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Agenda

e Update o trhu (struktura,
preference)

e Status Quo USA/
Consumer Sentiment

* Vybrané aktivity
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Co délame:

Primarné B2B : spoluprace s press a trade, s asociacemi
jako napfr. ASTA, CCRA, USTOA, NTA. S tour operatory —

coop kampané, produkt development. Spoluprace s
aerolinkami.

e B2C: trade shows, brochures distribution

Michaela Claudino Radka Krizek
Director PR Manager

Address:

26 Broadway

New York, NY, 10004
www.visitczechrepublic.com

newyork@czechtourism.com
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poptavku po navratu k mezinarodnimu cestovani,
pricemz 80 % Ameri¢anu zvazuje v pfistich 12
mesicich podniknout mezinarodni cestu

Americané maji tendenci zacit premyslet o své cesté
brzy, pficemz 60 % tak €ini jiz pul roku nebo vice pfedem.

Jedna tfetina rezervace 3 az 6 mésicl predem, zatimco 80%

jedna €tvrtina rezervace do jednoho mésice pied A

pfijezdem. Amerlc\,?\,ny
chce v pristich

Vice nez polovina Ameri¢an( uvadi, Ze pfi planovani 12 meésicich

budouci dovolené budou vice pfemyslet o udrzitelnosti a
dopadu na Zivotni prostredi, Nejmladsi vékové skupiny cestovat do
(zejména do 45 Iets)prOJevujl' silny umysl zmeénit sve zahranici

chovani.

Source: CIA World Factbook 2021, travel.state.gov, Oxford
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V roce 2019 bylo v obéhu 146.8 miliont platnych americkych pasu, coz
odpovida asi 44 % americké populace.

Pocet platnych past USA v obéhu se zvysil, s ro€nim primérnym rdstem za
posledni desetileti 0 4 %. To znamena, Ze stale vice AmeriCanu muZze cestovat
do zahranici.

Vyhledavané aktivity:

» Kultura a historie (muzea, pamatky, hrady, zamky)

+ City life — méné znama mista v oblibenych destinacich

+ Slow adventure — road trips, navstéva mistnich komunit, lokalni zazitky Jen 44 % ma
* Gastro turistika, nakupy pas, cca 146
nn milionu
o3
M

CzechTourism 20.11.2022 | 5



Kam Ameri¢ané cestuji ?

332 million obyvatel USA

Mezinarodné vycestuje — 93 milion
(28%)

Overseas Travel — 42 milionu (Europe 18
milion()

Mexico + Canada - 51 milion(

Canada

189% share

Mexico
38% share

Central America
4% share

South America
5% share

Middle East

Alrica 3% share

almost
1% share
Oceania
19 share
CzechTourism 20.11.2022 | 6



Recese a inflace?

65 % dotazanych ocekava, ze v USA nastoupi
ekonomicka recese, nicméné nezaméstanost je nizka iy, & E
(4%), inflace cca 7,7 %. = .S -

EXPECTATIONS FOR A RECESSION THIS YEAR

By | expect the United States will enter an

[CPRRBRTINg  oconomic recession sometime this year.

Question: | expect the Stvorghy agiee

30
United States will enter an 65-5% % AGREE OR STRONGLY AGCGREE
economic recession
sometime this year, Agres sTAL
brinyree pYW AN
62% 71% 65%
Dhagiee S
B £31%
Stiomyly ugiew l'. “ e
Millemnial or Dby Saower
Yownger ond vp
" o . o

C__zechTourism Millenial (nar.1981-1986) Generation X (nar.1965-1980) Baby boomer (nar.1946-1964) 20.11.2022 7



Ceny, inflace & cestovani

Reasons not to travel long-haul travel in September-December 2022 (% of respondents)

AUSTRALIA m BRAZIL m CANADA s CHINA JAPAN e US

I did not plan 10 travel Personal firances Covid-19 concerns® ILis still oo complicaled o Rising lravel cosls
Iravel overseas due to Cowd-19*

Q_;@Tourism Zdroj: fijen 2022, Destination Analyst, ETC report 20.11.2022 8



Trendy a soucasna situace, travel trade

Bookings - zhruba podobny jako v dobe Travel advisores jsou na 95 % svého
pfed Covidem, ale Klienti utraceji za cestu : ; "
vice, takZe hodnota téchto transakci prodeje z roku 2019 a na zaklade
vzrostla. objednavek dosahnou v podzimnich

meésicich 96 %.

Novi klienti: fada novych klientu, ktefi
chtéji spolupracovat s travel advisors,

zajem o exklusivnéjsi sluzby Kombinace vice destinaci v
Evropé je opét popularni,
Vice nez polovina Ameri¢ant uvadi, ze pfi river cruises.

planovani budouci dovolené budou vice
myslet na udrzitelnost a dopad na zivotni

prostredi. NejsilngjSi zamér zménit své
chovani vykazuji nejmladsi vékove ‘M

skupiny, zejména osoby do 45 let.

Czechlourism Zdroj : Travel Weekly, 10/22 20.11.2022
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Skift

“People have become more confident,” he argued. “The
airline business is still 10 percent smaller than 2019. It’s not
pent-up demand, it ‘s demand coming back at a level of 2019.
Recession or no recession, demand is strong, and it’s at a
level where airlines are trying to get capacity back ... over
time, as we are able to meet demand, we’ll see where things

o

go.

Robert Isom, CEO American Airlines Skift Aviation Forum, November,2022

CzechTourism 20.11.2022 | 10



Struktura trhu — trade

Overview of travel agents in the US

Zakladni rozdéleni : Konsortier Franchises
T
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Tour Operator:

* Garantované odjezdy, bali¢ky , land
program , nékdy zahrnuji i lety

* Neékteri TO nabizeji sluzby i pro FIT a
Special niche groups.

Online travel agents (OTAs):

dvé nejvétsi svétové online cestovni kancelare:

*  Expedia Group (Expedia, Hotels.com, Hotwire
a Trivago)

* Booking Holdings (Booking.com, Kayak,
Priceline, OpenTable, Agoda a Rental cars),

* Mensi, vice specializované OTA se vice
zaméruji na atrakce/prohlidky/zazitky (napf.
Klook, GetyourGuide, Viator, Musement,
TripAdvisor).

Cestovni agentury (independent, home based, consortia,
fanchise)

Proddvaji balicky od rGznych touroperatord svym osobnim
klientlim na zakladé toho, co hledaji a jaky bali¢ek kazdému
klientovi nejlépe vyhovuje. Vétsina cestovnich kancelafi se
mUzZe specializovat na fadu destinaci a poté muze zuzit
balicek pro tuto konkrétni destinaci nebo oblast zajmu na
zdkladé rozpoctu, preferované metody cestovani a zajma.

Cestovni agentura
TO

Zakaznik

CzechTourism
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https://letusgoto.com/2020/11/22/top-3-ways-to-get-dubai-visa-from-india/
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Amex travel trends (06/22)

74% 72% 62%

of respondants are willing to of respandents pian 1o spend of respondents agres 1hat
book a trip for 2022 even if more money on domestic they plan on taking 2-4 trips
they mught have to cancel or travel and 64% plan to spend in 2022}

mod 4-,: it Ixter more money on internabonal

travel than they have In the

previous year'!

Travelers are focused on crested in doing to have a pos
engaglng in pos|t|ve impact on the '*‘My
practices, including e Ll -
wellness activities,

giving back to T, 42
communities, protecting
the environment, and
more. bl A

40™

11 78% of respondents
Wanting 10 have 38 DOSENE ITEACT ON the COMImuTity they

210 Vsiting

CzechTourism 20.11.2022 | 14
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Lidé si chtéji plnit cestovatelské sny!

86% 65% 58%

of respondents expect to of respondents agree they of Millennials surveyed agree
spend more or the same on would rather take their they would be willing to
travel in 2022 compared to a dream vacation than travel solo now to visit their
typical year before the purchase a new car’ dream destination’
pandemic’

0/ wnilmimi .
86% planuje utratit 58 % mileniall nema

65% by radéji navstivilo svoji
vysnénou destinaci nez by si
koupilo nové auto

problem cestovat
samo do své vysnéné
destinace

stejné nebo vice
nez pred Covid

CzechTourism 20.11.2022 | 15



Top trendy American Express Travel, 2022 Global Travel Trends Report:

v

v

v

74 % respondentl souhlasi s tim, Ze jsou ochotni zarezervovat si cestu na rok 2022, i kdyz ji mozna
budou muset pozdéji zrusit nebo upravit . To je nardst o 56 % v loriském roce

Vydaje na cestovani prevysuji Uroven pred pandemii

Dulezita je flexibilita, garance refundaci, kredit

Turisté chtéji cestovat Castéji, pro 46% respondentl je cestovani dllezitéjsi nez pred Covidem

v

v

62 % respondentl planuje v roce 2022 podniknout 2—4 cesty

Turisté hledaji mista, které uprednostiuji podporu mistnich komunit: 81 % respondentl chce navstivit
destinace, kde mohou proniknout vice do mistni kultury a chtéji, aby se penize, které utrati béhem
cestovani, vratily do mistni komunity.

Vysnéné destinace se stavaji skutecnosti, presun z “bucket list“ to ,, to do list”

CzechTourism 20.11.2022 | 16



Pfijezdy do CR, 2019

Foreign guests at collective accommaodation establishments: by country

Country  Numberof % share YtY % change Number of YtY % change % share  Average lenght of
arrivals o overnight stays stay
e - 1. Germany
Russia M.f u 2550140 16 2' Slova kia
Sovekia a9 1 489 &7 an
'hmmmcunmu SE3614 1449 186 jaz 3. Poland
Polnd 725N razan i
Uneed Kingdom 495572 1258 284 154 4. China
ady ANa 1052 937 i
Repubic of Ctina 612048 918 M5 250 5. United States
Faance 307 030 781 33) 154
Omer Asian countries 306 963 726 040 13 6. Russia
Netherands 248625 123 397 191
Soon 261 843 718149 174 7. United Kingdom
Ubsare 271933 640 113 33§
Soumh Kered 384532 606 813 8. Italy
hoael 6! 6%2 596 565 463
st 285 264 47 043 2 9. South Korea
Sweden 152 644 339 530 155
gy 175 108 %101 108 10.France
Denmark 114888 331 06 igs
Other buvopean countries o M5143 14
Tamwin 190 983 248 334 251
ligpan 146 738 280 915 291
Bekzum %08 99 206677 154
Canada 75500 245 M6 157

mozeChiTourism 20.11.2022 | 17



USA na 4. misté v pocétech prijezdll v roce 2022!

2022 Spojené staty -

Hromadna ubytovaci zarizeni dle kraju

ﬁ Legenda

pfijezay turistu
268,223 A 1w . maximum )4 )4
Podet tunstu v HUZ * 1,082 8 bindior stfed 1 NemeCkO
. 24
® Ou el maman 2. Slovensko
D £ 1m
488.22 % @ 22758% 4 mou () 3. Polsko
Meziroind zming 202212021 () a2 *8 :‘:”“ el
) 4 a8 @ roasx # 22 4 USA
2518 @) sz 28 1968 506.1% , er s .
g D wsx O 22 @ St o 5. Velka Britanie
678,582 O 22 . 8“
Podet nocl stravenych v HUZ 8 e * 1.0

* .92 7204 @ 13373 %

- ®
MIT% 4
® @ sraran 8 oh
. ® 20
‘L}I

Fruméma doba pobytu {(dny)
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TOP 10 ZEMI DLE POCTU PRIJEZDU

Némecko 1,337,093

Siovensko

FPolsko 491 635

o
o
[ o)
o

4
o

Spojené staty 268,223

Velka Britdnie

Ukragna

Rakousko 187,328
Nizozemsko 181,824
Itahe 168,339

A . .
3
P
Tal
L

CzechTourism 20.11.2022 ‘ 19



268,223

Polst phijeada

PRIJEZDY

Iholosky I 180
Jomeormenky l T204
Manovarsky I 7.10
Plredisky l 2,735
Stedodasey I 2.092
Morswshosiorsky | 2.226

Krdovebradecky | 181

Jinshy | 1.30%

|
Oromoucky | 1,365
Ustochy 163

Lberecky 1,295
Vysolnae 70

Paroubicky | 44

Prijezdy z USA, 1-3Q 2022 ( zari 2022 byl incoming

na 70% v porovnani s 2019!)

678,582

Podet phenocovin

PRENOCOVANI

Kanovarshy 20 Dos

Ataroravaky l 6 580
hotecky | 16 001
Nar i sh oy l LR )
Puntahy | 5489

Sthedolecky

54888
Krdlowétvadecky | 5 308
Clorrouchy 2376
Dirmky k¥, 4!

Usiechy 3273
Litwrecky 3154
Vysolion 1.72¢

Paraubacky 1.248

3.93

Primbrmd doba petyity (devy)

PRUM. DOBA POBYTU

Karoswarsay

MOravsbosershy

Kraloverredecay

Poarsubecky
Prata
Aormoucey

i47

Libarecky

w

Ustocky

Fa i 33T
Jhomorwessy
Vysolina

S¥e0ot iy

Ptretscy

w

’ [
~
-

Mrotewy

Meziroéni vyvoj poétu pfijezdd (hierarchie)

400 %

200 %

488.22

CzechTourism

20.11.2022
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Odkud z USA se léta do Ceské republiky ?

East coast + Florida

West Coast

Midwest

LRIl

Texas

CzechTourism Zdroj: Leti&t& Praha 20.11.2022 | 21



J Nonstop lety 2023

ADELTA

Z NYC, 8.kvéten— 28.rijen 2023

(] Nové spojeni, 2023

y
ICELANDAIR g

* Primé lety z Keflavik,
1.Cerven —fijen, 2023

PRAGUE
Dobré pfipoje z USA.

CzechTourism



Kdo cestuje do Ceské republiky?

PFijmova Groven domactnosti * Primémé vydaje na os/den ' Frekvence navitév
Pfed cestou
2 983 K¢
Turiats
BShom pobyty Vy33i piijmova kategorie
1408 K¢
Turista
Celkem Navstivi destinaci poprvé
4 391 K¢
Tursta O (hiret 0 pavad
- Priimérna Utrata
: gz , _ : v 4 391 CZK den/ osoba
CzechTourism L e Sy
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Jak cestuji ?

2019 USA

Informaéni zdroj navitévnika Dopravni prostiedek navitévnika

I I I . L — * Online research

d‘hﬁ?“famn A4 & B =& y

e Cestovni kanceldre— témér

* Doporuceni pratel , rodiny

Doprovod nivitévnika Typ ubytovéni turisty 40%
I . « Vétinou FIT

. . - - — — — i UbytOVéni—4* ab5*
N m ﬁi i th ] @

CzechTourism 20.11.2022 | 24



Kanada/ TravelWeek Survey

» Kanad’ané jsou na 4.misté pokud jde o uUtraty za cestovani na osobu.
Utratili zhruba $35 miliard a podnikli 33 milionu zahrani¢nich cest.

» 71 % ma plany cestovat v roce 2022
> 58 % vyuziva cestovni agenturu

» 67 % Kanad’ani ma platny cestovni pas (44 % obyvatel USA). To
umoznuje cestovat témér 13 milionim Kanad’ana (na 5 a vice noci).

» Nejnavstévovanéjsi destinace: USA, Karibik a Evropa.

» Kanadané cestuji asu dvakrat vice nez Ameri¢ané ( na pocet
obyvatel) . Kanada — 38 milionu obyvatel

> Kanad'ané utrati v priméru 3,918$ za cestu, v pfijmové kategorii
+ 200K az 4,911$%

CzechTourism 20.11.2022 | 25



Vybrané aktivity ZZUSA a Kanada 2022

CzechTourism 20.11.2022 | 26



Online B2B workshopy, Eventtia , PROPED

Popis: online B2B workshopy v pro #VisitCzechRepublic —
USA a Kanadu. Dva dny.

Celkem se workshopu zuc&astnilo 27
¢eskych subjektd. UcCast Letisté Praha
a zastupcu aerolinek ( Delta Airlines)

Termin: 22. -23.2. 2022

Vysledky: Celkem probé&hlo 447
schiizek. 130 nakupcéichz USA a 89 z

Kanady. Open email rate: 56 %. Numbers at a glance...
Combemed
, o 271 winl ahendees (218 buyers
Naklady: PROPED S GK NY a GK e 447 cne-onone mesings
Toronto
usa
o 130 Buyers alended / 64% atterded
e 27 Caoch supplers / 100% anended
travel e 261 scheduled meetings
o Average 59% emal cpen rate {ndusiry average 22%)
Canada
CgechTouur.m Produces a USA and Canadian o 89 buyers amended / 6% atended
Virtual Marketplace to Promote and Support o 2% Caech supphers / B6% atierded
International Tourism in 2022 o 198 scheduled meetings
o S5205% emal cpen meie (incustry svessge 22%)

CzechTourism 20.11.2022 | 27



ASTA cruise EXPO a pre fam trip pro TOP travel advisors z USA

Ugast na River Cruise Expo a fam
trip pro 15 TOP travel advisors z
US. Ceska republika je velmi
popularni jako pre/post river cruise
destinace. V ramci itinerafe fam
tripu zahrnut produkt Brno a Jizni |
Morava.

Termin: 11.-15.3. fam trip ,
Destination Expo 16.-20.3.2022

Thas pous or regaatenng Sor ASTA Glotis RFiver Crese Bapo happenng Mace
120, 00T We oo NaDDY %0 aWune o EOUCHION JOunieys W M you
fotd Mam & Sebaaion aepin! ) your therds

Paas chch on sach Ik i resd mome aboet sach tur, aacing. and contact
ormaton o bocking. Early bed taoes e avadable ol Jasuary Py, 2022

Fre Edacatonal Josrrrps

* Dudonent Coture Tonx
+ Bios and s Sunssadiogs - Axtieches Az aod Cuxts

* Dudecest Dacovery. o
» Conch Beoutio - The Best o Progus & MO semee s fay avvne

CzechTourism 20.11.2022 | 28



Parterstvi a kampan s pfednim

americkym consortia:

« Power Solutions Live , Tampa, FL
prezenatce pro cca 80 cestovnich

agentur

* Webinar:30m, primérna
sledovanost cca 250 travel

advisors, email marketing 210,000

impresi.
« 2x Custom email blast

Termin: srpen- listopad 2022

CCRA marketing campaign

Email

R e e

A AEA
'S-%N“

.

T | )
Berome a Crech Republlg A

PRAGUE

occra

FRAWVEL COMMERCE NETWORN

Chick-Through Link Webpage

August 17, 2022
*  Sends: 1,640

* Open Rate: 22.74%

| —
Dacaves
Costs ad
Puerpe
et Sy A
>
-
) f noan-
(2
 -h
P — " oy
' et = = é
- Py
.-
243
1
B B3
D - e
i |
— e IH
f§roew

CzechTourism
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Fam trips: Central Europe fam Trip, Canadian Gateways fam
trip, TTD, Virtuoso Christmas trip

« Fam trip pro absolventy V4 destination - .- #VisitCzechRepublic
specialist program.

Madis Krived +1 212 708 OE0, «1 840 620 D08
PR Mg rees Qrzethiorhe v
1% VR NGRS LY

» Celkem pfes 30 uc€astniku z USA a Kanady

Rediscover Central Europe
Jun 17, 2022 - Jul 13, 2022

CzechTourism 20.11.2022 | 30



MICE road show IMEX a Routes America

MICE rad show ve spolupraci s PCB a
CCB

Celkem tfi mésta : Washington D.C.,
Chicago, Dallas

Spoluprace s velvyslanectvim ve
Washington a Generalnim kozulatem v
Chicagu

Ugast celkem 6ti eskych partnerd (Almac,
Fairmont, DZK, Eastern Europe Tours,
Hilton, Prague Congress Center.

Ugast cca 90ti americkych nakupgich.

Road show pokracovala veletrhem IMEX
America.

«>

ERAQUE

Termin: 4.10.-6.10. road show, 11.-13.10.
Imex

6}£;ﬂww/

CAETERN tUROMY DEN PRAGUE mOTE
froumns

ALMANAC DZK

CzechTourism 20.11.2022 | 31



etk iar s

LASVIT media event

Prezentace marketingového tématu
tradice a sklo

Delicacy and Design: Czech Glass' Lasting Legacy
Centuries of Bohemian fradifion can add a fouch of elegance from
fight instatlations to fiving rooms.

New York, USA, September 29, 2022 — Tne word “Bohermian” may conjure visions of flowing
skirs and floral designs, but his rocesifs o he
heart of Europe. The Czech Repubic's westem region is called Bohemia, home of Prague's

picturesque facades, infricate art nouveau décor, and the delicate artform of glass making.

Spoluprace s atelifem Lasvit, NY, akce
probéhla v showroom v SoHo

the crown jewels of European history all the way through foday's infemational fim festival

awards and cnise ship statement pieces. As part of @ broader compaign highighting fhe

country's heritage, Czech Tourism i furing the spotlight on a fradifion in many shapes and
sizes, gloss jewel écor and Christmas d

One of the comparnies guiding ris cultural legacy info fhe future is LASVIT, whose nome
intertwines the Czech waords for love (Idska) and light [svetio). Founder Leon Jakimic brings
i fo the company’s bespoke

blending of tradition,

stoterent pieces such as 800 hand-blown, dancing leaves in Paris’ Peninsuia
Hofel, geomefric ight fixtures hroughout Chicago's Four Season's Holel, or quirky monster
inspied pieces ihaf embrace fhe playful ide of Czech culure. LASVIT's igh-end designs
decorate more than 2.500 hotels, private residences, and public spaces. Their headquarters

Cca 80 ucastnikll z Fad media, designer
a architects. U¢ast namestka ministra
MZV, pana Kozaka

remain rooted in Bohertia in the fown of Novy Bor, Czech Republic with showrooms in both
Prague and New York City.

Termin: 4.10.-6.10. road show, 11.-
13.10. Imex

Spoluprace Pilsner Urquel a GK NY

PDisnertirquell

Conselate General of the Czech Republic
in New York

CzechTourism 20.11.2022 ‘ 32
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International Tourism and ¢ . L
Travel Show , Montreal SCIRRVEL SHUW

* NejvetsSi veletrh v
oblasti Quebec

» Série prezentaci pro
B2B a B2C

 Pres 35,000
navstévniku

» Spole€na ucast s vv
Ottawa, PROPE

CzechTourism 20.11.2022 ‘ 33



V4 Expedia kampan (listopad, prosinec)

| Discover
| Central
Europe
N . . Over 849K+
t t t i i
xplore the beauty of Central Europe impressions
Vrbo.com
W - m m e

The Czech Republic Hungary Poland Slovakia EXpele .com

Select offers in Central Europe cD:nu:: al J Book now
Pr—tbin 100 ® Bagy te "e gy EW
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Dékuji za pozornost |
Otazky ?

&
Odpovédi (?) > '
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