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GCC Overview: Outbound Tourism Performance 2024

itar g rowth

Year-on-year wis

o P |:| A 1.1B global tourists (Jani Sep 2024), nearing
|:||:| 98% of pre-pandemic levels
150% 140%
A GCC outbound tourism projected at USD
. 75M (2024), reaching USD 159M by 2034
A GCC travellers among top global spenders i
o $ USD 30.5B in outbound travel
85% B8.7% 26% 3.9% 8.5% 10.2% . ) )
— = A Avg. spend per trip: USD 3,000i 4,000, driven
11.2%-10.3% 6.3% by demand for premium experiences
-50%
-71.5% Source:
—100% The Outbound travel trends in the Middle East and Africa i ITIJ
' . _ . ) . Trending destinations for Middle East travellers; see list - Gulf Business
T e N S S Trending Destinations For Middle East Travellers in 2024
v oo U R
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https://research.skift.com/reports/the-state-of-middle-east-outbound-travel-2019/
https://www.itij.com/latest/long-read/outbound-travel-trends-middle-east-and-africa
https://www.itij.com/latest/long-read/outbound-travel-trends-middle-east-and-africa
https://www.itij.com/latest/long-read/outbound-travel-trends-middle-east-and-africa
https://gulfbusiness.com/top-destinations-for-international-travel-in-2024/
https://gulfbusiness.com/top-destinations-for-international-travel-in-2024/
https://gulfbusiness.com/top-destinations-for-international-travel-in-2024/
https://www.gulf-insider.com/trending-destinations-for-middle-east-travellers-in-2024/

GCC Overview: Demographics and Outbound Potential

Country Capital City (ZI\?IﬁI?oE\))O 2l
Bahrain Manama 1.5
Kuwait Kuwait City 4.4
Oman Muscat 4.6
Qatar Doha 2.9
Saudi .

Arabia Riyadh 36.4
United

Arab Abu Dhabi 9.5
Emirates

Popul. % by

Citizens

47%

30%

54%

14%

63%

11%

Population %
by Foreign
Residents

53%
70%
46%
86%

37%

89%

A

To To P>

T

Young, growing population (median age: 25i 27)
Male-dominated demographic (61% male)
Saudi Arabia leads with 60% of GCC population

Outbound tourism market projected at USD
252B by 2031 (CAGR: 17.5%)

High international travel spend driven by
demand for premium experiences

GCC Outbound Travel Trends~66% of outbound
travel is within the Middle East

A Top inter -regional destinations :

A
A
A
A

Asia & Pacific: 56%
Europe: 26%
Africa: 15%

Americas: 3%

Source: Research & Markets

CzechTourism
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UAE Overview: Outbound Tourism Performance 2024 to Czechia

COUNTRY OVERVIEW IN REGIONS *
DEEDOOEDEnnE

- 4 63 821 209 314 4,28

>
Number of Arrivals Number of Overnight Stays Average Length of Stay (in Days)

ARRIVALS OVERNIGHT STAYS

=]
United Arab Emirri§ United Kingdom ' Capital Prague 55 531 Capital Prague 148 243 Moravian-Silesian Region 24,24
United States of A -~ Karlovy Vary Reg... I 2972 Karlovy Vary Reg... . 20 226 Usti nad Labem Region _ 19,89

South Moravian ... | 1783 Moravian-siesia... [J]] 18617 Karlovy Vary Region [JJJJj 7.61
Moravian-Silesia. .. I 801 Usti nad Labem ... I 13053 Hradec Kralové Region - 599
Usti nad Labem ... | 691 South Moravian ... | 3022 Olomouc Region . 3,78
Hradec Kralové ... | 602 Hradec Kralové ... | 3004 Capital Prague . 3,67
EVROPA South Bohemian ... | 601 South Bohemian ... | 1083 Central Bohemian Region . 355
Saudi Arabia Central Bohemia... ‘ 280 Central Bohemia... I 713 Liberec Region . 3,39
Atlantsky ocean 5 ) ‘
Plisen Region ‘ 183 Plisen Region | 436 Plisen Region . 3,38
- . « -

Source: TourData
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KSA Overview: Outbound Tourism Performance 202

COUNTRY OVERVIEW IN R
o | = | = | ]

2024 4

4 to Czechia
EGIONS

*

IDBDO0NO000E TN

Select country

resiertsJ Romana§

37,838

Number of Amivals

Serbia and Monten

ARRIVALS

Sou s

s ] Captal Prague

136,248

Number of Overnight Stays

OVERNIGHT STAYS

&7

2585

AVERAGE - i

Moravian-Silesian Region

[ Swizeriand _ JEEEDSISVSVERI [PRVE woravian-siesia... [JJj 18511 Usti nad Labem Region || T 22
South Moravian .. I 1,131 Karlovy Vary Reg. .. . 15,653 Karlovy Vary Region - 831
Moravian-Silesia... | 737 Usti nad Labem ... [ 11.246 Hradec kratové Region [ 5.41
Usti nad Labem .. I 511 South Moravian ... I 1,792 Capital Prague . 368
South Bohemian .. | 445 Hradec Krélove ... I 1,740 Vysocina Region . 338
EUROPE Hradec Kralové - | 395 South Bohemian ... | 801 Liberec Region [J] 322
PO Saudi Arabia Central Bohemia... | 189 Ceniral Bohemia. .. | 410 Plisen Region l 3.18
= Olomouc Region | 90 Plisen Region | 190 Central Bohemian Region l 3.7
AEHC Plisen Region | a7 Olomouc Region | 138 Zlin Region I 3.05

SOUTH AMERICA Lierec Region | 48 Liberec Region | 102

Indian

Zlin Region | 37 Zlin Region | 76

Vysocina Region | 24 Vysocina Region | 57
© 20256 Terms
Microsoft

Corporation

Pardubice Region | 14 Pardubice Region | 24

B" Micrasof Bing

Source: TourData

Czechlourism

South Bohemian Region I 280
Parubice Region ] 271
South Moravian Region ]| 2.58

olomouc Region ]| 2.53
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How The GCC Nationals Travel?

High Spenders Safety & Security
&Ié Luxury Seekers @% Health Protocols

ég Book via OTAs/ Agents H Cultural Sensitivity

"8 Peak Outbound Travel Period -
% (June i Aug) |Z° Travel Insurance

GCC Outbound Key Characteristics:

Average length of outbound stay: 4.2 days

Key Drivers for Outbound Visitation:

A Culture & Arts (25%), Gastronomy (12%) and Active Wellbeing Pursuits (36%)
A Direct connectivity & Safety (27%)

Czechlourism 19.11.2025 6



Ideal Consumer target segments in the GCC

Arab Locals

Prefers Luxury, high-end travel and
convenience

Safety and security is the main factor for
choosing travel destination

High spending capacity

Highly influenced by family, word of
mouth, social media and popular trends

while choosing a destination

Seeking new international
destinations

Opportunities for experiential
travel

Highly influenced by travel
package pricing, promotions
and social media trends while

choosing a destination

CzechTourism
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GCC traveller segments

o® Family travelers : Middle East travelers like to take at least one trip every year as a family, if not more. Often, family
ﬁ[ travel includes not only o n e fargily but is rather more multi-generational, including grandparents, cousins, and
siblings. Though bookings are often made for each of these family units separately, they all meet at the destination

and stay together.

° Weekend travelers : These are more frequent travelers and use every long weekend opportunity to travel and explore
1)
'fﬂ destinations at shorter distances. They are looking for a quick break from the routine & mundane of life. They travel
&

with their families or friends and enjoy nightlife, sightseeing, and indulging in shopping.

Niche: These travel for sports, adventure, events and festivals and Czech Republic is the perfect match offering all
or
these experiences. These travel to either participate or attend a specific event or activity such as a sports tournament,

music festival, art exhibition etc.

a Residents : These are individuals who are citizens of other counties who reside & work in Dubai, they travel for
various reasons and a major large segments of the UAE population. They travel for business, weekend trips, sports,

events etc.

Czechlourism 19.11.2025 | 8



Czechia for GCC Travellers

In 2025 1Q-3Q, 13,597 guests arrived from KSA (4.37 days) and 11,060 guests arrived from UAE (3.94 days)
respectively.

Air Connectivity Time Difference Currency Conversion
5- 6 hour Flight from Middle Middle East countres are 2-3 @ 1 UAE Dirham - 6.02 CKZ
East hours ahead of Czech Republic 1 Saudi Riyal - 5.89 CZK

1 Omani Riyal - 57 47 CKZ
I 1 Kuwaiti Dinar - 72.28 CKZ

1 Bahraini Dinar -58.61 CKZ
1 Qatan Rial - 6.07 CKZ

o
e —m ==

Language Weather Visa Requirements
Czech language, is the local language Best time to visit is mid — Easy Visa process for
however, English is widely used as march to may. Peak season A Middle East nationals

well. is during the months of June
to August.

CzechTourism
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Airline Connectivity

Czech Republic is connected very well in the GCC region
through main local airlines

A Emirates Airline
Etihad Airways
Qatar Airways
Flydubai
Smartwings

Air Arabia - seasonal

Flynas- seasonal

o To o Do Do P>

Jazeera- seasonal

Czechlourism

Sl=iyl Q PRAGUE
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NEW
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Key Products promoted in the GCC

Spa & Wellness

Adventure & Outdoor

Family Holiday
Shopping

MICE

Niche experiences - Golf

Christmas Markets

o o Bo Do Do o Io Do

Winter Activities

Czechlourism 19.11.2025 | 11



Key packages promoted in the GCC

Almrsafer

1  The travel packages for Czechia in the market entail ‘ =
operators 5N6D with an approx. cost of AED 800071 9000 o : 'VEI
wellness packages and 2N3D Central European packages —
for AED 4000 -5000 . o E8

> 5 inquiriessattayer travelcom  (Q CALLUS: 4971 4 2053000
& - al tayer

1  Most of the Itineraries include spa regions or the packages

HOME  ABOUT US HOLIDAY PACKAGES  PRODUCTS  DISNEY DESTINATIONS CONTACT US

. . . Austria & Czech Republic — remerarrons
are combined as golden triangle with Prague, Budapest and

Vienna

Czechlourism " 19.11.2025 12



Strategy to promote Czechia in the GCC market

Drive Tourism Visitor -ship

Strategic Goal
Leisure Business MICE

v

Product Development
Foundation Blocks
Target Audiences . Product Offerings

v
Market Development
Building Blocks
Travel Trade PR & Media Engagement Facilitqtion of Onl?ne &
Engagement Offline Marketing

& DISHIDLITIgN Parinerse. ... |

Czechlourism 19.11.2025 13
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VisitCzechia 1 3 Cities GCC Roadshow April 2025

A Obijective: Promote Czechia as a premier & must travel European destination
A Duration: April 7t to 10t 2025.

A Czech Trade Partners Participation (8) : Almanac X, Axxos Hotels, Lazne Teplice, Termal Karlovy Vary, Graficon, Asis Tours
& Fashion Arena Prague Outlet

A Local Travel Trade Partners Participation: Doha - 69, Kuwait City - 68 & Muscat - 77

F‘Ai

Qatar - Doha Kuwait T Kuwait City Oman -Muscat

Czechlourism 19.11.2025 15 ;5



Participation at Arabian Travel Market (ATM) , GCC
April - May 2025

Czechlourism 19.11.2025 16



Participation at V-4 B2B Dicsover Central Europe - Dubai & Riyadh April - May 2025

A Objective: Promote Czechia as a must travel European destination
A Dates: April 30t and May 4th 2025.

A Czech Trade Partners Participation Dubai: Umbrella Holidays, Art of Travel, Bar c &ldtel Group, Axxos Hotels,
Falkensteiner Spa ResortMa r i 8§ b § k mLBznNTeplicevL e ¢ h §Gympic Palace, Thermal-F, Savoy Westend

A Czech Trade Partners Participation Riyadh: Umbrella Holidays, Art of Travel, Axxos Hotels, Olympic Palace, Ensana Health
Spa Hotels

A Local Travel Trade Partners Participation: Dubai - 70, Riyadh - 55

CzechTourism 19.11.2025 17



Participation at Hospitality Qatar
October 2025

Czechlourism 19.11.2025 18



Flynas & VisitCzechia Joint Campaign 2025 , KSA

Fly to Prague with flynas

A Timeline: July to August 2025
A Markets: KSA market
A

Audience: +30,000 interaction on
KSA market through Meta & X
platforms.

6,720,648 impressions.

Prague, the capital city of the Czech Repubilic, lies at the very heart of Europe. Boasting endless history and culture to discover, the eclectic A . . .
city has something to offer every king of traveller. While it is a popular city with tourists from across the globe, Prague still remains a city Pr0|ongatlon Of dIrECt ﬂlghts for
with unique elegance and charm, whatever the time of year. Whether you're a first time visitor or a regular traveller to the city, there are 1 month

endless things to see and do.

For Inspiration, Travel Tips, Experiences, Events and more, go to VisitCzechia and explore more.

Things to do in Prague

Whether you're travelling solo, with family and friends or as a couple, Prague is a city filled with tranquillity and cultural heritage for
everyone to enjoy. The city has much to offer travellers - from iconic monuments to cultural traditions that make it an unforgettable trip for v b ‘ S R
all visitors. : : % ~ #\VisitCzechia>+

Czechlourism 19.11.2025 19



Flynas Webinar for KSA Travel Trade Partners 2025

@ flynas - Virtual Workshop on Summer Route Pragu... 8§ Bxternal 0038 Join

Some people in this chat are outside your org. It's possible they have message-related policies that will apply to the chat. Learn more

MSO Please send tour operaters details sabith@flyinco.com

Ahmed Elshafey (Unverified) 12:31 PM

AE
o e |s this a seasonal route or available year-round?

{f 9e G G «

* Does Flynas offer any travel packages or partnerships hotel deals for the Czech Republic?

* What is the typical on-time performance record for this route?

12:32 PM

middleeast@czechtourism.com

Please send your queries on this email we will be happy to assist you ©
3
ahmed zaki (Unverified) 12:33 PM

AZO Please send your tour operators Vp.sales@7wings.com.sa

Type a message O B + B

Date: 03rd June 2025

Audience: 80+ Travel trade
partners from KSA

To promote Summer seasonal
route to Prague from KSA

Emphasis on regions and active
holidays

CzechTourism
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Etihad & VisitCzechia Joint Campaign 2025 , GCC

ETIHAD

Campaign Overview

AChannels Used: Facebook/Instagram,
YouTube (Video & Display), Programmatic
Video

Arotal Media Budget Spent: $14,448.39 (out of
$15,000 planned; 96% utilization)

Stumble on
centuries of beauty

- K
by o
R

Be inspired
by Prague

Aey Performance Metrics

Authentic flavours

Capture the charm
that take you places

of Charles Bridge

AvouTube Video Campaign (Programmatic)
Aspend: $6,999.88

Ampressions: 3,859,266

AReach: 3,752,987

Arequency: 1.03

Acull Video Views (VTR 100%): 2,843,205
KCost per Full View: $0.25

A

BEYOND BORDERS

#VisitCzechia

Book direct
etihadcom

Etihad now connects you to the City of 8
Hundred Spires, where history, culture, and

Be inspired
by Prague

ToToToPoTo o Po  Dolo  DeToToDol» Do

Facebook/Instagram Video
Campaign

Spend: $1,258.06
Impressions: 3,466,766
Reach: 1,156,189
Frequency: 3.00

Full Video Views (VTR
100%): 11,534

Cost per Full View: $0.11
Clicks: 433

Facebook/Instagram Display
Campaign

Spend: $6,190.45
Impressions: 17,488,272
Reach: 2,928,050
Frequency: 5.97

Link Clicks: 4,653

Cost per Click: $1.33

Czechlourism
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Almosafer & VisitCzechia Joint Campaign , KSA

Almoisafer

Explore ,
Czechia’s timeless
summer charm

Book now

YOUR TRAVEL
"< PARTNER

FIS

Total Sent Total Delivered Unique opens Open Rate Unique clicks CTR

2024: 1,876 pax

2025: 3,277 pax +75% year on year increase from Aug

b~ N\ A

n Hadd) 9 @Almosafertravel - 21 Aug Promote -
B Gl Al s i

Almrisafer

#VisitCzechia r

TN |

JL—oa bowguwa in
il d_oulng

[ok4 o (VAL 1l 265K N a

Czechlourism
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TBO & VisitCzechia Joint Campaign 2025 , GCC

W = ‘#VisitCzechia

tbo.com #VisitCzechia

4 Europe’s Hidden Gem for
| i 11!, Seasonal Travel

= Historic Cities | Timeless Luxury | Wellness Spas

tbo.com b
Czechia
Europe’s Rising Star

Explore the Hidden History of
Find Luxury Experiences at the Best Rates!

Prague's Dan Brown Tour

e ©

Michelin-Starred Restaurants | Private Tours | Signature Spas

— tbo.com
tbo.com A4 ST iy - e

TIME TO SELL EUROPE'S BEST-KEPT SECRET!
Introducing Czechia — Beyond Prague's charm

Join the live webinar on

~Europe’s Rising Star

Where Luxurious Experiences Take the Limelight

e 0 a0 s try oo ()
tbo.com

#VisitCzechia

Places to Offer Beyond Prague

Top Hotels at Best-Rates

——
Easooas

tbo.com

Ongoing campaign

Brand Positioning,
Product Enhancement,
Trade Training and
Engagement and Offline
Engagement.

Campaign Duration: 1
Sept 2025 to 31 Jan
2026

Webinar Date: 04th
November 2025

Audience: 150+ Travel
trade partners across
GCC

CzechTourism
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The TBO Travel Business Show 2025

BUSINESS SHOW

A Event held in September 2025.

A VisitCzechia successfully
participated at B2B travel trade
roadshow hosted by TBO in Dubai,
UAE.

A The events aimed to promote
outbound travel from the UAE,
drawing participation from over 200
travel agents.

Czechlourism 19.11.2025 24



C o n d\@ast Traveller & Etihad Press Trip Prague - March 2025 (1 pax)

'Condé Nast o o
Traveller = ] The neighbourhood

guide to Prague

‘ INSPIRATION DESTINATIONS FOOD ¥

Lichtwolke

DESTINATIONS
The best places to go for Eid
al-Fitr 2025

1 are planning an ext

weekend break or a longer trip, the celebration

Czechlourism 19.11.2025 25



Medical FAM Trip - May 2025 (17 pax from UAE & KSA)

DATE

TIME

SCHEDULE

May 12, 2025

Arrival to Prague Airport

Transfer to Jachymov.

Arrival to Jachymov |

Check in at Radium Palace Spa & Wellness + welcome drink + snack

Meeting with Hotel Director at the reception

Dinner with Sales Director at Radium Palace Spa & Wellness (blue restaurant)

\Wine/tea degustation [

May 13, 2025

Radon baths | |

Breakfast at Radium Palace Spa & Wellness

Meeting with Sales Director at the hotel reception

Radium Palace Spa & Wellness |

Behounek Spa & Wellness + coffee break

Terrace with a view | [

Astoria Wellness Hotel + Agricola + Infocenter

Lunch (restaurant "Vodopad") |

Radiology Pavilion | |

Curie Spa & Wellness + coffee break

Svornost Mine (transfer) [

Dinner at Radium Palace Spa & Wellness (blue restaurant)

May 14, 2025

Breakfast at Radium Palace Spa & Wellness

Transfer to Carlsbad] [

Dvorak Spa & Wellness: Meeting with Hotel Director at the hotel reception

Coffee break at Dvorak Spa & Wellness |

Olympia Wellness Hotel: Meeting with Hotel Director at the hotel reception

Carlsbad sightseeing [

Transfer to Cihelny Golf & Wellness Hotel |

Check in at Cihelny Golf & Wellnass Hotel

Lunch at Cihelny Golf & Wellness Hotel

Cihelny Golf & Wellness Hotel |

Coffee break [ |

Transfer to Retro Riverside Wellness Resort

Retro Riverside Wellness Resort: Meeting with Hotel

Director at the hotel reception

Dinner at Retro Riverside (lounge) [

Transfer to Cihelny Golf & Wellness Hotel |

Breakfast at Cihelny Golf & Wellness Hotel

Transfer to Marienbad \ \

Sun Palace Wellness Hotel: Meeting with Hotel Director at the hotel reception

Belvedere Wellness Hotel: Meeting with Hotel Director at the hotel reception

Lunch at Sun Palace Wellness Hotel

Marienbad sightseeing [

Transfer to Cihelny Golf & Wellness Hotel

Spa and free time [

Dinner at Cihleny Golf & Wellness Hotel

CzechTourism

May 16, 2025

8:30

Breakfast at Cihelny Golf & Wellness Hotel

10:30

Transfer to Prague_| [ [

12:30

Check in at The President + welcome drink

12:45

The President: Meeting with Sales Director / Hotel Director at the hotel reception

13:00

Lunch at The President

14:00

The President Hotel

14:30

Prague sightseeing

19:30

Dinner

8:30

Breakfast at The President

9:30|

Transfer to the Hotel The King Charles

9:45

The King Charles: Meeting with Hotel Director at the hotel reception

10:45

Transfer to Dominican

11:00

Domini Meeting with Hotel Director at the hotel reception

12:00

Return to The President

12:30

Lunch at The President

14:00

Free time |

May 18, 2025

07:00 - 11:00|

Breakfast at The President

Free time |

12:45

Departure to Prague Airport (flight at 16:10)

19.11.2025 ‘ 26



Influencer FAM Trip

- June 2025 (Metronome Music Festival

& South Moravia , 2 pax)

A FAM trip from 19th to 26th June 2025.

A Aziz Aimutawa - Kuwaiti Influencer.

A 90K plus followers on Instagram.

A To cover Metronome Music Festival
and South Moravia.

Aziz Aimutawa
inPrague

One of the biggest
festival in the
Summer of Europe

CzechTourism
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Flaynas Active holidays FAM & Influencer Trip - July 2025 (10 pax from KSA)

Based on Join Campaign and the trip we reached target - prolongation of seasonal direct flights for 1 month

1014 2 the way to Spin n stop at the
- 014 s v bpl vl ion W e iy oo Bourt ourbusamd o prapus casle vl trough e
and manufacrring oraaments since ot centur. i st dowita
12:30 Arrival to hotel Savoy in Spindleniv Mlyn, site inspection Aoa it
of hotel Savoy and nearby hotel Sovka, lunch at the lunch.
restaurant Soyka 1300 Free time around Kampa and Charles bridgeTransfer the
15100 Wl uplil for comin o the starting poin of Bobslegh 1530 Cutlet Fashion Aena, it inspection, ree tine for shopping
track. Enjoy ride on 1,4 km long Bobsleigh tr. FLETY Return to the hotel
16:00 Check in hotel Savoy and free time wwo Dinner at Municipal House Caté
100 walk

und the Spindleruy Mlyn/site inspection of hotel

10:30 Dinner at the restaurant Saveya
g Day 3. 18 July Spindleriv Miyn — Prague ote: Please make sure to bring comfortable and sturdy shoes
Pan Trip - Flinas — suitable for walldng — as we vill be in mountain region and do some
Fam Trip - Flynas very light hiking, Alsa, please, pack a small bag (backpack or tote) for
Foly 160 = aud sous oma night in Spindlenty M - large Inggage will ramain at the hotel
o

n cooperation with Hradec Krilovi Begion and Destination Management
Organisation Krkonoks.

Day 1 16% July Pragoe

1045 Aral o Fragns nternational Airpot by Tynas fight and

e o e e S o o o' gt Hradao Krdlovs =
Ragion KRKC JNOSE

300 Lunch at the rastaurant Jaffa
: Check out and transfer the chair Jift (funicular) to the Tourist Board

30 Meet 2t he retanran. Walking toue
™ T e AR Medvidin hill. Enjoy the beauty of nature and fresh
1600 Sightseeing boat on the river Vitava for 1 hour Return by funicular to Spindlerdy MIyn and lunch at the
700 Return 1o hotel and free time restaurant Srub. After lunch transfer back to the hotel Carlo
. TV, 1V in Prague
e am. mefCER i S 17:00 site inspection of hotel The Julius Prague together with
Day a. s July Pragee — Splndiertv Mifn dinner. Rest of the evening free time.

Day 4. 10th July Prague

0845 Clieck out (tuggage will remsain 3t the Carlo V) and
transtor towands North Caechia  Spipdlardy MY, town
n the heart of National Park Krkonode.

Czechlourism 19.11.2025 28



IFFSR meeting in Czechia - September 2025 (3 pax UAE)

A Obijective: Show to IFFSR (Federation for Falconry Sports & Racing, UAE) that Czech institutions across various
sectors cooperate closely, and that falconry and gaming are an integral part of our cultural heritage, making Czechia a
trustworthy partner for organizing the International Falcon Race in 2026.

A Opportunities to link with the promotion of the Czechia as a tourist destination for nature lovers, hunting and falconry
traditions lovers in the GCC region.

A Event in cooperation of the Embassy in Abu Dhabi, the Ministry of Agriculture of the Czech Republic, Lesy L Rand
Falconrace.cz

Czechlourism 19.11.2025 29



GCC Travel Trade FAM Trip
Qatar, Kuwait, Oman)

Spa Fam Trip - GCC
October 13th - 18th 2025

October 2025 ( Active & Spa FAM Trip , 10 pax UAE,

Day 2, 14th October

Podibrady — Janské Lizné

Day 3. 15th October Fanské Lazné — Spindleriy Mign

oyo0 Rreakfast at the hatel

1015 Site inspection and exper

nce of treatment procedure

w0 Breakdaxt ot tho hotel asud el Mz. Al Bavet Turwg.
e development for GOC market, After brea
it eloptin ol St e i
in. Sile inspection

Prague - Carhanie bush in the Poddhradia watr ok out and transfer towards North
T % parigana Qae rrrg o Prge Fsraing anch at the restaurant O Mase lleri My, towss in se b
o e Rty e o 13:00 Linchittthn reatautant O Krkanose.
N SeA b O o Drive towards the spa town Janské Lézné with the stop for a Acival to hotel Savoy in Spindleriiy Mign, site inspection
s mm i rombir : fore sdenbure e i o, Kl e ‘oFiotel Sivay und neurby bobel Seyks.
s stages of forest from the roots up to the top during approx o Krlcannte National Park s ane of fhe most valusble
S 25 Jan trall: Last entry st 3:55 pi be krioncke Natlonsl arkcls ana ot he Juabl
kit e 1111 wstural seess i all of Central Europe
heck fu at the Hotel Terc mountain range, it i o unique mosiic of scosystems: which
18:00 h ‘:'1""2:1 sl itation e s centr i he v Fematnon Bard ns o reminder AT Ancl ot Hlocidd
cart of the Krkonose Mountaine, Janske Lizné offers a e "
past.  Anyone who appreciates boautiful nature, clean air
services ichuadion e st ang In their luings, and active mavement will foel a2 if they'ee
T o s ofthe ‘musculoskelotal system. e to i poradian in tho Kekomoke Mounbeins 'pl‘)“‘“}“‘““
o, L i i mply anlim;
conditions far th it of respiratary problems and thi . Diiuser et Lk eluasasitiuy
Solution of many other health probiems. H9Y, . -
e T e a Centee,
% 19:00
Day 4, 16th October Spindleriv Mlyn - Prague Note: Please make sure ta bring a swimming snite for spa as well as
Day 5, 17h ¢ Prague comfortable and sturdy shoes suitable for walking — s we will be

00:00 Check out and take & trail around the Svatopetersky' ereck
approx. 1.5km to the St. Petr chair lift (fuieular). Take lift to
the Plné hill et 10am and enjoy the beauty of nature in
fresh air.

Sv. Petr ski complex, almost a town in itsclf, is situated to
the east of Spindleritv Mign, in a valley enclosed by two
‘mountain ridges. and is an extremely popular destination all

vear round

0 Return by funieular to Spindleriiy Mign and lunch at the
hotel Winsdor at 12:30.

145 Short drive to to the starting point of Babsleizh track. Enjoy
ride on 3,4 km long ride.

15:00 Transfer to the Prague, check out at the hotel ALMANAC X.

w30 Dinner at the restaurant Jatfa

1300

a0 Transfer tn Oecidental ¥rague bve for site inspection.

160 Drive tu Fashion Arens Prague Outle, site inspection and
Sove i Lo sbioppises with: Winner i food coust

o Returt W the botel ALMANAC X auud five Uune

Day 6, 18 Octobes Departure

s e broakfan chekout o expiove Vonerln

Q0 Town S where world known Ast ona
‘i by ot feons ol eousn] Lhe mo

1300 Lunel st the restaue
e rsasfer (o Pesue lutwrnstiond Aepor
depstue

tof Notel Fuirmont Golden

all have i Town
enrlior. Or have a froe time il departure

5
oo e b gt

in mountain region and do some very light hiking. Also, please take a
small bug (buckpuck o tote) for walking activities. Please note that
weather condition in the mauntain region might he windy and cald
Temperature might drop down below 0°C and light snaw fall might
aceur.

Tn cooperation with Hradec Krélové Region and Destination Management
Organisation Krkonose

Region ¢ KRK( DNOSE

Tourist Board

Social media HKRTB:
B @hkregion
1G: @hkregion

Social media;
FB: @krkonose.eu
1G: @hrkanoseen

““CaecliTourism reserves the rights Lo change the program **

CzechTourism
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Etihad Influencer Fam Trip Prague - June 2025 (1 pax)

ETIHAD
P

*  Unique Reach — 3.7m * Stories Posts - 62 * India —1.3m

*  Total Impressions — 73.7m ° 29 Prague City * Delhi - 283.9k

* EMV-$10m ° 8Pivovar u Flek * Mumbai - 192.9k
*  Engagement rate - 2.63% ° 6 Augustine Hotel * Ghaziabad — 130k

5 Sangam Indian Restaurant
4 Strahov Monastery
~ 8 Triton Restaurant
“ 2 Absintherie
* Reel Posts -1
* Static Carousel Posts - 3
. J = & J

000

Etihad x Shashank x Prague

Influencer Deépartment

08 AUG 2025 Prague City Reel
7 ‘ iamshashh @ 2w

This is Prague cz

A city that feels like 3 fairytale come to

life, where every corner tells a story.

From the majestic Prague Castle to the
: charming streets of Old Town, this city

T - of a hundred spires is rich in history, art,

and timeless beauty.

Golden hour hits different here

Etihad x Shashank Sanghvi x Prague - Static Post Coverage

@iamshashh

z @etihad
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Press Trip Active Holidays & Wellness - September 2025 (1 pax)

Teva: Locamme i Pragus &
GMT+1 (ContralEropeenTine)

Koruna { ode CZK)
— Exchange rate & 1 EUR &
‘about 25 C2X Emesgency: 112
(24 hours 8 day)

GraenTouem
Sthoseaka SB711S
12000 Praha 2

e Touriam - fotshanka, suror Milod dled

Active holidays and wellness

Hradec Kralové Region

#VisitCzechia

Markets: Germany, Lithuania, Latvia, Spain,
Middle East

Program: 7. — 11. September 2025

Day 1, Sunday 7th Arrivals Prague, without program

Individual arrivals to Prague during the day.
Accommodation in a hotel for 1 night in Prague.
Free time

Day 2, Monday Sth Pec pod Snézkon

Breakfast, check out

8:30 Mecting with the guide and with CzechTourism representative in the
hotel lobby.

‘Transfer by mikrobus to Pec pod Snézkou (2, 5 hours)

Pec pod Snézkou is not only a picturesquemountain town in the valley of
the Upa river, but also an important tourist and sports centre, Thanks to
its location in the heart of the Krkonode national park, this town is the
ideal place for combination of experience and relaxation.

Relax Park Pec - bobsled track

Lunch Aparthotel Svaty Vaviinee

Relax park Pee — Monkey Park

Bouda mama wellness hotel

Tour of the loeal brewery with the beer tasting
Relaxation in wellness

Dinner - Bouda mama restaurant

Day 3, Tuesday 9th Janské Lizné, Cerné hora

Breakfast, check out

Transfer to Janské Lizné (20 mins)

Janské Liznt is a popular holiday destination. The town is situated in the
Krkonode National Park, on the slope of Mount Cernd, the top of which
can be reached by cable car, Tourists have many opportunities for sports

activities, hiking or trips along the ridges.

SkiResort — CERNA HORA-PEC A short walk through the colonnade to
the cable car to Cerni lora. We will take the cable car, climb up to the
Jookout and then walk along the nature trail "Cernohorsks raselinisté (the
biggest forest peatland).” Back is possible downhill on scooters.

Lunch - Restaurant at Treetop Walk Krkonose
Krkonose Treetop Walkway

The treetop walkiay was built near
Janské Lizné in Krkonode in 2017 It
is more than 1,300 metres long and
is the only treetop walkway that will
also take you under the ground. The
interactive underground exposition
shows the micro-world of soil, from
the roots to the smallest animals.

The Krkonose trecto] 1y
climbs to 23 metres above ground, A

wooden lookout tower, 45 metres
high, with a view over the

Czechlourism

We partnered with Mr. Inayat ur
Rahman the business editor from
Gulf Today UAE Active holidays
Press trip Czechia from 7th to 11th of
September 2025
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#VisitCzechia Monthly Trade Newsletters

Discover the Latest from Czechia- ... v . e :
@ EBotfiiter enabled - #VisitCzechia
B Sent On ol 23 2003 10238 AM GST
August 2025
Reciplent Activities Click Activities Bounces and Auto-replies s
Discover What's New in Czechia - Latest Updates and Attractions!
a8 4 . A7 Y # Summer may be halfway through, but the season is far from over — just like
94 & y L 0
'_,Emﬁ S 0:3“ U,}:fr:“ c 1“8” . 3 . 0 - —— the stories that continue to make Czechia a op travel destination. One of them
is digital. the global hit Kingdom Come: Deliverance Il is drawing thousands of
fans to Central Bohemia. And the best part? Most of them are young travelers aged
Opens Stats Clicks Stats Reply Stats b
¥ Time o add a fresh dose of inspiration to your summer mix: did you know that
| tourism brings over CZK 400 billion to Czechia every year? Or that the Pizedt
Opens rate Clicks rate Region now has its own regional tourism board? Pius, CzechTourism's
website just launched a new section focused on sustainability
26.8% 10% 1 Replies rate (0
11% 9 And that's just the beginning — this August edition is packed with updates you
Inchuding bods, the cpen rate would be Inchuding bats, this clicks rate would be won't want to miss. So, grab your favorite summer drink and dive in!
8.2% 457 11% 1%
Frantiek Reismller
Director of CzechTourism
® Rellableopens ® AppleMPPope... @ ® Reliable clicks © #utorepty O ‘ -
7% 158% 194 11% 18 1% o
Totalopens (&} 758 Total clicks (£ 80
Click-through rate (0 38%
-

this clh be 38%) o
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#VisitCzechia Monthly Media Releases

April 2025 #VisitCzechia Showcases Diverse Luxury Offerings in Middle East
Road Show 2025

April 2025 ¢KS aL/19[Lb DdzARSQa ySEG aidz2Ly |

April 2025 #VisitCzechia Participates in Arabian Travel Market (ATM) 2025 to
Promote its Diverse Tourism Offerings

May 2025 Czechia Prepares for RecaBdeaking Tourism Season in 2024

June 2025 Czechia Hosts World Tourism Forum 2025, Spotlighting Innovation
and Sustainability

July 2025 Czechia offers the perfect mix of adventure and cultural charm for
summer travel

Aug 2025 t N} 3dzS | y@SAta I wkNBE 9yO02dzyid SNI

Sep 2025 Lyt 201 GKS {SONBGa 2F tN¥3IdzS 6Al
Guided Tour
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#VisitCzechia Social Media Handle in Middle East

visitczechia ar O
Visit Czechia Arabia
#ViSit 39 posts 2471 followers 141 following

Czechia

Tourist Information Center

2} www.visitczechia.com

Edit profile
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