Exportni workshop
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ZZ USA a Kanada



Agenda

* Update o trhu (struktura,
preference)

* Travel trade trendy (pohled CK a
TO)

* \lybrané aktivity na trzich
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Kdo jsme a co délame:

* Primarné B2B : spoluprace s press a trade, s asociacemi
jako napt. ASTA, CCRA, USTOA, NTA. S tour operatory —

coop kampané, produkt development. Spoluprace s
aerolinkami.

* B2C: trade shows, brochures distribution

Michaela Claudino Radka Krizek
Director PR Manager

Address:

26 Broadway

New York, NY, 10004
www.visitczechrepublic.com

newyork@czechtourism.com

Czechlourism


http://www.visitczechrepublic.com/
mailto:newyork@czechtourism.com

Informace o trhu

44 % ma

* USA jsou celosvétové na 1. misté v Utraté za pas, cca
cestovani: vice nez 80 miliard USD. 146

milionu

Residents of New Jersey, Massachusetts, and Hawaii received the most
passports per 100 people of any states in 2023.

V roce 2023 bylo v obéhu s passporis per 100 people by it
priblizné 146 milionl platnych
pasu ve Spojenych statech. Toto
Cislo predstavuje zhruba 44%
populace USA, coz znamena, ze
necela polovina obyvatel ma
platny cestovni pas

Passport card
Mexico, Karibik,
Kanada

3 miliony

CzechTourism 08.10.202 4



Dovolena? R
=4

“Annual Vacation Deprivation Report ”

Americané ziskali zlatou medaili za nejmensi pocCet dni dovolené na svété

zhruba polovina Ameri¢anl neplanuje v letoSnim roce vyuzit celé své volno (53 %),
prestoze rocné dostanou jen 12 dni volna - nejméné ze vsech zemi, které se zucastnily
prizkumu.
Zprava 2024 zjistila, ze americti a japonsti pracovnici si kazdorocné berou podobny
pocet dnu volna (11, resp. 12).

o

|

J\

y Unknown Author is license

under CC BY-SA-NC 0810202 ‘ 5
4
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https://www.peoplematters.in/blog/guest-article/how-sleep-deprivation-reduces-productivity-23350
https://creativecommons.org/licenses/by-nc-sa/3.0/

Dovolenou ale vSichni potrebujeme ..

U.S. Citizen Departures to International Regions M

Year ©2019 ®2023 2024 ® US_Departures_YoY%_Originating

10M
25%

% Vroce 2023

20% £ uskutecnili obcané
USA 98,5 milionu
cest do zahranidi,
coz je 0 22 % vice
nez v roce 2022.

number of passengers
(¥ 5]
<

o
<

CzechTourism 08.10.202 5



Kdo, jak a kam cestuje ?

31% of American travelers have traveled
internationally in the past year

Question: Inthe PAST 12 MONTHS, have you traveled outside the United States?

Historical data

Yes,

30.9%
% Traveling Abroad
(Past 12 Months)
30.9%
2708
» -
’ \ ~ ’
I‘\ ,’~s/"‘~—'- N
§_\) I ] '
No,

69.1%

Future Partners  The State of the American Traveler livestream, September
an24

31% vycestovalo na
mezinarodni trip

Celkem v roce 2023
vycestovalo 98
miliond, v roce
2019: 92 miliond.

Czechlourism

08.10.202
4



VWiezdovy cestovniruch v 333 milionu M,
C|S|eCh .l.”.”.”.”.l.

2023 P 18% share
. o , 18% share

Evropa: 20 miliond (narust o cca 36 %

oproti lonskému roku)

Karibik : 10 milionu

Asie : 5,5 milionl = nejvétsi narust témér

100 %. Mexi ?‘;i:ashare

exico

Blizky Vychod: 3,5 milionu 38% share
Jizni a Stredni Amerika: 7,5 milion(

Caribbean
109 share

Central America
4% share

Overseas celkem 49 milionu .

South America

3% share
L Middle East
Mexiko : 36 milionU Atica 3% share
Kanada : 12 milionu 1Weshare  \ ceania
1% share
CzechTourism US Department of Commerce 08.10.202 |
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Postaveni Evropy v ramci vyjezdového cestovniho ruchu

U.S.CITIZEN TRAVEL TO INTERNATIONAL REGIONS

Released: March 13, 2024 2023 YTD
Total % Change Market
Regions Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec YTD YTD M Share
Europe 797,541 746,169 1,404,010 1,559,428 2,148,083 2,694,228 2,316,272 1,944,558 2,212,385 1,627,347 1,224,397 1,384,719 20,059,137 26.8% 20.4%
Caribbean 798,441 840,288 1,027,724 951,884 899,901 1,063,888 1,131,766 893,522 588,709 674,398 813,590 1,057,110 10,741,221 16.7% 10.9%
Asia 370,480 348,896 477,434 450,538 468,658 556,653 498,005 391,042 428,007 516,112 523,167 549,541 5,578,533 110.2% 5.7%
South America 219,734 233,687 266,361 209,311 221,604 287,919 289,152 250,967 208,007 221,099 274,849 355,247 3,037,937 21.2% 3.1%
Central America 339,842 341,604 413,050 329,146 330,378 440,847 450,867 336,105 242,895 260,949 352,237 517,062 4,354,982 17.6% 4.4%
Oceania 70,347 79,169 80,368 54,460 52,593 62,103 72,622 52,836 48,688 61,228 81,605 105,984 822,003 78.4% 0.8%
Middle East 283,818 263,395 291,796 282,941 329,027 378,539 330,075 308,148 305,985 268,067 257,599 292,287 3,591,677 15.1% 3.6%
Africa 55,937 45,732 55,218 54,540 68,040 89,283 83,287 62,966 56,386 61,080 59,866 84,953 777,288 23.3% 0.8%
Total Overseas @ 2,936,140 2,898,940 4,015,961 3,892,248 4,518,284 5,573,460 5,172,046 4,240,144 4,091,062 3,690,280 3,587,310 4,346,903 48,962,778 28.5% 49.7%
Mexico (Total) G 2,990,508 2,706,777 3,124,568 2,802,501 2,872,598 3,185,094 3,517,459 2,905,561 2,648,471 2,865,968 3,070,353 4,016,244 36,706,104 9.0% 37.3%
Mexico (Air) @ 1,129,414 1,121,624 1,329,286 1,070,832 1,065,659 1,293,434 1,305,411 928,321 734,250 921,775 1,061,278 1,437,463 13,398,747 3.9% ©®
Canada (Total)* 478,041 574,324 668,044 779,099 1,055,319 1,631,111 1,956,492 1,734,475 1,272,584 977,929 713,433 947,494 12,788,345 40.7% 13.0%
Canada (Air) @ 191,209 213,117 267,445 280,161 383,489 619,145 657,409 545,795 453,479 370,049 277,811 348,846 4,607,955 36.1% ©®
North America 3,468,549 3,281,101 3,792,612 3,581,600 3,927,917 4,816,205 5,473,951 4,640,036 3,921,055 3,843,897 3,783,786 4,963,738 49,494,449 15.9% 50.3%
CzechTourism 08.10.202 | 4
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ETIAS ETIAS ( od poloviny roku 2025)

European Travel Information

European Travel Information and Authorization System

ETIAS requirements for travel to 30 European countries

* Online

* Prizadosti je tfreba mit
minimalné prvni misto
v Evropé potvrzené

e 7EUR

* Platné 3 roky / dle
platnosti pasu

https://travel-europe.europa.eu/etias_en

CzechTourism 08'10'202 ‘ 10



ProcC a jak cestuji?

84 % respondentl planuje utratit za cestovani
vice nebo stejné penéz nez v lonském roce

77 % respondentim zalezi vice na

zazitku z cesty nez na cene Nekteri cestovale si stdle castéji najimaji

zajezdu. profesiondly, aby zdokumentovaly jejich
dovolenou. Trend ,,Memoirs in Motion“

89 % respondentl planuje cestovat mimo

sezonu.
We travel to make memories

CzechTourism AR Vi S L L %\2 08'10'202 11




Trendy

65 % respondentll chce podniknout vétsi cestu neZ v predchozich letech.

58 % respondentll z fad milenialll a generace Z chce, aby jim s rezervaci velké cesty v
letosSnim roce pomohla cestovni kancelar (ve srovnani s 52 % vSech respondent().

63 % respondentll planuje planuje navstivit Evropu

Pro inspiraci se cestovatelé obraceji na pratele nebo rodinu (52 %), socialni média
(39 %) a webové stranky o cestovani (37 %).

Vétsina respondentt (54 %) cesty rada planuje 3-6 mésicl predem

CzechTourism 08'10'202 12



S kym cestujeme?

e Solo traveler

76 % prislusnik(l generace milenialll a generace Z
(oproti 69 % vsech respondentll) uvadi, Zze planuji
podniknout sélo cestu. Solo female travel

* Multigenerational family trips =%

e Malé skupinky - za sportovnimi eventy,
koncerty, apod — rostouci segment. Viz. Taylor
Swift ...

This Photo by Unknown Author is licensed under CC

AM B5A 08.10.202 13
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http://www.jenamaen.com/2009/10/lost-generation.html
https://creativecommons.org/licenses/by-sa/3.0/
https://creativecommons.org/licenses/by-sa/3.0/

ASTA trendy AS [ s

* Exotické a vzdalené destinace
Japonsko, Thajsko, Vietnam a Maroko. Dobrodruzstvi daleko od
horka a davd... a nedotcené krasy, Antarktida, Norsko a Island.

» Off the beaten track - tradic¢ni destinace, ale vétsi
zajem o sekundarni mésta, cestovani mimo sezonu,

* Rodina s vice generacemi/vice zajmy, vice generaci a
oslavy

* Plavba po fekach a mofich- crusies

e Cestovani za zazitkem — sportovni, kulturni, apod.
Taylor Swift

CzechTourism 08.10.202 y



Kolik Americané utrati?!

Americans’ expected travel budgets are now well-
above their 3-year average

Question:
How much IN TOTAL is the maximum you will spend on leisure travel {including airfare, dations and all other trip related spending) during the NEXT 12

MONTHS? Maximum | would spand on leisure travel (next 12 months):

32 o vrg =426 Vice nez v

predchazejicich letech,
nejvice za posledni 3
roky

54,887 54,826

54,750

$4.548 $4.506

54,345 54,914
" A
TS

$4.454 34,563
§3787  $3814,..537
861 4,116 —

1
3,995
s3E0p 339 33,985

508

Maximum Expected Annual
Travel Spending (Mean)

o e i

Primér - 5,000 USD
Qpp ,‘_0{’ q“{y .-D? ..;b ,{‘) S \ S 1
*””@'”’f"‘l G if # xgﬁ‘*f% i *f%*ﬁﬁm "f}g“ﬁ“ﬂ CESES za dovolenou

o ‘;6‘&

Future Partners  The State of the American Travele: September 2024 Base: All respondents, approx. 4,004 esmpleted survays per wave

This Photo by Unknown Author is licensed

CzechTourism CCBY-SA08.10.202 15
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https://www.flickr.com/photos/68751915@N05/6355818699/in/photostream/
https://creativecommons.org/licenses/by-sa/3.0/

Kdo utraci nejvice?

Baby Boomers and High-Earners Have the Biggest Travel Budgets Baby boomers
V zavésu hned
Millenials (30-

By Generation By Annual Household Income By Place of Residence 40| et)
39.626
o v V4
Prumerna
4 .
Utrata je cca
53,746 £3.785
F3.447 55.860
4o 5,000 na
dovolenou
51,842
l Vyssi prijmova
GenZ Ml Boome: L J 0 $100.0 200,000 or Ruralarea  Suburban are : i H h4
en Millennial  Gen X Ogge:m Ls::;g’;aqn S.‘;{;ggg..’lg[') $;1g§g§q{0 Szﬁigriﬁo uralarea  Suburban area r;?;‘}:;:,laj kategorle aZ

Average maximum annual spend Average maximum annual spend Average maximum annual spend 10 O OO U S D
?

Future Partners  The State of the American Traveler. October 2023
]

CzechTourism 08'10'202 16



Current Most Aspired International Destinations
for Americans: Europe, Japan, Canada & Mexico

Italy
United Kingdom

Canada

Question:

Which foreign destinations do you most
want to visit in the NEXT TWELVE (12}
MONTHS? (Write in up to five)

Mexico
Japan
France
Paris
Spain
Ireland
London
Germany
Greece
Australia
Bahamas
Jamalca
Europe
Portugal
Caribbean Islands
China

(Please only include destinations
outside the United States)

Future Partners = aiponoens 200

S eompler

I 7. 7%
I /1%
I - 5%
I 1.3%
I (O 2%
I o 0%
L [
I 5
| 7.7
I 7 5%
I - 5%
I - %

I - o5

I -

I - 7

I ;o

I ;o

I 0%

I -

0% 5%

10% 15%

ed stirveys. Data collected August 16-25. 2024)

Exotické
destinace jsou
velmi
popularné
Asie —
extrémni
narust

20%

CzechTourism

08.10.202
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TOP evropské destinace

POPULAR EUROPEAN DESTINATIONS FOR LAND VACATIONS

Vyhledavané aktivity

POPULAR DESTINATION SETTINGS FOR TRAVELERS VISITING EUROPE

Italy 85% "
Greece 62% C i 7
i 6% ountrysice | <
Irefand &5% 1
Croatia 24% [
Netherlands 22% Resort town/ all-inclusive _ 22%
1
Switzerland 21% )
Ry 16% Mountain/ hiking - 17%
Belgium 8% Ski/ snow activities - a%
Sweden 7% 4
ﬂ Czechia (The Czech Republic) 7% Theme parks . 5%
Finland 4% . )
1 Campin 1%
Others* 7% ping I
i 08.10.202
CzechTourism 18
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Travel Trade insights

SEEUSTOA

United States Tour Operators Association

Czechlourism



Zakladni rozdéleni ;

Touroperatori

online cestovni
kancelare (OTA)

maloobchodni- retail
cestovni kancelare

CzechTourism

Struktura trhu — trade

[Overview of travel

Konsortier

agents in the US

Franchises

&

" STGNATURE SENSLMBLE . :
VIRTLOSO MEAIBER N KAVELY RETRORK TRAVEL Group @ TRAVEL FLIGHT CENTRE
EHESS SERVICES TRAGEL OROUP
=<3 g S Travel
S S~ e~
Etan|eret 1989 Etablere 1956 cablaaiieaa
=0 E{reauhl 375 Bureaver 850 Bureaver S o $L.44 Mia omzdtAng Gzsl i
20,000 6000 g o $257 mie.i et 4155 Ansatts $168 mis. i omaktaing
$9.6mia. i omseatning $5 mia. i omsastning 2] Rmisda diid
Rejseagent grupperinger -
H [ J
: i »
TFROSCH AW o )
ALTOUR MROTAVEL  wemcal QYATION
i, S — <
$i2ma ioms@tring | | $300 mio.i 9| | $748mia.i i $304mio. i omsetning | | $E07mia | omsatning
635 Arsatte 1075Ansatte ¢a,780 Anzacte 277 Anzatte 420 Ansatte
Amarican Expross Shgnanire Virtueso Virwo Virtuoso
ﬁ;‘li’kl’n\\ﬂ ;
rrAviL A TR,/.\VEL JAST . ALLTANGE OVIEGA capma—gy
LEADERS® avel Network / = WORLD TRAVEL Vonsnsone crmac
o TRAVELSTORE ey e
S6mia. i $115mia. | S70 mio. i 3254 mio.t $400 mio.| $1.8 mia.| $iemia. |
omsaening omsaetning omsaetning omsaetning omsaetning omsaetning omaaEtning
©a, 4,483 Ansatte 725 Ansatte 199 Mediemmer 277 Ansatte 275 Medlemmer 555 Ansatte 800 Ansatte

08.10.202
4 ‘ 20



Tour Operator: Cestovni agentury (independent, home based, consortia,

franchise)
Garantované odjezdy, bali¢ky , land Prodavaji balicky od rliznych touroperator( svym osobnim
program , nékdy zahrnujii lety klientdm na zakladé toho, co hledaji a jaky bali¢ek kazdému
«  Néktefi TO nabizeji sluzby i pro FIT a klientovi nejlépe vyhovuje. Vétsina cestovnich kancelafi se
Special niche groups. mUze specializovat na fadu destinaci a poté muze zUzit

bali¢ek pro tuto konkrétni destinaci nebo oblast zajmu na
zakladé rozpoctu, preferované metody cestovani a zajm0.

Travel groups jako napf. Internova : Altour, Travel Leaders,
Protravel, Tzell

Online travel agents (OTAs):

dvé nejvétsi svétové online cestovni kancelare:

*  Expedia Group (Expedia, Hotels.com, Hotwire
a Trivago)

*  Booking Holdings (Booking.com, Kayak,

Priceline, OpenTable, Agoda a Rental cars),

* Mensi, vice specializované OTA se vice T0
zaméruji na atrakce/prohlidky/zazitky (napf. Zakaznik
Klook, GetyourGuide, Viator, Musement,

TripAdvisor).

Cestovni agentura

CzechTourism 08'10'202 ‘ 21
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https://letusgoto.com/2020/11/22/top-3-ways-to-get-dubai-visa-from-india/

How’s Business?

94°%5 REPORTED AN oF THosE, 7 8% sAID
INCREASE IN SALES IN 2023 SALES INCREASED 10% OR
HIGHER

No Growth, Numbers are Flat from 2022 Sales Increased 4-6%
6% 15%

i

Sales Increased 7-9% &
7% &

0% Decline in Sales

Increase in Sales
94%

EERUSTOA

United States Tour Operators Association

CzechTourism 08.10.202 | .,
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2024 Bookings

Active Members are “highly
confident to confident” that
guest bookings will

increase in 2024 I I I
I

AT ~AN\

CzechTourism 08.10.202 23
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Jaké |sou problémy?

Ekonomicka nejistota
Zvysené zivotni naklady
Terorismus

Politicka nestabilita TOP THREE

z x 1. ECONOMIC UNCERTAINTY
Valka v Evro pe 5 COST OF LIVING INCREASES POLITICAL INSTABILITY
: p 3. TERRORISM CONTINUED WAR IN EUROPE
Prezidentske vol by v USA PANDEMICS/OTHER HEALTH CRISES

PRESIDENTIAL ELECTION

NIATURAL DISASTERS

WIDESPREAD STAFFING SHORTAGES
CROWDED TOURISM DESTINATIONS

Prirodni katastrofy
Overtourism

08.10.202

CzechTourism S| 24



Travel Advisor Impact

8 8 0/0 of members plan to utilize travel advisors to generate

sales in 2024

8 0 0/ of members report that travel advisors will play a very
0 important/important role in their business in 2024

in 2024, 98% L&

&
of members expect business booked by travel ? e v
advisors to increase or remain the same “’“‘ /;/;/‘Y

CzechTourism 08.10.202
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2024 PRODUCTS WITH STRONGEST PASSENGER
GROWTH TRAJECTORY

Small Group Tours

‘Pm -
:m

_EENLIQTANAA

CzechTourism 08.10.202 ”
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Chceme cestovat, chceme utratit vice penez a chceme néco
zazit |

Podle prizkumu, ktery provadi Master card v USA, planuje (dle
poslednich udaji z dubna 2024) v pfistich Sesti mésicich
vycestovat do zahranici priblizné kazdy paty respondent
priizkumu, coz je rekordni hodnota od tinora 1967, kdy se
prizkum zacal provadét. Ve srovnani s vrcholem pandemie se
jedna o ozZiveni epickych rozmérl. Ve stejném obdobi v roce
2020 hodlal cestovat pouze kazdy dvacaty American.

i : 08.10.202
CzechTourism D data & services 4l 27



2023

Pfijezdy turistu do Ceské republiky

Hromadna ubytovaci zafizeni dle krajt

A

9,559,091

Pocet turistt v HUZ

@

30.17 %

Meziroéni zména 2023/2022

J

|
23,361,866

Pocet noci stravenych v HUZ

3.44

Primé&ma doba pobytu (dny)

4 199013
A 212418 ® 246%
(igeay e # 2072
3.
A 703015 O @ 204%
358% A seseas2 O 40
% - '@ 302%
. 84 A o175
A 22472 @ 192% ﬂ“ 209,058
é‘D 203514 () 351% @ 33 * i D i
204 % ® 32 30.0 % 32
Q© a2 A 84301 % - O]
@ 208%
® s2 A 114230
# 431327 # so21es @ 102%
® 501 % @ 318% Q® 32
® 10 Q© 27

Legenda
prijezdy turistt

. maximum

stred

minimum

Top 10 zemi
dle pfijezdu turistu

Nemecko [IER2e0,175

slovensko [ 867.780
Poiska [ 759.074
Spojené staty I 490,188
Velka Britanie I 453,381
iatie [ 3s0.973
Ukrajina ] 334,368
Rakousko I 319,444
Nizozemsko || 261.820
Francie | 252,810

Némécko
Slovensko
Polsko
USA
Velkd

e wnNeE

Britanie
6. Iltalie
7. Ukrajina
8. Rakousko
9. Nizozemsko

10. Francie

2022- 7 milionu
turistu

CzechTourism

08.10.202
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2023

Spojené staty

Hromadna ubytovaci zarizeni dle kraju

ﬁ

490,188

Podet turistl v HUZ

@

31.28 %
Meziro&ni zména 2023/2022

J

2
1,271,523

Poget noci stravenych v HUZ

3.59

Prameérna doba pobytu (dny)

g- 2,134

) a44%
i Oy
36
4 um § oo G
31.0%
O ss *% 36 £
& ae32 @)
£ asor @ 407% @)
26.3 % @ as
> soh
@ 33

A 11,078
@M 1%

3.0

©

859
383 %

az % 2422

@ 31.5%
© a4

& 14,133
@ s18%
O a2

£ 393
@ 432%
© a8

A 227
) 407%
@ sas

Legenda
pfijezdy turistt

. maximum
stied

minimum

CzechTourism

08.10.202
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Podil poctu prijezdl podle kraju

1. Praha —85%
2. Jihomoravsky kraj
3. Karlovarsky kraj
4. JihocCesky kraj
5. Moravskoslezsky kraj
6. Liberecky kraj
CzechTourism 08.10.202 | .
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Odkud z USA se léta do Ceské republiky ?

== Eastcoast + Florida
= \West Coast

PRG - USA O&D TRAFFIC (2019)

W 6% 080 PAX

oo >~ Midwest

B 5% 04D PAX

s
== Taxas

Czechlourism Zdroj: Letidté Praha 08.10.202 31
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TOP 15 O&D DESTINATIONS

TOP 15 DESTINATIONS IN USA

S DESTINATION 2022
SEA® @ B0S Anerkantatne NEW YORK / JFK 27,629
MSP@ ORD @EWR [ JFK
® e A LOS ANGELES / LAX 14,452
SFO® DEN® A
LAx® DFrwe @OAT DELTA CHICAGO / ORD 1,760
® @TPA SAN FRANCISCO / SFO 11,000
AH o mia UNITED )
MIAMI / MIA 10,882
jetBlue WASHINGTON / IAD 9.805
NEW YORK / EWR 9,411
BOSTON / BOS 8,854
ATLANTA / ATL 5,657
DENVER / DEN 5,146
SEATTLE / SEA 4,518
DALLAS / DFW 4,021
TAMPA / TPA 3,667
HOUSTON / IAH 3,447
MINNEAPOLIS / MSP 3,135
- S -
1 08.10.202
CzechTourism 32
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*
Kdo cestuje do Ceskeé republiky? (K)S\h

PFijmova troven domactnosti * Primérné vydaje na os/den * Frekvence navitév *
Pred cestou 75415
2 983 K¢
Turista
BEhem pobytu Vy3$$i pfijmova kategorie
1408 K¢
Turista
Celkem Navstivi destinaci poprvé
Turisia 4 391 Ké Tursta
@1 -nadprimémy @2 - primémy @3 - podprimérmy Turista @ 1-poprvé @2 - opskované
Primérnd utrata
. i 4391 CZK den/ osoba
CzechTourism opore Wt Bk, 2040, P blnce, CNB, 202014 - T, PR 8 GOR, CaociTotin, 220
CzechTourism 08.10.202 | 5,
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Jak cestuji?

Hlavni divod navstévy navstévnika

Aktivity béhem pobytu navstévnika

3.31% -

12,71%
label

®Rekieace
@Navstéva

# Obchodni cesta

47,51%

Ostatni

35.36% @ Nakupy

Organizace cesty navstévnika

Individudini 1%

Cestovni kancelal 21%

Zaméstnavatel

~

Jinak § 1%

Kultumi pamatky (hrady, zamky, muzea, histoncka _ 67%
Navaava pribuznych & znamyeh || G-
Spoletensky Zivot a 2abava _ 29%
Gastronomie _ 2%
Navstévy kulturnich akel (festivaly, slavnosti, konce. - 18%
P&&( turistika - 15%
Prirodni pamatey (jeskyné, yhiiaky, skaini arvary, . [ 12
Cirkevnl turistika (cirkevni pamalky, pouté, naboZe - B%
Péée o fyzickou a dusevni kondici (wellness a lazn - 7%
Technické pamétky (rozhledny, industriaini aredly, d . 6%
Vyukove kempy (umélecké, kreativni psani, songwr l 2%
Cykloturistika, horska cyklistika, in-ine apod. I 1%
Koupéni, vodni spony | 1%
0 & sporty ( ai... | 1%
Pobyt na chaté &l chalupé I 1%

Tabofen, expediéni pobyt, 2ivot v piirodé I 1%

Trekking, horska turistika l 1%

Venkovska turistika (agroturistika, pobyt na farmé, ... I 1%
Lyzovani | 1%

Naviidvy sportovnich akel (zavody. utkani, plebory. I 1%

% 50%

Doporuceni pratel,
rodiny

Online research
Cestovni
kancelare— témeér
40%

Vétsinou FIT

Ubytovani —4* a
5*
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(J Nonstop lety 2024/25

ADELTA

Z NYC, kvéten— fijen 2024

J Nové spojeni, 2025

® AIR CANADA
Toronto — Praha

S A B B 6.Cervna — 29.zari , 3x tydne

Czechlourism



2023 Kanada Iﬁl

Hromadna ubytovaci zafizeni dle krajl

ﬁ. Legenda
prijezdy turistu
69,150 4 718 ;
Pozet turisti v HUZ £ s @ 1sman ® ::;a:;mum
@ s11% O s £ o s
@ % ® a9 D ox minimum
53.18 % @ A sooe O 37
Meziroéni zména 2023/2022 @ so ‘*8 S £
# a7 ' @ ;g.se% # ea2 N 4 50 (y
ﬂ) A s @M 433% Q@ 32 S @ s31% arUSt o 0 v
187,228 B ar B A 2 $o ot Lt
Pocet noci stravenych v HUZ % 2: * é‘% 300 po rovna n I s
% 2209 542 %
® & wi © wrn O 2022!
® ?a. @ a1 °
3.71
Pramérna deba pobytu (dny)
Poéet turisti v HUZ Poéet pfenocovani v HUZ Pramérna doba pobytu (dny)

e aTK BTK
THK

50K
oM

oK .
2018 2020 2015 2020 ) 2015 2020
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Kanada, ACTA update
» Vyjezdovy cestovni ruch je na cca 65% v porovnani s rokem 2019

» Nejnavstévovanéjsi destinace: USA, Mexico, Evropa (UK, Francie, ltalie,

» Kanadané cestuji asu dvakrat vice Spanélsko)
nez Americ¢ané ( na poCet obyvatel) .
Kanada — 38 milionu obyvatel » Béhem prvnich &tyf mésicu roku 2023 pfijelo do Evropy a Spojeného kralovstvi
vice nez 1,1 milionu Kanadan(, coz je 91 procent objemu zaznamenaného v roce
» 2022 :45,000 Kanadanu 2019 (-9,0 %).

2019 : 96,000 KanadanU

posledni tfi roky. 31 % planuje vycestovat za hranice. Odhadu;e se, ze vyjezdovy

. x o i
d Destination of S Outbound Travellers cestovni ruch se letos v [été dostane na cca 95 % objemu z roku v 2019.

» 67 % Kanadanl ma platny cestovni pas . To umoziiuje cestovat témér 13

mUSA m Caribbean Mexico » Europe/UK ® Asia/Pacific # Other*
Source: CBoC quartenly travel intentions survey. "Other ncludes Central/South America, Africa and the Middie East,
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Recovery Index
Canadian Arrivals in European Destinations
2023 vs 2019 (YTD)

o
=

o 20% 40% 60% 80% 100% 120% 140% 160% 180%

Austria
Belgium*
Bulgaria

Croatia

Cyprus

* Czech Republic
Denmark

Finland

France*

Germany

Greece*

Hungary

Iceland

Ireland®

Italy*



Vybrané aktivity ZZUSA a Kanada 2024
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PROPED- celorocni content promo s B2B media Baxter, Canada

Vysledky: 12 email blasts (20,000 pfijemcu/blast), 2
destinacni ¢lanky , inzerce 2x

Popis:

» Baxter media, celoro¢ni propagace krajl
formou content marketing- email blasts s
nejvétSim B2B travel trade media v Kandadé

. Ugast editora Travel Courier a Travel Press
na TTD

e )
Sip, Savar, and [xpjl;re: ““"’ﬂ:

Discover the Wine Wonders of Moravial

Outdoor Thrills of Northeast Czechia

Unweil the secrete of South snd Esst Moravia, o hidden gum for wine entbrusiass and cutural
axplorees alikn, This picturesque regon, stsaped i tadiman and innoystion. obers & ungue biond of
maodeen and historss thammad extacmvo
Northeast Czechia s a paracise for cutdoor lovers, packed with activitios all year round, You can SCenic wine trails, and s rich oudinery heritege

walk across the world's Jongest pedestrian bridge, bike through various trails, or hike along scenic

routes. There's somwthing for evecyonsl Check out local breweries, soak in stunning landscapes,

and dive into exciting adventures that will get your adrenaline pumping. TR .

Exphoring South Moravia's Winsey Architecture

Scuth Morvi boosis & thend of medeen and waditonsl wnery
srchvtocture. Vist comamponry wineries She Soabeik Qelisl, Susk
\ahctar, o explore Watoric cabsrs in Fite, Peviov, Vrbica and
Veltize, homa 10 the Ceech Wine Selon, For unien s0sommodetions,
Wy b0 oo s wine bateds ot Vinaheid pad eadem or enjay wine-
themed &isury at bt (e Yolalih 300 TIaxa. € epesience the pectect
0n S At aedt Bt 11 e viea wine fegin

The longest suspension footbridge in the world? In Czechiat

At Doine Morava Resort, outdoes anthissiasts can enioy mamerces
satlvites. Walk across the longest pedestiion bridge named
Skyliridge T21, ke or bike theough scanic trads, and Nt the siopes for
skiing or snowboarding in winter, For sdrenaline jurkies. the Alpine
Gooster offers a theilling forest ride. and the Sky Walk provides a
beeathtaking spiral climb with panarsmic views. The avo
features rope porks and paraghding oppoctunities, ensuring
e st schn s for all ages

Exphora Dolol Morava yaar1ound

Discover Morvis vis 1200 km of Wine Trals
oss w0 mxtanave retwork of wne U NG
1200 k. ietwnl frr ezphceing Sh regien’s viticultural lenhcepes.

PERFORMANCE ART
FLOURISHES IN CZECHIA

Czechlourism

Newer Ga Thirsty While Hiking In Gzechial

Fot & cool mix of adventure and culture. check out the Kikanobe
Mountain Baer Tead This scenic hike takes you theeh the baseiful
Krkonass Mountains and conmects several local brewerin. Along the
way, you'll get amazing mountain visws, stop by cozy pubs, and try &
wariety of reglonal boers. Esch brewery offers a umique tasts of Jocal
Irewing traditions, making it the perfect way to refox aftor o cay of
ki

Embark on the Krk Mauineain Boer Trai

Wty Vo exporience the tmart of Grech wins cowtry

Wirre mnd Trah tions in South and Emst Moravea
Baulh end Lot M2tey ars regien ch i Eeatie, whers fosiore,

Shomsanng Morrmm baritage. In thees 18gOM. wine
e Seepir mmriwined, sfferin 8 geoune cubutsl esence
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Veletrh Travel and Vacation show, media & trade event, Ottawa

Popis: nejvétsi veletrh cestovniho
ruchu na vychodnim pobfezi
Kanady, spoluprace s
velvyslanectvim a
Severomoravskym krajem

Termin: 5.-8.4.2024

Vysledek: celkova navstévnost
veletrhu 20,000.

2 prezentace pro B2C béhem
veletrhu

B2B event : 50 ucastniku

CzechTourism 08'10'202 ‘ 41



Touchpoint campaigh — Hopper app

CZECHIA JUST MIGHT SURPRIS

Popis: online kampafi prostfednictvim aplikace Hopper. & " % 8|  wou
SPOIUpréCG Letlété Praha’ méSto Praha a CZeChTourlsm :{::ew%;zx:;?;;f?ﬁiﬁﬁzz? From spa towns to beer tourism, ornate libraries

hiking and cycling trails—give yourself time to ex
the sights and experiences throughout Prague ai
Czech Republic.

Kampar zaméfena na incentive booking ubytovani a
letenek do Prahy. Banner ads, microsite, SoMe, Capitol
One credit card promo.

Bl

6.3M+ 2130 $587K 81

__ MVisitCzechia

¥

¥y 2.0
unexpeéted
Book now e L ~ ‘

hoppercom/prague
Book your Prague visit now

Impressions Total Pax Sales ROAS

(840 Flight Pax;
1290 Hotel Bookings)

15% off (up to $50) on select hotel bookings

in Prague
Expires on July 1,2024 Czech Beer Culture S
s . )4 Czechs don't just drink the most beer per capita E
Ter min: du ben' cervenec \ View offer details —they get creative with styles designed to b
enhance different flavors. v
o
08.10.202
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Rok éeské hudby, kampan IHeart Media & iHeartEDIA

Popis: propagace roku ¢eské hudby prostfednictvim nejvétsi rozhlasove
spole¢nosti IHeart, zamérfeni na tri- state area — NYC, NJ, CT.

Vysledky : 9,680.000 impresi, 300 spott , 890 entries
Termin: cervenec, 2024

BROADCAST CAMPAIGN DELIVERABLES

Audio/Broadeast Imoressions Defivered

Crver Dufivery Total lmpressions
T of Tt ErT

1088 Over Delivery 2.68M
657k EXCELL]

PE.Y 2 e 2 TEps3e

T ges B B r o THE
Cumulative DMA Impressions 13+

B In Derns Ordered Lnpressions

L

Mumber of Breadcast Commercials

(LT IOpNZE T T TEpa3a

B Curmuiative Comamercials

A symphony for ybur senses

o 2

#Visit

Win a Dream Trip for Two
to Czechia and
Celebrate the Year of the
Czech Music with us!

Round trip ticket to Prague
3 nights in Hotel Golden Key Prague Castle

1night in Hotel Nove Lazné in Maridnské
LAzné& spa town

2 nights in Hotel Thermal Karlovy Vary spa town
Prague Visitor Pass

The Clementinum Astronomical Towena& Baroque
Library guide tour

Tickets to Czech Philharmonic at Carnegie Hall

s}

AsTEN MoTELs . #Tharmal Corely Phlllasime
LRAS D e ek Wariowy Vary

WEAR OF

RN prague gﬂ Karioey Vary  WCZECHD
WAYNESWORLOMEDIA IMUSICE
city tourism N> Rigen sy

CzechTourism
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Press tripy THE NEW

« 11 group press trips:

active tourism, Plzen celebrations, golf,
svatebni turistika, rok ceske hudby, ceska
kuchyne

I ElAs\;JEHI-; TRIP IDEAS DESTINATIONS WORLD'S BEST TIPS + PLANNING CRUISES SHOPPING ABOUTUS (3

DAVID FARLEY

FOOD AND DRINK

MARTIN KREUZER

BOHEMIAN
CUISINE

How Praguc’s Top Chefs Are Reviving Austro-
Hungarian Cuisine With a Modern Twist

In the Czech capital, leaders of the culinary scene are embracing the multicultural history of the Austra-Hungarian emplre —
with delicious results.

By David Farley  Pusished an Septeries 1, 2024 fFliXI(plle

STARSH,#STRIPES.

Thousands turn out in Czech city to honor American
and Belgian liberators from World War II

By MATTHEW M, BURKE
STARS AND STRIPES « May & 2023

CzechTourism 08.10.202 a4
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MICE road show, PCB Letisté Praha

’,% Prague prague

Alrport

city tourism i A

Bureau

Popis : 3 lokace New York,
Toronto, Los Angeles

Celkem 110 klinetu
Data: 30.9. — 3.10.2024

Zastupci firem : Hilton Hotel,
Alchymist, Andaz, Kompas,
Eastern Europe Tours, One
Event, Prague Congress
Center

Dopravci: Air Canada, Delta

CzechTourism 08'10'202 ‘ 45



« Discover Central Europe road show Discover
18.11. Toronto Celkem 18 subjektu ze 4 Central
zemi, po¢itdme s Géasti cca Europe
139.11. Boston 50 partner z fad travel o dscover ce oo
advisors and TO, zastupci
21.11. Fr. Lauderdale aerolinek a press.
 USTOA Touchpoint prezentace
« Kampan Kanada
08.10.202
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Dékuji za pozornost !

Otazky ?

&

Odpoveédi (?)
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