on the quality of
education

§

The affluence, economic
diversification and
abundant natural

resources, point to
a continued strong

growth.

64%

; § § § §

GCC travelers spend 6.5x 40% of the GCC travelers The GCC accounts for Travelers from Saudi are Qatar has the highest
more than the global spent over USD10K on 64% of total international said to be the highest tourism per capita
average their last trip to Europe departures from Middle travel spenders globally expenditure followed by
East Kuwait and UAE in the

GCC
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GCC Outbound Tourism Overview
&@ | iiiii

GCC overseas GCC is in the Top

travellers by 2030: 5 source markets
61 million for outbound travel

s
y

Share of outbound /‘ 4 GCC outbound

travel " travel expenditure
65% Intl vs by 2030:
35% Dom tnps USD 216 Billion

GCC countries
constitute all about
75% of total
international tourism
expenditure form
the ME region

GCC Leisure Trips
peak season:
July September

Roadma

P

PERCENTAGE OF EXPATS IN GCC COUNTRIES’ POPULATION Eé

GCC travellers
trips 1o other
continents

SAUDI ARABIA OMAN BAHRAIN KUWAIT UAE OATAR average:

Average spent on
4/5* hotel per night
is $180 - $250

fos

GCC countries | Saudl Arabia &

LS ’ \ ’ \ ’ 8 5-7days‘::?,." ol oonsti:u!e :" UAE major source
€\ C\ / \ f oomzion st f maes ocuce
\ - , \ \/ \/’ \\/ ‘8 |

0% 40.8% 54% 70%  88.52% 89.5%
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GCC Traveller — Notable traits

Across classes, ironically GCC exhibits similar travel fraits

Prefers Halal
Food

Luxury and Value
Shoppers

LY G0 s

Prefers Travel Agents for
complex bookings

Pre-dominantly
advance bookers

Entertainment & 3 d _ Safety and Trust
Sightseeing ' i a

Access to Prayer rooms and/or
mosques

CzechTourism 06.12.2022 | 4



GCC Traveller — Reasons to travel

Main reasons for travel Main seasons for travel

A
| | ' (During Jun - Sep)
E i @ . 38%
: : - ain ™" '
' Short trips
Medical
ﬁ Treatment for (3 - 4 days in Jun - Aug) ®
. m Visit .
Family
Winter holidays 38% people
search and book
. @ Study (December 15 to January 10) from app
-ﬂ -

Booking
Preference

CzechTourism 06.12.2022 | 5



Key elements for travellers from each of the markets

Creative, nature/beauty, well planned, family oriented
= ready for new experiences
KUWAIT
Outgoing, enjoy [ .
shapg social,
opinio saak

SAUDI ARABIA

Cpen to new experiences

ndulge, be pampered

Czechlourism 06.12.2022 | 6



Ideal Consumer target segments in the GCC

CzechTourism

Prefers Luxury, high-end travel and
convenience

Safety and security is the main factor for
choosing travel destination

High spending capacity

Highly influenced by family, word of
mouth, social media and popular trends

while choosing a destination

Seeking new international
destinations

Opportunities for experiential
travel

Highly influenced by travel
package pricing, promotions
and social media trends while

choosing a destination

06.12.2022
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GCC traveller segments

o® Family travelers: Middle East travelers like to take at least one trip every year as a family, if not more. Often, family
ﬁ[ travel includes not only one’s family but is rather more multi-generational, including grandparents, cousins, and
siblings. Though bookings are often made for each of these family units separately, they all meet at the destination

and stay together.

® Weekend travelers: These are more frequent travelers and use every long weekend opportunity to travel and explore
1)
rf" destinations at shorter distances. They are looking for a quick break from the routine & mundane of life. They travel
&

with their families or friends and enjoy nightlife, sightseeing, and indulging in shopping.

Niche: These travel for sports, adventure, events and festivals and Czech Republic is the perfect match offering all
or
these experiences. These travel to either participate or attend a specific event or activity such as a sports tournament,

music festival, art exhibition etc.

a Residents: These are individuals who are citizens of other counties who reside & work in Dubai, they travel for
various reasons and a major large segments of the UAE population. They travel for business, weekend trips, sports,

events etc.

Czechlourism 06.12.2022 | 8



Travel Trends 2023

Best potential customer segments for Europe

Growth in outdoor and nature travel
More Focus on Safety and Security
Set- Jetters

Extended WFH Stays

Family Travel

Sustainable and conservative travel
Wellness and Spa Tourism
Revenge travel

Solo travel

Led by GCC nationals and expat travellers
Family travellers; 35-54 years

Millennial travellers; 18-34 years

CzechTouris



Czech Republic for GCC Travellers

In 2019, 57,859 GCC travelers visited the Czech Republic from UAE and Saudi Arabia for an average length of 3-4 days and Saudi
Arabia having the highest length of days being 7-8 days. Travel from Saudi Arabia to the Czech Republic has seen a surge in 2021 with
a year on year increase of 182% in the average no. of nights over 2020.

Air Connectivity Time Difference Currency Conversion
5- 6 hour Flight from Middle Middle East countries are 2-3 @ 1 UAE Dirham - 6.02 CKZ
East hours ahead of Czech Republic 1 Saudi Riyal - 5.89 CZK

1 Omani Riyal - 57.47 CKZ
1 Kuwaiti Dinar - 72 28 CKZ
1 Bahraini Dinar -58 61 CKZ

oec 1 Qatari Rial - 6.07 CKZ
R . y;
v 5 //ﬁ
-S: e

Language Weather Visa Requirements
Czech language, is the local language Best time to visit is mid Easy Visa process for
however, English is widely used as march to may. Peak season Middle East nationals
well. is during the months of June

to August.

Czechlourism 06.12.2022 | 10



Airline Connectivity

GCC

Emirates

Czech Republic is connected very well in the GCC
region through main local airlines .

apjall
« Emirates Airline smarfwings= Jazeerao
* Qatar Airways ~ o

* Flynas

« Air Arabia <
+ Jazeera Sl
*  Flydubai ETIHAD

° Smartwings AIRWAYS
* Salam Air

Flynas

([ - ¥ o
N\ SdidiliAil Gulithn

fludubai-
QATARE m‘

CzechTourism 06.12.2022 ‘ 11




Key Products promoted in the GCC

* Spa & Wellness

* Adventure & Outdoor

« Family Holiday

« Shopping

- MICE

* Niche experiences - Golf
* Christmas Markets

Winter Activities

Czechlourism 06.12.2022 | 12



FIENee

CZECH REPUBLIC

PRAGUE NEW YEAR PACKAGE

Key packages promoted in the GCC

The travel packages for Czech Republic in the

[ ]
market entail operators 5SN6D with an approx. cost
of AED 8000 -9000 wellness packages and
2N3D Central European packages for AED 4000 - = e
x5 8,600
5000
e Most of the Itineraries include sparegionsorthe | oo
packages are combined as golden triangle with e T

Prague, Budapest and Vienna
06.12.2022 13
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CzechTourism

Almrisafer AED v gl Retrieve mybooking (O +966554400000 signin ‘

18 Jul 2022 =) 23)ul2022 2 1 Room, 2 Adults, 0 Children v m

Prague
— = Ter By Tes Caneoiation
! free cancellation and get 3 full refund in ¢ L
Price Augustine, a Luxury Collection Hotel, Prague Superb m
© 1ol Hotel

Avg. price per night

@ 2.7 km from ity center of Prague
- - SAVE 24%

AED 10,674 AED 8,111

109)
331 F Mandarin Oriental, Prague Hotel Superb m

222) Nebovidska 45

Availability Eﬂ o
B

Popular filters

@ 2.5km from city center of Prague

¥ inquiries@altayer-travel.com (&) CALL US: +971 4 2055000

77
=~ al tayer

= " holidays HOME  ABOUT US HOLIDAY PACKAGES ~ PRODUCTS  DISNEY DESTINATIONS  CONTACT US

Austria & Czech Republic e e (E——

e@ Need Assistance

BOOK AN APPOINTMENT
with our travel expert
Telephone Support
+971 4 2055000 800288465

SR

DETAILED ITINE} TRAVELTIPS

06.12.2022
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Strategy to promote Czech Republic in the market

Primary Secondary
Audience Audience

« Family * MICE

+ Millennials

* Honeymooners

* Wellness

CzechTourism 06.12.2022 | 15



Strategy to promote Czech Republic in the market

Suaiegc corl I

Foundation Blocks Product Development

Market Development

Building Blocks

Marketing & Promotions

Czechlourism 6 06.12.2022 16



Market Development

- Trade
DMC &
Wholesalers
(Leisure + MICE)
Sales &
Distribution

Tour Operators
& OTA’s
(Leisure + MICE)

Travel Agents
(Leisure + MICE)

ognata
travel

\\ Airline &
\ Strategic Partner
/ (Leisure + MICE)

Khlmps Housror
. Corporates |.-_,_,_‘
; (MICE)

;

’ ‘%
.

\

dn Loy culopall fudn gy
\‘ REGENCY TRAVEL & TOURS
1
1

- -

/
,/ Event Planners

slibboigow — =
______ - DADABHAI TRAVEL :-—--::? au:\ﬁ
Roadshows Trade Co-ops || Trade Fams | | Trade Workshops Destination Training
CzechTourism

17
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Market Development — Media and PR

— Press
Releases
@ Social Media}

e > TEAVGler

Conferences

Ahalegj Times

Strategy

Media ) www.ttnworldwide.com
Monitoring b‘ n
@ Fam Trips Al Bayan

Czechlourism 06.12.2022 18
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Work done in the GCC market- 2022
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Trade B2B Networking Events

Tl Y5
Kuwait B2B Workshop in May 2022

Czech Networking Evening at Embassy in Riyadh in May
2022

Czechlourism 06.12.2022 20



Participation in events and trade fairs in UAE & Saudi Arabia

Visit Czech Republic participation at Riyadh Travel Fair 2022

Participation at MALT Congress 2022

Czechlourism o
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Czech Republic Roadshow 2022- Riyadh, Jeddah, & Al-Khobar

200+ local agents

across 3 cities Visit Czech Republic Roadshow in Saudi Arabia 2022

Czechlourism - 06.12.2022 22



Czech Republic digital campaign with Wego- Saudi Arabia & Kuwait

wego®

Wego @ -
<) 24m @ Christmas in the Czech Republic is a time to stop & relax

wege.com/3VE2VXX walutill &jggax  dihio 14 L)l iyl Juadl
&) Wego Flights & Hotels 1:12 PM

Czech Christmas £ B8
Enjoy Christmas in Czech Republic

and villages light up with Christmas
lecorations, and traditional carols and Christmas
sound throughout churches and

#VisitCzechRepublic

Discover Now

Notify
(o]
Campaign objective: Create destination awareness and drive bookings to Czech from weoo
KSA targeting the winter holidays 2022-23.

Czechlourism - 06.12.2022 23



Familiarization Trips — Trade and Media

Trade trip with Jazeera Airways — Kuwait Influencer Trip with Jazeera Airways — Kuwait Influencer for Traverse — UAE

CzechTourism 06.12.2022 | 24



Social Media handles

in 'mo 8 L
l@l 1,824 IG followers Y Lo o 95 °
SQCIAL MEDIA

Mes:

#VisitCzechRepublic

CzechTourism 06.12.2022 | 25



Press Coverage

CzechTourism concludes roadshow in Saudi
Arabia

<

CzechTourism

Travel, Tourism & Hospitality Story

N vome

CzechTourism concludes
roadshow in Saudi Arabia

RIYADH, Saudi Arabia, 21 days ago

CzechTourism concludes roadshow in Saudi
Arabia

Czech Tourist Authority — CzechTourism in cooperation with the Embassy of the Czech
Republic and in association with Flynas recently concluded its exclusive Saudi Arabia
Roadshow covering Riyadh, Jeddah and Al-Khobar.

06.12.2022 | 26




Upcoming Activities for 2023

Dubai Festival City Mall Promotion with Al Rais Travel
* February 2023

Arabian Travel Market
 May 2023

Republf'c

MICE Arabia & Luxury Travel Congress (MALT 2023)
« September 2023

Riyadh Travel Fair
« Dates TBC

Familiarization Trips
« Q3-0Q4 2023 Dates TBC ‘) arabian m ALT

travrket COngeLSS
y | ____DuBAl |
Qa_il.,]l Mo M 3

n 1 - Thurs 4 May 202 RS " s
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Socio Economic and Political overview

India, the world’s most populous India's GDP grew by 20.1 % in the The FDI equity inflow grew by 168 Indian travelers have accepted

democracy, with roughly one-sixth April - June quarter of the fiscal % in the first three months of FY the New Normal way of life

of the world’s total population, year 2021-2022 2021-2022 and are more eager to travel to
new destinations

India is the second most populous
country, after China.

1l O
Q Q L N\ PASSPORT
1390 B0 24— |e5% (5, | &

Billion International Under the - g 90 _
population airports age of 35 Million outbound Million Indian
travellers in 2019 passport holders

Source: Ministry of External Affairs

Czechlourism 06.12.2022 | 29



India outbound travel market overview

India's outbound tourism market is set to surpass US$ 40 billion by 2026 with an impressive double-digit growth rate during the forecast period
2021 - 2026.

Top International Friends
Avg. package 5%
Destinations: i ion:
value: EUR 1750 — Avg. trip duration: Solo travel -
Dubai, Switzerland, 5-7 days 15%

EUR 2000

Singapore, Thailand

Type of travel
17%
Group travel 63%

Family travel

India is home to 300K agents

» 750 Large agents with monthly revenue of EUR 1,70,000 — EUR 5,70,000
* 60,000 Medium agents with monthly revenue of EUR 28,800 — EUR 1,70,000
» 230,000 Small agents with monthly revenue of EUR 1,100 — EUR 28,800

CzechTourism 06.12.2022 | 30



Top contributors to outbound travel - 2021

26.6% 2.9%
travellers travellers
from Delhi , from
Kolkata
Delhi
travellers L% Kolkata
from |ndia travellers o
from
2021 Mumbai Mumbai .
Bangalore 6.2%
5% travellers
travellers from
from Chennai
Bangalore

Czechlourism 06.12.2022 | 31



A massive pent-up demand of Indians waiting to travel...

Indians, among the most travelled before the COVID-19 pandemic struck, are the most confident in the world about resuming their international

adventures once they allowed to do so.

B ETPrime

Travel demand could rise in India in coming

months: report

Tourism sector rebounds to pre-pandemic levels,
here are factors driving growth

EaseMyTrip clocks record sales as pent-up

demand boosts travel agency

Nishant Pitti, chief executive and co-founder of EaseMyTrip, said, "The festive season in India is
regarded as one of the busiest travel periods in the world, and we are overwhelmed by the response to

the sales.”

I SHIVANGINI GUPTA | NOVEMBER 01, 2022 / 12:02 PM IST

Strong pent up demand for hotels driving consumption: Crisil

A 1T

2minread . Updated: 27 Apr 2022,11:24 AM |5

CzechTourism
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Travel season —when Indian’s like to travel

The non-summer outbound
travel is steadily growing

15%| 50% | 10% | 25% =

Jan - Mar Apr - Jun July - Sep Oct - Dec

CzechTourism 06.12.2022 | 33



Travel trends to look out for in 2023

Reflecting the great change within the travel industry, we have identified emerging travel styles and segments that will pave the way for the future

success for the destination.

Adventure Travel Solo Travel Bleisure Travel Sustainable Tourism Culinary Tourism
_ aA e
Cruising Holidays Wellness Tourism Film Tourism / Multi-generational MICE Tourism
Reel to Real Life Experiences Travel

i

CzechTourism 06.12.2022 ‘ 34



India’s luxury travel market potential

Statistics peg the number of luxury outbound travellers from India at about 3.6 million and growing...

Luxury tourism revenue in India from 2019 to 2024

. ?

20

15

10

Revenue in billions USD

2019

2021 2022

® Domestic @ International

2023 2024

Statistica 2022

65% of Luxury travel queries originate from the cities of

Mumbai, Delhi and Bengaluru

In India Gen X and Boomers are the driving force behind the
market growth, however there is an increasing trend of

Millennials opting for shorter luxury holidays

India has great potential for luxury weddings as well as
honeymoons, owing to financial dependency on family wealth

till much later stages of life

Affluent Indian consumers remain very upbeat about the future,
over 70% believe that their economic well-being,

disposable income and wealth will keep growing

CzechTourism
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India’s digital wave

FOTAL INTERNET USERSAS YEAR-ON YEAR CHANGE AVERAGE DAILY TIME SPENT PERCENTAGE OF USERS
INTERNET A PERCENTAGE OF IN THE NUMBER OF USING THE INTERNETRY MNOCESSING THE INTERNET
USERS TOIAL POPULATION INTERNET USERS EACH INTERNET USER VIA MOBILE PHONES

@ i & O [

658.0 470% +5.4% 7HI9M 91.3%

MILLION +34 MILLION +10.9% (+43 MINS)
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Work done in the India marketin 2022
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Czech culinary activity with celebrity foodie

Concept — To bring the local flavors of Czech Republic to India through an online masterclass with celebrity food blogger Kunal Vijayakar.
The idea behind the video was to influence and encourage Indians traveling to the Czech Republic to try the Czech Cuisine.

a in t the next time when i make i

love it  think i could have put = itle more . M?w

CZECHIA

Easy Chicken Recipe| Czech Republic Recipe Indian Style| Braised Chicken | Kunal Vijayakar
G Khaane Mein Kya Hai @
A 243K subscribers @ (£} )| 15 Gl

The videos were posted as reels on Kunal Vijayakar's
social media handles, along with one complete episode

on his YouTube channel

CzechTourism 06.12.2022 ‘ 38



Czech Republic webinar

Organized and hosted a webinar in association with the Czech Republic embassy in New Delhi in May 2022 to emphasize and disseminate

information with the Indian business community regarding the most recent developments pertaining to the visa application and entry
procedures.

Mr Roman Masarik
Talking about Czech
Republic for Indian
Travelers.

Participation from
215 attendees and

over 500+
registrations

Sharing updates with the
trade on Czech Republic
visas.

" Ms Nicole Machova

til
rek Krou™
Ma estination

to the trade

Mr.
Giving the
presentat\on

CzechTourism
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WhatsApp promotions to the travel trade fraternity

WhatsApp Groups are a great medium to reach out to many travel agents at once. We would share postcards every month with 10+ groups
sharing relevant information and destination updates.

CzechTourism

#VisitCzechRepublic

Traveling to the Czech Republic Just Y Excmllﬁ 9
Got A Whole Lot Easier! ﬂ@b

P As of 14th April 2022, there
% are no longer any Covid-19
restrictions for entry into the
. Czech Republic. Travelers are
X no longer required to show
3 any COVID-19 vaccination
! proof upon their arrival.

While country has opened up
completely safety protocols
are still in place to ensure the
safety of people in the desti-
nation

CzechRepublic

Planning a Trip to Czech Republic?

HERE'S WHAT YOU NEED TO KNOW TO ENTER OUR COUNTRY!

ARRIVALS FROM EU COUNTRIES ARRIVALS FROM COUNTRIES OUTSIDE EU

Fill e passenges ocation form Fill e passerger It forrn

T have a confirmation

16 have & contimatiz
suffeing fiom

Covip 19

e
ey lost afler arival betwesn
e St T oy f sty

Additanl information:

vacrtion (Caveriel). ™
Eonntar doat “
2 o 1
’ . RAT U3 0 22 hours
Ghicren nder 12 years of e have sn excesticn e 3l bygicre ovmres
Chicren

o 24 hours

sen et 6 10EL £30- 5EUR

- ) B room v - tcectontic i

#VisitCzechRepublic

Ey

Adventure Activities in the Czech Republic

e | _ o .
Live your dreams when traveling to the Czech Republic and enjoy all the unique
marvels and wonders it has to offer.
Enjoy days of adventure, adrenalin and new experiences on your next visit to
Czech Republic!

Wl

Vs

Sky DIung In Prague Offroad Action Enchanting Balloon Ride
jou  Have you avays Wanled t Iy Flos cuer b hils and feresis of fie
sometning spesia  Samenng  Caech Republic counbyside in & hol
Sdveniuross (asag yeur levels of  a- saloer,
eit G

v sdeenain the views of newcal castes,
fime theres no nesc o wory as  where e nat & oreatiakng
¥Ou Wil be sisoped fn with your g a 5300 panovamas of e Czech Republic

o for  few theusard feet sbove fie
adverture experence choose? ground.
Enjoy tho thril and adrenaine rusn  The Ofcrosd Acken lacated in You tan also make

romantic by

of jumping fiom an aiterafl and  Miovise m e Ceniral Boheman  waiching the sunrse of sunsel wih @
xperknce e Whis you  region 3bout 30k % e ioved one.
enjoy the amazirg view of Cescn

Tor  There's no belier way o see Czach
ubie.

Repisic oas Repub
You tan alsa take home scuvenis 31d mitary sres hes Up Lo 250
photos or a recording hectares. of Crach countysige

(B Fotow - screcreustc
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Trade and Media meetings

To stay connected and maintain a relationship with the travel trade fraternity, airlines
and media publications in the Indian market, we would on a regular basis have

meetings in person or virtually.

601- Meetings with
Mmedia publications
to Promoting Czech ’

Republic.

Czechlourism 06.12.2022 41



Social Media handles

CZECH REPUBLIC

o . »

i w2k
in =

- SOCIALMED)

, @ 1,987 IG followers

64 posts from Jan 2022 - Jun 2022

Covering different aspects and offerings of the destination

oaQav - B

# Liked by marek.kroutil and 3 others

visitczechrepublic_in Did vou know that Praaue is also a
Come and explore
the beauty of Pisek

. visitczechrepublic_in

#VisitCzechRepublig

o Qv [

2,253 views - Liked by thecrazyindianfoodie
kunalvijayakar Of late I'm missing travelling and the worlc
cuisine.. One place and it's food that i was craving f... m~

Greenway
Jizera,

aride in paradise

'
= s
Spa Towns
In the Czech Republic, we love our traditions!

e visitczechrepublic_in

#Repost @swati_n_sam
& Liked by marek.kroutil and 124 others.

oQv -

#» Liked by marek.kroutil and 6 others
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Press Releases ngé

Press Releases and destination updates were drafted and disseminated to media database Of 500+ publications on a

monthly basis.

THE DAIL”BRUNCH | st T

Home Foodv Tawillosuityv Ufesyiev Heathv GpeiSpeaksv Forblers Videosv  Gthers tra‘,dm'
Celebrating the Beauty of Goodness.
3 e e mamasrn e Y o
#Czech Back into Czech Republic R — —
i Taste Your Way Through The Time to Travel: Czech Republic eases Travel
Restrictions for travelers

Christie’s Asian Art Week Beauty
Totals $67,890,084 | 11 Lots. of Goodness
‘Above $1M and 3 Auction S
Records =

SR

< Time to Travel: Czech
i Bl Republic eases Travel
Restrictions for travelers
By Namdharis Group expands
t0 31 Stores Bengaluru

* Embark On A T Holiday

‘ ‘This Summer

Columbia Pacific
Communities Positive Aging
Report: Semiors outdo youth
in parsuing conscious diet

and fitness

[ <[] » |8 B=z=a
-  Czech Republic
000

] FICCI Flo, Bengaluru hosts
Royal Fables' first edition in
B the garden ity

Tasting the fisvours and speciaities of the Crech Republic is 3 wonderful - and
Rediscover New York with 7 delicious - way to immerse yourself n the local way of ife
top new reasoas to visit

Best Power Equipments
(BPE) Launches Nrgx 5000
UPS with Li-ion Battery EXL
Series (ESS -

7 IHCL Launches Paathya - An
Industry Leading Initiative
To Chart A New Tomorrow

06.12.2022 | 43
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Press Releases

“=BUSINESS
“=NEWSPRESS

Business of Travel Trade H s 4 ut Nghtife Photos Guides Q

CzechTourism along with the Embassy of
the Czech Republic hosted their first
webinar of 2022.

Czech Republic travel update: Indian travellers can

5 Things to do in Prague if you wish to s s
enter the country without many restrictions

jet off to Europe like Parineeti Chopra

DEEE =] =]
YOURE READING voroeas >

“ p

Synopsis

TRAVELGUDES -+ MERGERS L ACQUISTIONS

[ Rt s Jowmens)
lic eases travel

Coverage in lifestyle and trade

magazines in India like

Condenast Taveler, Times
Travel, BOTT, TTJ, etc.

CzechTourism

P don or a previous

infection when returning from abroad. However. t is st recommended travellers to verfy the

luding proof of infectiviy. .. test, vaccination, iliness) directly with the
plane bus, rain)

its place in the
eting

sts themselves and
partners from large travel
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India 2023+

* In 2023, CzechTourism will mainly focus on activities leading to
the launch of the direct flight to the Czech Republic

* Online campaign to promote the Czech Republic
* Focus on visa issue

CzechTourism
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Israel’s Market Overview

Italy & €1000 -

Greece €2000
Top international Spent on an use sewices_of travel of people Drr_ganize
destinations avg. per trip agencies travel on their own.

7 Million 3.6 Million

of which

Israelis are aged 25+ travel once a year
%

CzechTourism 06.12.2022 ‘ 48



Israel’s travel booking trends

of Israeli's travel abroad Travel accompanied by a partner

without children
atleast once a year

Travel with partner and
children

Is the average trip duration

for most Israeli's

Travel with friends

Czechlourism 06.12.2022 | 49




Peak travel seasons

. Summer .
* Holidays:

'

Jews celebrate many
holidays throughout
the year but some
stand out in terms of
travel

The non-summer outbound travel is
steadily growing

CzechTourism
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Israeli Traveler segments

» Famiily travel with children are usuzlly made to Europe. These trips last 7-14 days mainly during the spring and surmmer halidays. &
combination of city and nature with sttractions for the whole family (parks, beaches, lakes, and rursl culturs). Rental cars are used to

travel outside the big cities.

Concept trips  like =ki vacations, music performances, sports events, wellness, heslth [hair implants, thermo baths et} Preference for 3
package that includes flight, hotel and tickets fequiprnent Jguide.

done throwgh 3 travel agency

Explorers uzually 2-5 days trips without children; as a couple or in 2 group of friends; preferably for weskends, sometimes in 3 package

i
ﬁ Business trawvel to mestings, conferences and business relationships. [t is wusually short trips where the flights and hotels cooedination is

that indudes a flight and a3 hotel to reduce costs and the hassle of planning. These trips take place 3t unigue city sites. restauramts and

cafes, with a combination of shopping and culturs.
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Israeli Traveller

Israeli travellers

Travel 5

Comfaortable pace
Luzeury

Comvenience and all inchusive

Purpose
Unwind and relax
Commect with family

Celebrate life

Avg. holiday duration
4 Might= per holiday

Avg. holiday spend
USD 1000 - 2000 per parscn
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2022 activities In Israel



V4 workshop in Tel Aviv TI1:- 1IN [||[ij,\!|]

B2B workshop organised by Slovakia Travel (V4 cooperation) n
in Tel Aviv to promote the Central Europe in Israel. TJ'IYM nn "ﬂ 'Im

+ 6 CZ partners (24 V4 total) 'JN'IIII"J ml;\l-l |'|EII'I'N

; ; ; . N3272 197371 ,01°70 2¥°0% MB3Y , J1TR?
« 50 Israeli partners including touroperators and media MI03 21970 M1 KA SRS NI
representatives N2 °N3 2R3 MY AR ATYYN2 0%

Date: 12. 7. 2022

CzechTourism



TRAVEL TRENDS Q i ——

Prague: City of towers, spires and a mystical loft

Press/fam trip participipation

» Cooperation with Prague City Tourism on a press trip

for 2 journalists from The Jerusalem Post in June 2022
. Media ouputs: 2x podcast (1 h each) + article in JP
. Topics: Prague, Jewish History, Experiences

« Cooperation with Zivy Kraj on a fam trip from Israel for

10 Touroperators in November 2022
. Topic: Spa region of the Czech Republic
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Upcoming Activities for 2023

IMTM 2023
* February 2023

Online and Promotional B2B campaigns
« Q22023

Sports Tourism and Yoga/Wellness Activity
« Dates TBC

B2B Workshop and Seminars
« Dates TBC

CzechTourism

ZATH INTERNWATIONAL MEDITERRANEAN TOURISN WARKET

11-12 February

06.12.2022
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