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GCC Overview: Outbound Tourism Performance 2024

Source:

The Outbound travel trends in the Middle East and Africa ïITIJ

Trending destinations for Middle East travellers; see list - Gulf Business

Trending Destinations For Middle East Travellers in 2024

Å1.1B global tourists (JanïSep 2024), nearing

98% of pre-pandemic levels

ÅGCC outbound tourism projected at USD

75M (2024), reaching USD 159M by 2034

ÅGCC travellers among top global spenders ï

USD 30.5B in outbound travel

ÅAvg. spend per trip: USD 3,000ï4,000, driven

by demand for premium experiences

https://research.skift.com/reports/the-state-of-middle-east-outbound-travel-2019/
https://www.itij.com/latest/long-read/outbound-travel-trends-middle-east-and-africa
https://www.itij.com/latest/long-read/outbound-travel-trends-middle-east-and-africa
https://www.itij.com/latest/long-read/outbound-travel-trends-middle-east-and-africa
https://gulfbusiness.com/top-destinations-for-international-travel-in-2024/
https://gulfbusiness.com/top-destinations-for-international-travel-in-2024/
https://gulfbusiness.com/top-destinations-for-international-travel-in-2024/
https://www.gulf-insider.com/trending-destinations-for-middle-east-travellers-in-2024/


19.11.2025 3

GCC Overview: Demographics and Outbound Potential 

Source: Research & Markets   

Å Young, growing population (median age: 25ï27)

Å Male-dominated demographic (61% male)

Å Saudi Arabia leads with 60% of GCC population

Å Outbound tourism market projected at USD

252B by 2031 (CAGR: 17.5%)

Å High international travel spend driven by

demand for premium experiences

Å GCC Outbound Travel Trends~66% of outbound

travel is within the Middle East

ÅTop inter -regional destinations :

Å Asia & Pacific: 56%

Å Europe: 26%

Å Africa: 15%

Å Americas: 3%

Country Capital City
2022 Popul.

(Million)

Popul. % by 

Citizens 

Population % 

by Foreign 

Residents 

Bahrain Manama 1.5 47% 53%

Kuwait Kuwait City 4.4 30% 70%

Oman Muscat 4.6 54% 46%

Qatar Doha 2.9 14% 86%

Saudi 

Arabia
Riyadh 36.4 63% 37%

United 

Arab 

Emirates 

Abu Dhabi 9.5 11% 89%
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UAE Overview: Outbound Tourism Performance 2024 to Czechia

Source: TourData
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KSA Overview: Outbound Tourism Performance 202 4 to Czechia

Source: TourData
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How The GCC Nationals Travel?

High Spenders

Luxury Seekers

Book via OTAs/ Agents

Peak Outbound Travel Period

(June ïAug)

Safety & Security

Health Protocols 

Cultural Sensitivity

Travel Insurance

GCC Outbound Key Characteristics:

Average length of outbound stay: 4.2 days

Key Drivers for Outbound Visitation: 

Å Culture & Arts (25%), Gastronomy (12%) and Active Wellbeing Pursuits (36%)

Å Direct connectivity & Safety (27%)
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Ideal Consumer target segments in the GCC

Arab Locals Expats

Å Prefers Luxury, high-end travel and 

convenience 

Å Safety and security is the main factor for 

choosing travel destination

Å High spending capacity

Å Highly influenced by family, word of 

mouth, social media and popular trends 

while choosing a destination

Å Seeking new international 

destinations

Å Opportunities for experiential 

travel

Å Highly influenced by travel 

package pricing, promotions 

and social media trends while 

choosing a destination
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GCC traveller segments

Family travelers : Middle East travelers like to take at least one trip every year as a family, if not more. Often, family

travel includes not only oneôsfamily but is rather more multi-generational, including grandparents, cousins, and

siblings. Though bookings are often made for each of these family units separately, they all meet at the destination

and stay together.

Weekend travelers : These are more frequent travelers and use every long weekend opportunity to travel and explore

destinations at shorter distances. They are looking for a quick break from the routine & mundane of life. They travel

with their families or friends and enjoy nightlife, sightseeing, and indulging in shopping.

Niche : These travel for sports, adventure, events and festivals and Czech Republic is the perfect match offering all

these experiences. These travel to either participate or attend a specific event or activity such as a sports tournament,

music festival, art exhibition etc.

Residents : These are individuals who are citizens of other counties who reside & work in Dubai, they travel for

various reasons and a major large segments of the UAE population. They travel for business, weekend trips, sports,

events etc.
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Czechia for GCC Travellers

In 2025 1Q-3Q, 13,597 guests arrived from KSA (4.37 days) and 11,060 guests arrived from UAE (3.94 days) 

respectively.
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Airline Connectivity 

Czech Republic is connected very well in the GCC region 

through main local airlines

Å Emirates Airline

Å Etihad Airways

Å Qatar Airways

Å Flydubai

Å Smartwings

Å Air Arabia - seasonal

Å Flynas- seasonal 

Å Jazeera- seasonal 
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Key Products promoted in the GCC

Å Spa & Wellness  

Å Adventure & Outdoor 

Å Family Holiday 

Å Shopping 

Å MICE 

Å Niche experiences - Golf

Å Christmas Markets 

Å Winter Activities
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Key packages promoted in the GCC 

¶ The travel packages for Czechia in the market entail 

operators 5N6D with an approx. cost of  AED 8000 ï9000  

wellness packages and 2N3D Central European packages 

for AED 4000 -5000

¶ Most of the Itineraries include spa regions or the packages 

are combined as golden triangle with Prague, Budapest and 

Vienna
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Strategy to promote Czechia in the GCC market 

Product Development 

Solution

Leisure Business MICE 

Market Development

Target Audiences Product Offerings

Travel Trade 

Engagement

& Distribution Partners

PR & Media Engagement 

Market Setup 

Strategic Goal

Drive Tourism Visitor -ship

Foundation Blocks

Building Blocks

Facilitation of Online &

Offline Marketing



Work done in the GCC market - 2025
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VisitCzechia ï3 Cities GCC Roadshow April 2025

ÅObjective: Promote Czechia as a premier & must travel European destination

ÅDuration: April 7th to 10th 2025.

ÅCzech Trade Partners Participation (8) : Almanac X, Axxos Hotels, Lazne Teplice, Termal Karlovy Vary, Graficon, Asis Tours
& Fashion Arena Prague Outlet

ÅLocal Travel Trade Partners Participation: Doha - 69, Kuwait City - 68 & Muscat - 77

15

Qatar - Doha Kuwait ïKuwait City Oman -Muscat
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Participation at Arabian Travel Market (ATM) , GCC

April - May 2025 
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Participation  at V-4 B2B Dicsover  Central  Europe - Dubai  & Riyadh April - May 2025 

ÅObjective: Promote Czechia as a must travel European destination

ÅDates: April 30th and May 4th 2025.

ÅCzech Trade Partners Participation Dubai: Umbrella Holidays, Art of Travel, Barcel· Hotel Group, Axxos Hotels, 
Falkensteiner Spa Resort Mari§nske L§znŊ, L§znŊTeplice v Ļech§ch, Olympic Palace, Thermal-F, Savoy Westend

ÅCzech Trade Partners Participation Riyadh: Umbrella Holidays, Art of Travel, Axxos Hotels, Olympic Palace, Ensana Health 
Spa Hotels

ÅLocal Travel Trade Partners Participation: Dubai - 70, Riyadh - 55
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Participation at Hospitality  Qatar

October 2025 
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Flynas & VisitCzechia Joint Campaign 2025 , KSA
Å Timeline: July  to August 2025

Å Markets: KSA market

Å Audience: +30,000 interaction on 

KSA market through Meta & X 

platforms.

Å 6,720,648 impressions.

Å Prolongation  of  direct flights  for 

1 month
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Flynas Webinar for KSA Travel Trade Partners 2025

Å Date: 03rd June 2025

Å Audience: 80+ Travel trade 

partners from KSA

Å To promote Summer seasonal 

route to Prague from KSA 

Å Emphasis on regions and active 

holidays
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Etihad & VisitCzechia Joint Campaign 2025 , GCC

Campaign Overview

ÅChannels Used: Facebook/Instagram, 

YouTube (Video & Display), Programmatic 

Video

ÅTotal Media Budget Spent: $14,448.39 (out of 

$15,000 planned; 96% utilization)

ÅKey Performance Metrics

ÅYouTube Video Campaign (Programmatic)

ÅSpend: $6,999.88

ÅImpressions: 3,859,266

ÅReach: 3,752,987

ÅFrequency: 1.03

ÅFull Video Views (VTR 100%): 2,843,205

ÅCost per Full View: $0.25

ÅClicks: 3,665

Å Facebook/Instagram Video 

Campaign

Å Spend: $1,258.06

Å Impressions: 3,466,766

Å Reach: 1,156,189

Å Frequency: 3.00

Å Full Video Views (VTR 

100%): 11,534

Å Cost per Full View: $0.11

Å Clicks: 433

Å Facebook/Instagram Display 

Campaign

Å Spend: $6,190.45

Å Impressions: 17,488,272

Å Reach: 2,928,050

Å Frequency: 5.97

Å Link Clicks: 4,653

Å Cost per Click: $1.33
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Almosafer & VisitCzechia Joint Campaign , KSA

2024: 1,876 pax

2025: 3,277 pax        +75% year on year increase from Aug 

to Oct
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TBO & VisitCzechia Joint Campaign 2025 , GCC

Å Ongoing campaign

Å Brand Positioning, 

Product Enhancement, 

Trade Training and 

Engagement and Offline 

Engagement.

Å Campaign Duration: 1 

Sept 2025 to 31 Jan 

2026

Å Webinar Date: 04th 

November 2025

Å Audience: 150+ Travel 

trade partners across 

GCC
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The TBO Travel Business Show 2025

Å Event held in September 2025.

Å VisitCzechia successfully 

participated at B2B travel trade 

roadshow hosted by TBO in Dubai, 

UAE.

Å The events aimed to promote 

outbound travel from the UAE, 

drawing participation from over 200 

travel agents.
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Cond® Nast  Traveller  & Etihad Press Trip  Prague - March  2025 (1 pax)
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Medical FAM Trip - May 2025 (17 pax from  UAE & KSA)
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Influencer FAM Trip - June 2025 ( Metronome Music Festival & South Moravia , 2 pax)

ÅFAM trip from 19th to 26th June 2025.

ÅAziz Almutawa - Kuwaiti Influencer.

Å90K plus followers on Instagram.

ÅTo cover Metronome Music Festival 

and South Moravia.
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Flaynas Active holidays FAM & Influencer Trip - July 2025 (10 pax from KSA)
Based on Join Campaign and the trip we reached target - prolongation of seasonal direct flights for 1 month
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IFFSR meeting in Czechia  - September 2025 (3 pax UAE)

ÅObjective: Show to IFFSR (Federation for Falconry Sports & Racing, UAE) that Czech institutions across various
sectors cooperate closely, and that falconry and gaming are an integral part of our cultural heritage, making Czechia a
trustworthy partner for organizing the International Falcon Race in 2026. 

ÅOpportunities to link with the promotion of the Czechia as a tourist destination for nature lovers, hunting and falconry
traditions lovers in the GCC region.

ÅEvent in cooperation of the Embassy in Abu Dhabi, the Ministry of Agriculture of the Czech Republic, Lesy ĻR and
Falconrace.cz
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GCC Travel Trade FAM Trip - October 2025 ( Active  & Spa FAM Trip , 10 pax UAE, 

Qatar, Kuwait, Oman)
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Etihad Influencer Fam Trip  Prague - June 2025 (1 pax)
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Press Trip Active Holidays & Wellness  - September  2025 (1 pax)

We partnered with Mr. Inayat ur

Rahman the business editor from 

Gulf Today UAE Active holidays 

Press trip Czechia from 7th to 11th of 

September 2025
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#VisitCzechia Monthly Trade Newsletters 
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#VisitCzechia Monthly Media Releases

Month Media Releases

April 2025 #VisitCzechia Showcases Diverse Luxury Offerings in Middle East 
Road Show 2025

April 2025 ¢ƘŜ aL/I9[Lb DǳƛŘŜΩǎ ƴŜȄǘ ǎǘƻǇΥ /ȊŜŎƘƛŀ

April 2025 #VisitCzechia Participates in Arabian Travel Market (ATM) 2025 to 
Promote its Diverse Tourism Offerings

May 2025 Czechia Prepares for Record-Breaking Tourism Season in 2024

June 2025 Czechia Hosts World Tourism Forum 2025, Spotlighting Innovation 
and Sustainability

July 2025 Czechia offers the perfect mix of adventure and cultural charm for 
summer travel

Aug 2025 tǊŀƎǳŜ ¦ƴǾŜƛƭǎ ŀ wŀǊŜ 9ƴŎƻǳƴǘŜǊ ǿƛǘƘ IǳƳŀƴƛǘȅΩǎ 9ŀǊƭƛŜǎǘ !ƴŎŜǎǘƻǊǎ

Sep 2025 ¦ƴƭƻŎƪ ǘƘŜ {ŜŎǊŜǘǎ ƻŦ tǊŀƎǳŜ ǿƛǘƘ ǘƘŜ bŜǿ άtǊŀƎǳŜ ƻŦ 5ŀƴ .Ǌƻǿƴέ 
Guided Tour
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#VisitCzechia Social Media Handle in Middle East 


