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Informace o trhu

USA jsou celosvétoveé na 1. misté v utraté za V roce 2023 bylo v obéhu 152 miliond platnych
cestovani: vice nez 80 miliard USD. americkych past, coz odpovida asi 56 % americké
populace. V roce 2022 vzrostl enormné zdjem o vydej
cestovnich pasu, Department of State nezvlddal napor a
cekaci Ihaty byly nékdy az 6 mésic(.

Americky cestovni ruch byl obecné jednim z
nejvice zasazenych odvétvi béhem pandemie.

V roce 2019 vycestovalo mimo USA 99,74

milion( obyvatel (¢islo zahrnuje Mexico a

Kanadu), do Evropy cca 19 milionu Q
&

Béhem roku 2021 toto cislo kleslo na 33,5

milionu, Evropa 2,5 milionu

56 % m4a Americ“:alj\é rllemajl' dany pocet dni
Do konce roku 2022 vycestovalo do Evropy pas, cca dovolene' zakonem
témér 16 miliond lidi. 152 19-29vdn| o
Témeér 50% Americanu si v roce 2022
milionu vibec dovolenou nevzalo!
Czechlourism 04.08.202 1,
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2022

Evropa:16 miliond
Karibik : 9 milion(
Asie : 3 miliony

Blizky Vychod: 3 miliony
Jizni a Stredni Amerika: 6 milionu

Vvyjezdovy cestovni ruch

(19 miliont v roce 2019)

Mexiko : 33,5 milionG

Kanada : 9 milionu

Celkem v roce 2022 vycestovalo 80 milioni (0 19 %

méné nez v roce 2019)l v roce 2019: 92 miliond.

333 milionu

Europe
18% share
Canada

18% share

Caribbean
10% share

Asia

7% share
Mexico
38% share

Central America
4% share

South America
3% share

Middle East

CzechTourism

US Department of Commerce

Africa 3% share
almost
1% share
QOceania
1% share
04.08.202
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Obecny trend - chceme cestovat ! ‘//"

Travel is a non-negotiable expense
55 % planuje uskutecnit az 3

Over half v o
Nl Xt o o SRS cesty béhem roku a zustat v

an increase of 25% from the . . 7 7 [V

past year ‘ destinaci déle — déle nez jeden
78% tyden

plan to spend the same or
more on travel in 2023 than
the previous year

95% 99% planuje cestovat v

would rather decrease their
spending on personal goods

to save for a vacation nadChalzejiCh 12ti méSIICIICh

1in 5 dollars o n
Sachur dekcaacy e Priorita # 1 je “Relax a
top category for discretionary

spending I"EJ U Ve n atiO n ”

CzechTourism TriAdvisor, An Economic Portrait of the Traveler, January 2023, US Travel 04.08.202 6
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0% *fRones Jravel trade trendy, Travel Market Report, 2023

Evropa predstavovala 40 % vsech prodeja v roce 2022

TOP destinace : Italie (85 %), Francie (66 %) a Recko (62). Zemé jako Cesko, Svédsko, Belgie a
Finsko by se mohly objevit jako nové oblibené destinace.

65 % téch, ktefi si rezervovali dovolenou v Evropé jiz Evropu opakované navstivilo a 56 %
kombinovalo 2 a vice destinaci

60 % travel advisors uvedlo, Ze jejich klienti si s nejvétsi pravdépodobnosti zarezervuiji zcela
novou evropskou destinaci destinaci ¢i kombinaci zemi

Pary (74 %), seniofi (72 %) a empty nester (71 %) jsou i nadale hlavnimi klientskymi segmenty
Nejvétsi vliv na vybér evropské destinace meély kulturni a historické pamatky.

Témér 7 z 10 poradcl uvedlo, Ze jejich doporuceni destinace bylo také klicovym ovliviujicim
faktorem pro vyber destinace.

Velka vétsina travel advisors (84 %) uvedla, Ze jejich klienti si rezervuji 8-14denni dovolenou v
Evropé.

Priizkumu se zucastnilo celkem 1 116 cestovnich poradct z USA a Kanady.

04.08.202

CzechTou I’ism Z toho bylo 85 % z USA a 15 % z Kanady. 3 7



TOP evropské destinace

POPULAR EUROPEAN DESTINATIONS FOR LAND VACATIONS

Italy

France

Greece

United Kingdom
Spain

Ireland

Portugal
Germany
Croatia
Netherlands

Switzerland

24%
22%
21%

32%

45%
42%

52%

66%
62%

85%

Vyhledavané aktivity

POPULAR DESTINATION SETTINGS FOR TRAVELERS VISITING EUROPE

Urban/ city centers
Countryside

Small town

Beach/ ocean

Lake/ river

Resort town/ all-inclusive

Mountain/ hiking

7%

Austria 16%
Belgium 8% Ski/ snow activities 9%
Sweden 7% _-
* Czechia (The Czech Republic) 7% Theme parks . 5%
Finland 4% T
Others* 7% Camping I T
: 04.08.202
CzechTourism 8
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Segmenty, u kterych muzeme ocekavat narust

EUROPEAN LAND VACATION SALES, BY CLIENT SEGMENTS

Couples

Seniors

Empty nesters
Luxury/affluent
Multi-generational family
* Millennials
Leisure group travel
* Solo travelers
Nuclear families
Affinity/Clubs
Students/Gen Z

~a)  Weddings

Incentive/ conference groups

B Soldin the past

CzechTourism

B Plan to sellin the next 12 months

Luxury travel

Multi generational travel
Solo travel

Leisure group travel
Svatby, honeymoons

04.08.202
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DESTINATION PREFERENCE OF CLIENTS TRAVELING TO EUROPE

Book an altogether new set of
destination countryl(ies)

Planovany narust cest do Evropy
v roce 2023 o cca 40% v
porovnani s rokem 2022

Book a combination of previously
visited country(ies) and new

EUROPEAN VACATION SALES OUTLOOK - 2023 vs. 2022

Book the same/ similar destination
country(ies) as they did on their
previous trip(s)

Canada

M Most likely B somewhat likely W Unlikely

60% ma zajem poznat nové destinace

M Up100%ormore WM Up50-99% M Up20-49% M Up1-19%

W Nochange [l Down 1-20%

CzechTourism 04'08'20§ 10



Motivace pro dovolenou v Evropé, délka pobytu

KEY DECISION INFLUENCERS FOR TAKING EUROPEAN LAND VACATIONS

81 % poradcl uvedlo, ze
jejich klienty jsou FIT a
hledaji jedinecné
zazitky.

Visit cultural and historical attractions 86%
Advisor/ agent recommendation
Culinary experiences
Recommendation by friends/ family
Prior experience

Price/ cost

Explore natural attractions
Heritage AVERAGE LENGTH OF EUROPEAN LAND TRIP

Variety of dining and shopping

%1%

Appeal of hotel/ lodging amenities

Favorable weather B Upto3days

Visiting family or friends B 4-7days

Attend art and performing events
B 8-10days
Available activities
B "1-14days
Cheaper European travel; stronger US$
B 15-21days
Better connectivity/ shorter travel time
B More than 27 days

Attend sporting events

CzechTourism 04'08'202 11




Aktualni problémy a vyzvy..

Vysoké ceny letenek (70 %) a naklady na dovolenou (45 %) byly hlavnimi problémy pfi
prodeji evropské dovolené

Primérna zpatecni letenka v 1été 2023 z USA do Evropy stoji 1200 dolart (Hopper). Tyto
ceny jsou o vice nez 300 USD vysSi nez primeér pro rok 2022. Dnes jsou evropskeé lety o 36
% drazSi nez v roce 2019, kdy byla primérna cena 861 USD.

$1,100
—e November 2022
2
= SO0 (TS s VS.2019: +17%
g PUpeERRE SRSl W vs. 2021: +31%
- $700
c
g
= $500
September October November
—e 72027 2021 --e-- 2019
Iogger.
1 04.08.202
CzechTourism 12
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A pokracujeme ...

CHALLENGES FACED IN SELLING EUROPEAN LAND VACATIONS

High airfares

Total cost of the vacation is too high

Managing client requirements/ expectations is time-consuming
Limited air inventory

Client preferences did not align with the available products/ destinations
Available inventory does not match client needs

Supplier itinerary/ schedule did not match with client’s vacation time
Complexity in the product packaging

Not enough support from suppliers

Illness or safety concerns

| do not have the expertise in salling Europe

I do not know the right suppliers

Client had already visited European destinations before

Naone, | have plenty of clients interested in European travel

I 70
I s
I

|

I

I 5

5

2

__- 17%
-
| R
4- 9%
—
'- 6%

Inflace, finan¢ni nejistota koncového
zakaznika

Nedostatek pracovnich sil-
87 % hoteliért hlasi nedostatek
zaméstnancu

Letecké spolecnosti Celi velkym
personalnim problémdim

Kazdy paty American se
rozhodl necestovat v zimé z dlivodu
obav ze zpozdéni a zruseni let(

Mensi vybér spojeni, Spatna politika
refundaci, nizka flexibilita

CzechTourism

04.08.202
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Shrnuti:

v Prodeje do Evropy v 2022 vzrostly o vice nez 100 % ve srovnani s rokem 2019.
Ocekava se, ze tato Cisla dale porostou.

v’ Témér 9 z 10 travel advisors v USA a Kanadé ocekava letos dvouciferny rust
rocnich trzeb. Nékteré z oblasti, u kterych se ocekava rust, jsou luxusni segmenty a
vicegeneracni rodinné skupiny. Zajem je predevsim o kulturni zazitky, historicka
mista a gastro.

v Problémem jsou vysoké ceny, zejména u letenek. Navrat k dlouhodobéjsimu
planovani

v' Kliéova je role travel advisors — zejména pfi komplexnéjs$im planovani mezinarodni
cesty. Travel advisors maji zajem o destinacni fam tripy a on line nastroje — chtéji se
stat specialisty na danou destinaci.

CzechTourism 04-08-205 14



Zakladni rozdéleni :

1. Touroperatori

2. online cestovni
kancelare (OTA)

3. maloobchodni- retail
cestovni kancelare

CzechTourism

Struktura trhu — trade

Overview of travel agents in the US

Konsortier R ) EFranchises :=coosen
- SIGNATURE D ENSEMBLE | -
VIRTUOSO MEAIBER FRAVEL) NETWORK TRAVEL Group o FLIGHT CENTRE
OEHESS SERVICES TRACEL OROUP
e i Travel
Etas|ere1 1939 Etablerec 1956 e — - TN
Etableret 1968
330 Bureauer 375 Bureaver 850 Bureauer o 3,44 mis oMmsatnng N
20,000 i £.000 er T s 35,7 miie i ermumting 4155 Ansatts S16E mis. | omimtng
$9.6mia. i omsaetning $5 mia i omsatning Rmistememning

Rejseagent grupperinger - :

i [
' -
ALTOUR  FROSCH PROTRAVEL e Zs  OVATICN
Teavel awnur
$i2ma ioms@tring | | $300 mio.i g | | $748 mia.i oms=tring | | $304mio.i i $E07mia | omsaetning
B335 Ansatte 1.C75Anzatte ¢a,780 Ansacte 277 Anzarte 420 Ansatte
Amarican Exprose Skmanire Virtueso Virwoo Virtuoso

o {
TRAVEL A A ERireTave, T
‘TEADERS: TR’ \VEL @I, . Ayt LSS OVIEGA e
s TRAVELSTORE TORD W

S6mia.i S5 mia. | 70 mio. | 3254 mio.i $400mio.| $1.8 mia.| $iemia. |
omseetning omsaetning omsaetning omszetning omsetning omsaetning omsztning
©a, 4483 Ansatte 725 Ansatte 199 Medlermmer 277 Ansatte 275 Medlemmer 555 Ansatte 800 Ansatte

04.08.202
3 ‘ 15



Tour Operator: Cestovni agentury (independent, home based, consortia,

franchise)
«  Garantované odjezdy, bali¢ky , land Proddvaji balicky od rGznych touroperator(i svym osobnim
program , nékdy zahrnuji i lety klientlim na zakladé toho, co hledaji a jaky bali¢ek kazdému
«  Neéktefi TO nabizeji sluzby i pro FIT a klientovi nejlépe vyhovuje. Vétsina cestovnich kancelafi se
Special niche groups. muUZe specializovat na fadu destinaci a poté muzZe zuzit

Online travel agents (OTAs):

balicek pro tuto konkrétni destinaci nebo oblast zdjmu na
zadkladé rozpoctu, preferované metody cestovani a zajmu.

dvé nejvétsi svétové online cestovni kancelare:

Travel groups jako napt. Internova : Altour, Travel Leaders,

. . . Protravel, Tzell
Expedia Group (Expedia, Hotels.com, Hotwire

a Trivago)

Booking Holdings (Booking.com, Kayak,

Priceline, OpenTable, Agoda a Rental cars),

Mensi, vice specializované OTA se vice TO
zaméruji na atrakce/prohlidky/zazitky (napf. Zakaznik
Klook, GetyourGuide, Viator, Musement,
TripAdvisor).

Cestovni agentura

Czechlourism 04'08'205 ‘ 16
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https://letusgoto.com/2020/11/22/top-3-ways-to-get-dubai-visa-from-india/
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Jak planuji utratit penize?

74%
dine out for at least half
of all meals during travel

Categories of spend in destination, % ranked #1

Beauty
Nightlife
. 4%
Take-out/delivery 5%
55 21%
o
Room service
. Restaurants
don’t shop for leisure 7%

during their trips

Entertainment 9%
20%

Shopping
9%
M Activities
1in3 i o
choose accommodations ~ Transportation h
over $200/night g ;
CzechTlourism 04.08.202 | g
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Co rikaji/ Buzz words ..

&
‘BUZZZ‘ e

83 % planuje cestovat vice nebo alespon stejné jako
predchazejici rok, 81% planuje utratit zhruba stejné
nebo o néco vice.

Pro 46% je cestovani dllezitejSi nez pred
pandemii.

Solo traveler, women

Flexibilita, rebooking,
kompenzace, refundace

Off the Beaten Path
destinations

Sustainability — local
companies, local
experience,

only travel - popavka Cestovni poradce = personal travel concierge

po bezpcnych
destinacich

CzechTourism

04.08.202
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USA na 4. misté v pocCtech prijezdli v roce 2022

2022

Spojené staty

Hromadna ubytovaci zarizeni dle kraja

A

373,403

Pocet turistt v HUZ

@

316.61 %

Mezirogn zména 2022/2021

)

&
944,265

Potet noci stravenych v HUZ

O
3.53

Primérna doba pobytu (dny)

£ 1478
W ) 2200%
@ 2310% O ss # 232
5o O 34 @) 2803%
188 6
@ 2r26% e
o e ’@ 333.4% P
i 3.5 621
A 3201 @ 1343% & 2747
A e @ 2414% ® a7 A 182 @ 1e98%
% 202% Q 32 4 ® 215% @ a0
32 g51 @ 34
8% :
% ;2335 £ 188
% i A oos4 ® 2217%
@ 3329% % msw O as
® 30 3.2

Legenda
pfijezdy turistu
. maximum
stred

minimum

vk wNEe

Némeécko
Slovensko
Polsko

USA

Velka Britanie

CzechTourism

04.08.202
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Foreign guests at collective accomodation establishments in the Czech Republic
2022

Country name Number of YOY % change % share ~ Number of YOY % change % share  Average length of

arrivals overnight stay stay

Germany 1842729 16804%  2509% 4949887 16092% ~ 2129% 3.69

Slovakia 776216 13554% | 1057% 1579063 1254% | 871% 3.03

Poland 612917 16173% | 835% 1.259,786 16065% 694% 3.06

United States of America 373403 3661%  508% 944265 0816%  521% 353

United Kingdom 316093 460.77 % 4.30% 828 481 42935 % 4.57% 362

Ukraine 285,302 WN% | 389% 629,329 2054% | 347% 321

Austria 263420 17532 % 3.59% 509 424 171.73 % 281% 293

ltaly 251964 17049% = 343% 658 809 16463% ©  363% 361

Netherlands 23421 12580% | 304% 625034 14506% = 345% 380
CzechlTourism 04.08.202 1,
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Podil poctu prijezdu podle kraju

Praha — 85%
Jihomoravsky kraj
Karlovarsky kraj
JihoCesky kraj
Moravskoslezsky kraj
Liberecky kraj

o Uuhs WwWwN e

CzechTourism 04'08'20§ 22



Odkud z USA se léta do Ceské republiky ?

> East coast + Florida
e West Coast

PRG - USA Q&D TRAFFIC (2019)

W 4% 0AD PAX

i = \Midwest

§ owors
== Toyas

CzechTourism Zdroj: Leti&té Praha 04.08.202 23
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J Nonstop lety 2023

ADELTA

Z NYC, 8.kvéten— zari 2023

(] Nové spojeni, 2023

ICELANDAIR g

« Primé lety z Keflavik,
1.¢erven —leden, 2024

PRAGUE
Dobré pripoje z USA.

CzechTourism



Kdo cestuje do Ceské republiky?

P¥ijmova tiroven domactnosti * Primérné vydaje na os/den * Frekvence navitév *
Ped cestou 7541%
2 983 K¢
Turista
Béhem pobytu Vy$$i pfijmova kategorie
1408 K¢
Turista
Celkem Navstivi destinaci poprvé
Tunsta 4 391 Ké Tunsta
@1 - nadprimémy @2 - promémy @3 - podonrimEmy Turista @1 - poprve @2 - opakovand
Primérna utrata
) R 4 391 CZK den/ osoba
CzechTourism i o Bk 207: - Peteed o, GNE, 20204 - Trching, POR DR, sy, 202

Czechlourism 04'08'20§ 25



Jak cestuji ?

2019 USA L=
Informacni zdroj navstévnika - Dopravni prostredek navitévnika
I I * Doporuceni pratel , rodiny
l . - pr— * Online research
o -
' .- el. n + ﬁ g m ’ a4 7 v Vv
* Cestovni kancelare— témeér
Doprovod navitévnika Typ ubytovéni turisty 40%

I . * Vétsinou FIT
- - - - — S — M Ubytovénl'—4* ab5*

ﬂ“ﬂm‘ﬂ‘ﬂh"&%

LLLLLLLLLLL Pratalé Sém Kolegove HUZ UZ neplacene

CzechTourism

&

|UZ placeré

04.08.202
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2022 Kanada

| Ad

Hromadna ubytovaci zafizeni dle kraju

k

Legenda
piijezdy turistu

45,142 g 270 ® maximum
Poéet turista v HUZ a5 @) 2286% )
é 108.7 % ® 34 g aar stre_d
minimum
@ T S s @ o9s6.1%
361.43 % 3;1_5% A aras (D 37
Meziro&ni zména 2022/2021 @ s1 ’% 2170_5% et
3 & sse @ 489% A a2
8 Cﬁ) 532 % 0.0% @ 34 % 418 % 11.5 %
86.0 % 3.8 335.4 % 44
120,164 O® 33 é} o @ 35
Poéet noci stravenych v HUZ ® 5 ﬁ 253
* 1268 ﬁ 1,538 @ 1218 %
an zoosw @ as

% f::% @ a1
3.66

Prumérna doba pobytu (dny)

Pocet turista v HUZ Pocet prenocovani v HUZ

10Me

50K

.8 0.0M
2015 2020 2018 2020

Sezonalni srovnani

2015 2020

CzechTourism

04.08.202

327



Kanada, ACTA update

» Vyjezdovy cestovni ruch je na cca 65% v porovnani s rokem 2019

i

> Nejnavstévovanéjsi destinace: USA, Mexico, Evropa (UK, Francie, Italie,

»  Kanadané cestuji Casu dvakrat vice Spanélsko)
nez Ameri¢ané ( na poCet obyvatel) .
Kanada — 38 milionu obyvatel » Béhem prvnich étyf mésicl roku 2023 pfijelo do Evropy a Spojeného kralovstvi
vice nez 1,1 milionu Kanadanu, coz je 91 procent objemu zaznamenaného v roce
» 2022 :45,000 Kanadan( 2019 (-9,0 %).

2019 : 96,000 Kanadanu

posledni tfi roky. 31 % planuje vycestovat za hranice. Odhaduje se, Ze vyjezdovy
cestovni ruch se letos v Iété dostane na cca 95 % objemu z roku v 2019.

R T S ——— 15€ :
» 58 % vyuziva cestovni agenturu

» 67 % Kanadan( ma platny cestovni pas . To umoziiuje cestovat témeér 13

_ milionljm Kanad,anl‘:j (na 5 a Vllce nOCI’).
2019 42% 2% E 28% 8%

mUSA  mCaribbean Mexico wEuropef/UK  ® Asia/Pacific = Other*
Source: CBoC guartery travel intentions survey. *Other includes Central/South America, Alrica and the Middie East.

Czechlourism 04'08'205 28



Vybrané aktivity ZZUSA a Kanada 2023

Czechlourism 04'08'202 29



ASTA cruise EXPO a Miami Travel Expo

Ugast na River Cruise Expo,
Ceska republika je velmi popularni
jako pre/post river cruise destinace.

Miami Travel Expo — prvni
velky veletrh na FL pro leisure
travel. Silné napojeni na J.
Ameriku

Czechlourism

Czechlourism 04'08'205 ‘ 30



Regionalni webinare - témer 500 travel
advisors

Praha a Stfedni Cechy

#VisitCzechia CzechTourism

Lazenstvi: KV, ML

eeeee
VRN

Y7 Zamek #VisitCZeChia

Lo 7dar ™ Sagavon 0 . teses o]
i . = D% tmeowy PP At «@% #VisitCzechia
Lbrnalk, Trast vysocina Region . Marinaib Liznd
CzechTourism
i 04.08.202
CzechTourism 3| 31



Delta training a prezentace v BNH + Delta University (zari)

Série 3 webinars s Delta Airlines a destinacCni prezentace pfed zahajenim pfimého spojeni NYC-PRG

- 'l | :
: ' T P 3 =
5 Sl — = = -
| | ldes M | T By — — 22z
et 2 ~
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0 W et
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CzechTourism

04.08.202 ‘ 32
3



TTD a V4 fam trip , celkem 17 TOP travel advisors

Série videi na travel trade portalu Insider Travel Report (5,000 subscribers)

Insider Video: Discover the Many Charms of Brno—the
Czech Republic's Second Largest City

By o Alan Fine, Jur

Michaela Claudino, director of CzechTourism in New York, taks with James
Shillinglaw of Insider Travel Report about the many attractions of Brno, the

L J - Czech Tourism Stages Annual Czechia Travel Trade Day
for Buyers in Brno

E ° Jarnes ShWlingtaw,

second largest city in the Czech Republic a...Read More

Insider Video: What You’ll Find in Moravia—Wine,
Castles, Caves and More

@ wen e, anie

Michaela Claudino, director of CzechTourism in New Yorl
Shillinglaw of Insider Trave! Report about Maravia, the Czech region famed for
its great wines but also its casties, cou...Read Mare

Insider Video: How Czechia Goes Beyond Prague in
Promoting Its Tourism Riches

oy 0 Alan Fine, May 23, 20,

Jan Herget, CEQ of Czech Tourism, now newly renamed Visit Czechia, talks with
at the annual brade event for Czech

talks with James

James Shillinglaw of Insider Travel Repc

tour operators and suppliers in Brno ___Read More

Insider Video: Rediscover Marvelous Prague on a Walking
Tour of the City

° Alan Fing, May 3

Jana Markova, a licensed guide furnished by Czech Te
Shillinglaw a quick tour of Prague, including the famed Prague Castie, cathedral,
Lesser Town, Charies Bridge, Jewish quart...Read More

Insider Video: Another Side of Czechia-A Visit to the
Historic Town of Olomouc

v o Alan Fine

ova, a lkensed guids In Olomoue, gives James Shillingiaw of Insider
eport a tour of this historc town whose massive wakis contain Hapsburg

ames

rism, gives

palaces, scenic squares and 3 very ...Read More
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Open House, Washington DC, 4,600 navstévniku

Embassy of the Czech Republic
in Washington, D. C.

04.08.202
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Niche press trips / Czech Traditions and Wine/ ||

i

Design, Biking

« Group press trip focusing on traditions and gastronomy / 6
journalists

» Individual press trip with David Furer
PR on South Moravian wines for US and
UK wine media outlets

Czech, Please!




CCRA Power Solutions , mini road show NYC, Toronto

Announcing 2023 PowerSolutions Live Events

Attendee Registration P ™
Partnerstvi s pfednim americkym al a Ccra

consortia; TRAVEL COMMERCE NETWORK

Destination Spotlight v BNH, prosinec
2023 m celodenni akce vénovana
Ceské republice.

Ugast partnert, GK New York, Letisté
Praha

150 travel advisors

Navazeme workshopem v Torontu

December 5, 2023
Bohemian National Hall
321 East 73rd St. New York. NY 10021
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Dékuji za pozornost !

Otazky ?

&

Odpovédi (?)
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