Domestic tourism and CzechTourism
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Corporate events

Czechia Travel Trade Day, Brno

— 6th edition of B2B incoming workshop

— 74 buyers from 23 countries, 100 Czech entities from the ranks of entre-
preneurs, regions and other tourism service providers, the directors of the
CzechTourism agency's foreign representations.

— support of business activities of Czech entrepreneurs

— development of inbound tourism and strengthening of the destination
brand of Czechia

Forum cestovniho ruchu

— 11th edition of the professional conference

— part of HOLIDAY WORLD & REGION WORLD fair

—focused on sustainability

— domestic and international experts brought a lot of inspiration for both
destination management and entrepreneurs

Useful mobile apps for Check out our websites

your holidays in Czechia
visitczechia.com kudyznudy.cz

Corporate PR

9,185 articles about CzechTourism

AVE 12,074,405 EUR in domestic media

Top events — Statistics and surveys, Kudy z nudy, The Czech Trail
Top media — Denik, denik.cz, blesk.cz, idnes.cz

Czechia Digital Media
Library

More than 9,600 assets

— media.visitczechia.com
— over 1,800 registered users from 73 countries

— expansion of the library‘s portfolio by 1,496 assets (videos, photos,
logos, brochures)

czechtourism.cz
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Fact Sheet 2023

Czechlourism

59.2 mil. EUR
income from tourist tax

28 mil. visits
on kudyznudy.cz website

2.05 mil. fans
on social media



Incoming tourism and CzechTourism worldwide

Great Britain and Ireland Benelux
% 453,381 £ 362,514
®434% ©36 ®176% 036
O 12,214 O 11,968
* National Geographic Traveller * Self drive campaign

Food Festival
— 7000 visitors, 100 participants at the worshop

* Traverse content campaign

— Netherlands: 16 million views,
Belgium: 9 million views

Cycling from Prague to

/\ #Ezeeh 0 Krakoh‘gloo 000 read
'jJSA Canada — reach 860,532 people (—:reach CH N .
% 490,188 £ 68,887 * Jet2 winter airline campaign * _Zecmoooréstmal)s project
®313% 036 ®526% ©37 — 181,443 people reached, reach 1DUY peopie
O 62,455 O 5,806 14,556 bookings made

* Delta training and presentation
at BNH + Delta University
— 450 travel advisors addressed

* CCRA Power Solutions, Spotlight
Czech Republic
— 150 travel advisors addressed

* Regional webinars
— product development
— 150 participants per webinar

* ARTETV filming
— 300,000 viewers

* IFTMTopResa2023  Spain
4 226244 —o 7

France .

% 252,810 Switzerland

®186% ©36 4 98,901

® 26,080 ®253% ©35
O 1,888

— 9 co-exhibitors from Czechia,

30,000 participants ®398% ©36
Mexico * MICE f?m wp © 41,081
. — networking o zeC * FITUR 2023
X 46,98 it
’ ®115% O34 and 8 French travel entities — more than 8500 exhibitors from
131 countries, 136,000 professionals,
o 78'709 80,000 visitors

* Campaign with TO

El Corte Inglés in Mexico
— online / print / video advertising

* Meeting Point

* TVE filming in Prague
— 4 thematic reports, total number
of viewers 1,398,000

* Czech fly & drive

. . . — 912,000 listeners per day
ﬁ?(giﬁ:;ﬁz:‘;guz o Other Middle / (on ES radio and Radio Intereconomia)
AR pecp and South American Italy
countries \ v % 390,973
A 72,329 A 41508 ®552% 037
®238% ©34 ®475% ©36 o
© 166,354 O 19,955 ©56033 .
% Virtuoso 2023 * ILTM luxury tourism fair ~ * OOH exhibition Spring
— Czech Republic’s partnership with in Sao Paulo city break
Virtuoso — 54 B2B meetings — OTS 900,000 people
— presentations, workshops, e-learning * TTG Incontri fair in Rimini
— 70,000 visitors

Online

Social media

* Cooperation with GK Milano

— OOH exhibition
— OTS 1.8 million people

kudyznudy.cz

S 28,485,528 visits

® +25.4% compared to 2022
3.26 pages per visit

® +5% compared to 2022
3:52 average length of visit
© -45% compared to 2022

visitczechia.com

2 2,437123 visits
® +10,2% compared to 2022
2.47 pages per visit
® +39% compared to 2022

3:00 average length of visit
© -29% compared to 2022

Inbound tourism

i1 1,389,447 fans

®+3.8% compared to 2022

== 931,226 fans

on Facebook

® +0.8% compared to 2022

=~ 156,802 followers

on Instagram

® +12.4% compared to 2022

Domestic tourism

%% 659,615 fans [ f]

Facebook

©)

Instagram

®+2.0% compared to 2022

;2 534,265 fans
on Facebook

® +2.0% compared to 2022

++2 125,350 followers <
on Instagram

® +2.1% compared to 2022 Weibo

Scandinavia Germany Russia
A 325,126 X 2,289175 A 43109
®160% ©36 ®242% ©37 ©-122%
© 12,223 ® 51,196 © 2,293
* "Self-drive holiday” * HolidayCheck destination
promotion of car holidays campaign
— reach 9 million, 9,389 clicks, — 15 million impressions,
total readership: 1.8 million 400,000 newsletter subscribers reached
* Ferie for Alle fair * ITB Berlin 2023
— 56,157 visitors, 1,000 exhibitors, — AVE 4 million ;\ 909,365
3500 experts * Czech premiere at eat!berlin 2023 Oen (e
* "Tastes of Czechia” promo- — 90 guests S
© 87,809

tion of Prague and regional

Legend

4 Tourists
®37 number of incoming foreign tourists at
collective accommaodation establishments
@ Annual change (%)
(2023 vs. 2022)
© Average period of stay
(days)

© Social media fans

Poland and Baltic countries

* Top selected activities at foreign offices

cities through gastronomy
— 10 press trips,
media readership 2 million

Slovakia

A 867780
®18% ®30

o 021892
* Tasty Czechia 2

— impact after airing 10 episodes:
800,000 viewers, whole series:
1138 million viewers

* Press events for media
and trade public
— 55 press and trade representatives
W * In the footsteps of Karel
Plicka in Czechia

Israel ;
and Slovakia

£ 116,842
®©173% © 48

o 3,828
* Campaign with
El Al Israel

— web banner, email

United Arab Emirates

campaign, social media 51\ 24,928
Austria ®530% ©38
A 319,444 0 2122

®213% ©29
O 7,961

* Cooperation Saudi Arabia

with TO Railtour % 27,669
— B2B newsletter (1,100 CK) ®468% 048
— B2C newsletter (60,000 subscribers) o 775

* Social media campaign Brno
— reach 101,03 and interactions 10,908

* The fair Ferienmesse Wien
— 13 co-exhibitors, 135,000 visitors

Events

* Adventur Vilnius
— 16 B2B meetings, 9,100 visitors

* Presentation of Liberec

and Bohemian Paradise on TV
— 643,386 viewers reached, AVE 47,000 EUR

* Press trip to the South Bohemia Region

China J‘apan
£ 89,517 % 53102
®1623% ©30 ®1383% ©31
O 185,528 O 22,082
* B2B Roadshow Asia * Press trip
— Discover Czechia — for 30 Taiwanese media on the occasi-

— participation of 130 local on of the inaugural Taipei-Prague flight
TO representatives with China Airlines

q . — 281 stories and reports, AVE 1 mil. EUR
* Influencer trip Malaysia K * Press Trip TVBS

— 3.5 million impressions
i — 4 episodes of travel show Supertaste

* ETC Pan-European South Korea Crazy Headquarters

Campaign (PRC) £ 234,810 * ITF
— over 8 million video views, ®2504% ©26 — 344,000 visitors
68,000 interactions o 7719
* Discover Czechia
2023 Roadshow

— presentation to 200 agents

* VIP Trip with Koreanair 2023

India

: * Bohemian Rhapsody 2023
% 70,220 — total reach of 2,024,401 people
®489% ©34

O 12,787

* Touchpoint India
— Advent influenecr trip
— 2 participants, 538,048 people reached,
757407 impressions
Australia

A 72,391
®1170% ©36

O 4,034

MICE

Going beyond the meaning of borders

— Superbike World Championship — LetitRoll
— D+D Real Czech Masters
— Barum Czech Rally Zlin
— Jizerska 50

— World Championships Biathlon Nové
Mésto na Moraveé
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— Colours of Ostrava

— 57th Karlovy Vary International
Film Festival

Colours

— 1st Czech Convention Bureau Inspirational Afternoon

— meeting of the Strategic Alliance of European National
Convention Bureaus for the first time in Prague

— Beats for Love

— 1st Global Forum of National Convention Bureaus
— 2nd Annual Czech Convention Bureau Regional Workshop
— 2nd Annual Events Club Forum in Prague

— 4 MICE fairs (IMEX Frankfurt, IMEX America,
IBTM Americas, IBTM World)

— 4 MICE sales forums (Meet the Bidder, Events Club
Association Forum, Meet Berlin, MICE & More Milan)
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SVETOVY POHAR
VBIATLONU
BMWIBU WORLD CUP BUTHLON

International Film Festival

— many MICE fam trips, workshops, presentations

Press/Fam/Influencer trips

In 2023 CzechTourism organized
337 press, fam and influencers
trips

— more than 930 worldwide journalists, tour operators and
influencers

— cumulative media reach of more than 345 million people



