#VisitCzechRepublic

Exportni workshop — Zahrani¢ni zastoupeni USA a Kanada
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Aktualni situace v USA

« USA je znovu zafazeno mezi zemé s
velmi vysokou mirou rizika (tmavé
Cervena), Delta variant

+ Kazdy stat ma jina pravidla a omezeni.
Napf. stat NY — rousky uvnitF,
prokazovani se o¢kovanim v
restauracich, divadlech, apod.

« Denni pfirustky novych pfipadu pohybuiji
okolo 120,000, 700,000 umrti

* AmeriCané mohou do EU a do Kanady,
Ici)é);én%je?to horSi. Mozné zmény v CDC vaccination card se uznava, o¢kovany Americ¢an
padu: mazZe cestovat do CR ( | kdyZ je tmavé Eervend), bez
nutnosti karantény , nutny test pro navrat do USA,

* USAzavfeno pro EU, Ginu, UK, Irsko, neexistence federalniho certifikatu

Indii, Jizni Afriku, Brazilii, Iran

CzechTourism 05.10.2021 | 2



Aktualni situace v Kanadeée

« Kanada je zafazena mezi zeme s
nizkym rizikem nakazy

» Kolem 4,000 novych pfipadl denné
e 27,000 amrti

e Pozemni hranice mezi USA a
Kanadou zavfeny ( zatim do 21.10),
Kanadané mohou do USA létat,
Ameriané do Kanady takeé

«  OcZkovani podminkou (mixed
vaccines=problem), Covidshield (from

Canada 0 : Court of Wl cases of COVD-18
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Kanada je "zelena”, nicméne je problém s

India) , etc. unavanim ogkovacich certifikat, to
znamena opakované testovani v CR, neni
nutna karanténa po pfiletu do CR
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People Vaccinated

Totw

% of Total Population

Papulation » 1] Years

of Age

% of Popudation » 12
Years of Age

Papulation » 18 Yea's
of Age

% of Popesation » 1R

Yoars of Age

Papulation x &5 Years
ol At:o-

% of Poputation = 65
Years of Age

AL Least One Dose
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856

64.4%

213,521,176

199,183,448

Ockovani v USA/ Kanadeée

Fuby Vaconated

185,265,610

183,932,963
64.9%

172,279,662

4

Fully vaccinated

12 and older

79.63%

(26,434,600)

Total population

Celkovy pocet naockovanych
versus pocet cestujicich ( USA)

185 miliond x 42 milioni overseas (17
milion( Evropa)
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expedia grou :
Trendy a travel sentiment v,

) Domestic Travel
Global Search Here for the

Window Remains Short Foreseeable Future
Global Vaccine Rollouts .
Spur the Return of Travel

Travel searches

Making Up for Lost Time :on'ﬁm;e .
. : uctuate
with Longer Trips Health & Hygiene Visitors are
Expectations Continue dreaming
to Evolve

70% agree traveling
sustainably enhances

travel companies that
want to trave! more
responsibly in the future have a strong their vacation experience

78% say it's somewhat to
82% of travelers say the ,
pandemic has made them ° very important to choose
sustainability policy
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Kdy planujete cestovat ?

39% v rozmezi 6-9 mésicu
27% v rozmezi 1-3 mésicu
10 % planuje cestovat az za
rok

When People Say They Will Travel Again;
Otrew

ﬁ\'lx rUOso

Odlozili jste cestu kvali Delta variant?

69% NE

No, 69.9%

Yes, 30.1%
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Cestovani & Obavy & Sentiment

Question: In a few words,

please tell us how the COVID-19
issue is impacting your ability to unnnm-w HNANCML ISSUES ANCELLATIONS

_+/AVOIDING TRAVEL=.
experiences? '
e J=SAFETY CONCERNS==

experiences were impoacted by COVID.19, 813

S T RGSTRTIONS

FACE MASKS-=

have meaningful travel
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USTOA , pruzkum, pohled B2B USTOA

United States Tour Operators Association

O 69% aktivnich ¢lenli USTOA je “opatrné optimistickych ”, Ze se business vraci do normalu.
O 20% je spiSe skeptickych az negativnich
O 56 % funguje normalné a prodava balicky , z téch je 65% cest je mezinarodnich a 35%
domacich
O Markantni vétsSina 96% aktivnich ¢lenl zaznamenala narust rezervaci
O 2 typy rezervaci - bud 1-3 mésice pred odjezdem (34%) nebo 7-12 mésicl pred odjezdem
(39%)
What percentage of 2021 passenger bookings are What percentage of 2022 passenger bookings are
international and domestic? ‘ international and domestic?
International: 69% \ International: 83% .
Domestic: 31% | Domestic: 17%

USTOA survey, May 2021 CZGChTOU rism



Key finding

O Vetsina tript odlozena, nezrusena

O Ameri¢ané vétSinou kombinuji destinace, 60 %
planuje stravit vice ¢asu v jedné destinaci

O Vice FITs, mensi skupiny

O Cena neni az tak dulezita, health protocols,

safety, flexibilita , “travelling with purpose” ERAVEL 18

GOOD FOR

O Ddraz na lokalni zazitek, méné exponovana
mista, exklusivita. THE SOUL

0 Gen Z, millennials a affluent travelers vedou v
poctu cest

expedia group , _
®Vikrvoso 05.10.2021 \ 10




Destination ¢ Analysts
e Delta variant mirné zpomalila navrat k normalu
* Ameri¢ané nemaji problem dodrzovat pravidla a
regulace, ale vSe musi byt jasné vysvéetleno a
komunikovano
* Je znat vetsi “odolnost” a zajem cestovat 9
e ”"flexcation “ - kombinace dovolené a moznosti

pracovat odkudkoliv. 67 % procent rodin
zvazuje tento zpUsob cestovani | pro pfristi rok.

Destination Analyst , September 2021
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DestinationQAnalysts
Navrat k normalu.. Opatrny

Question: Overall, how close to o idood by

= o 3.0%
“normal” is the U.S. in terms of 10T~ ke Sadky et . 1% 0
resuming leisure activities (dining 0% 234

7.6%
5.2%

11,1%
70% |07
(Base: Wove 74 dato, Al respondents, 50 11.2%
1,209 complefed swrveys. Doto collected 9.4%

September 15-17, 2021) S - Holhe here 11 4%
0% |
0% — 0 8%
20% ;.54‘%
10% %

03% - As for from normol 4.4%
a1 we could be 4.9%

out, travel, etc,)? BO%%

0% 10% 20% 30% 40%,
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Tésite se na cestovani 2 ANO ! Pt gphalin

EXCITEMENT TO TRAVEL NOW

Question: Imagine that a good friend (or 10 - Exremely excited | 21 2%
close family member) asks you to take a * I 5<% 68.30/0
weekend geloway with them sometime in ¢ I o
xt
the mext month 7 2%
o N
How excited would you be to S « Newrol — Nelther sached nor
wnascited I 5
go? (Assume the getaway is to a place
4 . 2.8%
you want fo visit) .
N RN
2 5%
(Bows: Wave 74 dotn. AN respandenty, 1. 209 compieted
bervays. Dot colleched Sephersber 15.17, 2021) T Joox
0 - Nat ot oll excited 5.1%
0% 10% 20% 30%
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, Destination ¢Anatysts
Mate chut se nechat inspirovat novymi zazitky a destinacemi ?

OPENNESS TO TRAVEL INSPIRATION

Question: At this moment, how excited 10 - Extramely exched | ' 7-3% o
are you in leaming about new, exciting ° -7]% 65.0 /O
travel experences or destinations to visit?
* I
(Baww: Wores 74 chrto. All sspendecty, |, 209 compleind 7 _|3.|%
serveph. Dt saliotndd Septendes 1517, 2007)
o I
5 - Noutral — Nelthar excited nor
wnenched I, v
¢ W2
3 -2.8'/.
? 2
' jor%
0 - Not ot all excited -6 3%,
0% 10% 20% 30%
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Zmeénil Covid néco ? Budou lidé cestovat jinak ?

78% say it's somewhat to

,,a,,dgf,,‘,’f‘,’f’;: r;m tthhzm very important to choose 70% agree traveling
want to travel more w travel companies that sustainably enhances

have a strong their vacation experience

sustainability policy

responsibly in the future

Veri, Ze zazitek z

Lidé chtéji cestovat Setrnéji Hledaji spolecnosti, ,
: . o , . destinace bude
a jsou ochotni utratit vice které maji v programu » ;
penéz, jednd se hlavné o trvale udrZitelny hlubsi, kdyz b,“de
mladsi generaci cestovni ruch zakomponovadn prvek

trvale udrzitelného
tourism

Napfr. Recyklovatelné lahve na piti, navstéva lokalnich
mist, green certifikaty v hotelu, apod.
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Spojené Staty Americké
VYVOJ PRIJEZDU TURISTU 2012 - 2021 b o
HEEEDEDDEDEDEERe Y EIDN T

5.530 54159 584,627 554,394 540,572 515,154 508,951 L41 457 413,085 390.635

2021 1H 2020 2019 2018 2017 2016 2015 2014 2013 2012
-87.41 % -90.74 % 5.45 % 256 % 493 %% 1.22 % 1529 % 687 % 5.75 %
2021/2020 1H 202072019 0192018 20182017 \ IR0 2018201 204 BP0 14 204 47201 S0 P012

Meaziroini vyvol plijezdu (hieraschie)
» o 3 o » Roglony @Viata @

l\.

Fegiony @

N
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Kanada
VYVOJ PRIJEZDU TURISTU 2012 - 2021 b o
EEEIEEEEE D EEDDDEoDoDoDme;E O T T

1,372 10,617 95.611 96,673 94,304 B7.426 86.843 77,650 71.053 68,129
2021 ™ 2020 2019 2018 2017 2016 2015 2014 2013 2012
-83.61 % -88.90 % -1.10 % 251 % 787 % 0.67 % 1184 % 9.28 % 429 %
20212020 1H 202072019 20192018 162017 2017201¢ 201620112 21 2014 201472013 OI2012

Meaziroéni vywwo pfijezoy (hierarchee )
Rk “ ‘1 8 L J » o - B @ » Regiony @ L

Regiory @ DR

g —
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public

#VisitCzechRe

Marketingové aktivity
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S=USTOA B2C a B2B virtualni veletrhy

#VisitCzechRepublic

LGBTQ guide to CZECH REPUBLIC /
OVERVIEW

O Luxury Travel Show
O Adventure Travel * presnéjsi zacileni

e vice B2B schlizek

Show * nové kontakty

U LGBTQ Travel Show
L ASTA, USTOA, ETOA

CzechTourism



Kulaté stoly , panelové diskuze

U Afar
U Insider Travel Media
O Travpro

U Destinations for
Destinations Forum

raider Video: How t™he Czech Repuiic Prepares 20 Weilcome Vistors as it Reopons @
The Destination ™ " AFAR TrCJ v PR
for Destinations p et v SOV
CzechTourism Lucie Vallin

CzechTourism Scandinavia and Finland



Série webinafd prezentujici regiony Ceské Republiky!/ live tours

Praha

Plzen

Zapadni Cechy /
Lazenstvi

Jizni Cechy

Jizni Morava / Brno
Greenways
200-300 Gcastnikd na
kazdém webinari

150 Gcastniku na virtualni
tour
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o000

MICE, ve spolupraci s Prague Convention Bureau

Ve spolupraci s Prague Convention Bureau P g
Ugast 80 odbornikl z kongresového priimyslu COnneCt
40 schlzek A Tarsus Company

SITE, Texas, Kvéten e e —
CONNECT, Florida, Zafi

CzechTourism



IMM média workshop 2021
INTERNATIONAL

O Nejvétsi 2 - denni média workshop v USA hﬂEDln TravMedia
O 20 schazek denne nNarketr > = ‘t_/
Vi R TUA L A TravMedia Event

CzechTourism
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VIRTUOSO - spoluprace v ramci V4

THE PERFECT PLACE T 3
Celoroéni propagace regionu o 'QFEED TH t; OUl
pro TOP producing travel AN, (UNEXPECTED)

BREATH OF FRESH AIR

advisors

B2B workshopy pro USA,
Mexico, Cinu a Brazilii

Pt whand v | v wy vy e
AT b o Ve o B e T Ay g
P e Tt e i
AL R A E e e L

B R

Webinare (6x)

b | Santey Bgtady Bt (i WA | ey

Advertorials & Ads

POLARD T CBAT (TICCOS
e s el EE N
v amas Mewe O s 0% & e o ety o

Mo Mot o tee (s ven o Feae b b et bt

. . WAL ANTOMAL TREABAE o e o e
Immersion Series e S e
E-maili v et e b . it it e et o yoor Virons v méves
-mailing . e, o R o
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Prace s bloggery a influencery / Women in Travel Summit / Ziva virtualni tour

O Propagace Ceské republiky jakoZto atraktivni turistické destinace
prostrednictvim akce WITS 'JJ‘ ToeOtABacksacher
O BIizsi spoluprace s 15ti vybrannymi influencery :
AD - Recently | took a virtual tour of Prague’s Jewish
U Tvorba obsahu Quarter with @VisitCZ and @PragueUA to learn more
Q Virtualni r Pr wish rter about the lives of Jewish People in Prague, in particular
tua tou ague Jewish Quarte during the Second World War:
ed.gr/dally
n " fvisitCZ #vialtczechrepublic #praguecityadventures

AWITSOnline

L?’N.

jEWIS ISTORY

A Porgrat History Toor in Prague’s Jowinh Quarter
1 1o0e @ Wi ’

f Pringan's Jowsh Quarter 10 s seare slont howesh Sastor

Prague's Jewish Quarter virtual experience:
unveil incredible stories of the past

CzechTourism



Prace s bloggery a influencery
10 Amazing Czech Republic Road Trip Destinations [Guide & Video]

& MIKE SHUB FEBRUARY 2280, 2021 W 2 COMMENT

Spoluprace s bloggery a
o 2 W s 2w influencery na tvobé nového
obsahu v obdobi pandemie.

In this artiche | feature my top- 10 favorite C2ech Republic road trip
destinations, including distances from Prague, as well as hotel,
restaurant and activity suggestions, This past is full of beks to help
your planning, ncluding a road trip map at the bottom
Mtps//youtu, be/UINSnOmbUGEK | have road tripped all over..,

O Mike’s Road Trip
L Adventurous Kate

ey e e O Traveling Mitch
adieniityous 7
- 8,934 ¥y 290 W =

How to Survive a Pandemic: A Plonk 3te
Czech Story
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B2C kampan s Lonely Planet / PROPED

DT e L I )
et v gy ot e (b gt
R e L

o s nd Lo g bt bty
B I R el

10w vy ol e e

O Prezentace Ceské republiky/ regiont v kombinaci s predstavenim
tradiCnich designovych a gastronomickych znacek

0 Kampan v mésici Cervnu

QO Zasah 1 milion shlédnuti

The vomem of Kactowy Vary s s wind *__
Aruriration 11 haa Seen & papela inert - ,
Tonen e (e b L Chanks 2o the

ared's et Tty Abtans £ an ey
he wrviase Mt e of e graad husets

o Mstomy in Pragee_ vivt the
-:mn-ur-bq-

T Cooch Ropeblic 't past known o 4 :
bewr. SSwovitz, or phure brandy, s ssother
popular Somh ey re known S Baded
Sebenedh s 4 Ootiliery that bus Seen craliong B L
WL Wt et grews arveed i wned y 20 s of Quaoen Tliaadec [ 4nd

Fiswww v Hghlands shar \ By
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Kampan Stories of Resilience , pokracovani z 2020

O Mési¢éni kamparn s Adventures Kate and Wayne’s World Media na SoMe

O Cilem kampané bylo ukazat pfibéh 5ti lidi pracujicich ve sluzbach a jak se jejich kazdodenni
zivot zmeénil a jak pfizpusobili svou praci béhem pandemie.

O Kumulovany zasah - 1 mil shlédnuti o

—-—— o eema

CzechTourism



Rodney Hazard

PokraCovani ve spolupraci
s muzikantem a bloggerem,
Rodney Hazard

Propagace Prahy, klubové
scény a hudebnich festivall

CzechTourism
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snoamn Casch Castis, Fax

Czech Castles, Chateaux, and a Villa for
Your Clients to Explore

The Gzech Republic’s long history of kingdoms and royalty is ready for your clients to explore by

discovering castles and chateaux.

JUNED0.2020 520pm 0 O 4s4Views SHARE

The strong US dollar converted to the Czech Koruna, makes a visit especially inviting.

If your clients begin their Czech adventure in Prague, a must see is one of Prague’s newest
attractions, the legendary Lucerna Palace concert hall's rooftop. Itis an historic art deco concert hall
that has seen the likes of the Beach Boys and Ella Fitzgerald. Now, visitors can see sweeping views
of the city’s cultural sites, dominated by Prague Castle. From Friday through Sunday evenings,
visitors enjoy the view while sipping local brews, wines, and soft drinks. A wide variety of cutural
activities are programmed for the Lucera Palace rooftop. https:/strechalucerny.czien

Czech Castles, Chateaux, and a
Villa for Your Clients to Explore

By Mark Laiosa

1g history of kingdoms and royalty
10 explore by discovering castles
1g US dollar converted to the Czech
iecially invitng.

ch adventure in Prague, a must see

and EllaFitzgerald. Now,visitors can
cultural sites, dominated by Prague
fay evenings, visitors enjoy the view
. and soft drinks. A wide variety of
ed for the Lucerna Palace rooftop.

castles and royal chateaux, some

d exterior walls that could be mis-
1g history. Your clients can experi-

ze10 tolerance for diving under the

influence of alcoholis strctly enforced.

For cycists, there are over 27,000 miles of bike paths, making
it possible to cycle between chateaux. The ten-mile ride between
Cénice Chateau to Brandys nad Labem-Stara Boleslav passes
through farmiands with plenty of photo opportunities before dinner
and an overnight in a romantic chateat

Here are several chateaux, and a sampling of moods to
be experienced

CESKY KRUMLOV

Music and garden enthusiasts will have much to explore in the
'UNESCO listed Cesky Krumlov. The centerpiece s the colorful six-
story tower. The chateau has one of the best-preserved Baroque
theaters that presents period operas with a costumed and wigged
orchestra and cast. Garden lovers can stroll through the chateau's
floral displays, past the cascading fountain to the Bellaria Summer
Palace and revolving outdoor amphitheater that uses the park as a
backdrop. Street performers, jugglers, buskers, and acrobats il the
streets of the old town during the Five-Petalled Rose Celebrations.
hitps://czechtourism.com/t/cesky-krumlov-unesco

Cesky Krumiov

XEAX / WUMIAXFAX.COM




O Propagace Ceské Republiky jako idealni
destinace pro Golfovou turistiku na sezénu
2022 a dale

Q FAM trip, Rijen 2021
U Press trip, jaro 2022

U Bike press trip s Davidem Lipscomb, fijen 2021
"Even coaches need vacation”

U Spoluprace s Rachel of Duty, 11 - 12/ 2021
Propagace destinace, kultury, jedine¢ného
ubytovani (Amazing Places), vanocni
atmosféry, tradice (Krasna Prace) optikou
Zenského cestovani a praci na dalku.

CzechTourism

PRESS & FAM Trips 2021

CzechTourism

CIS MASTERCLA: >
BEHIND THE SCENES WITH COACH DAVID
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U ASTA Global River Cruise Expo
2022, Budapest (pre tour)

U Road Show Jaro / Podzim

Q Ceské tradice:
(Propagace v ramci press a FAM
tript, kampané)

U Creator House Concept

(Urcené pro tvarce obsahu, ktefi
budou mit moznost zustat ve
vybraném regionu po dobu 5ti dnd a
utvofit si svyj viastni itinerar)

U Rozvoj leteckych spojeni —
kvéten 2022, United EWR- PRG

CzechTourism

PLANOVANE AKTIVITY 2022




Nad dopisy divaku:)

Good moming,

I'll be in Europe this upcoming weekend and I intended to visit Prague.

I live in Chicago, I am a Spanish citizen with a Spanish passport, fully vaccinated .

in the US.
Can | enter Prague as a visitor/tourist for 4 days?

I've read the official documents online but I need clarification.

Regarding masking requirements, for any PRIVATE transportation (so
on any busses or trams or dinner cruise boats reserved privately for
our group), would masks NOT be required for any of these, based on
our group size of no more than 115 people? (I ask because your
information below references PUBLIC transportation, not private
transportation.)

To whom it may concern,

| am escorting about 20 people to Prague from
Vilshofen, Germany on the 17th of November post
cruise tour. | understand before entering Prague we
must get test in Vilshofen, correct? Once in Prague
before returning home where centrally located are
testing sites? What are the hours? How long does the
test take and what days of the week open. How far in
advance before returning home is the test required.
Most people will be returning the 20 November and
others the 21 November.

CzechTourism



#VisitCzechRepublic

Dékuji za pozornost !

Michaela Claudino
Email: claudino@czechtourism.com

CzechTourism



