Domestic tourism and CzechTourism

Fact Sheet 2025
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Czechia Travel Trade Day, 9,993 articles about CzechTourism
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— 70 buyers from 22 countries, 100 Czech entities from the ranks Top media — medium.seznam.cz, idnes.cz, centrum.cz, novinky.cz f
of entrepreneurs, regions and other tourism service providers, P ky I n co m e ro m to u r I St tax
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— 15 foreign and 10 domestic media outlets
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More than 12,000 assets .
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— 13th edition of the professional conference — expansion of the library's portfolio by 1,301 assets
— part of HOLIDAY WORLD & REGION WORLD fair (videos, photos, logos, brochures)
— focused on the topic of using data for planning in tourism
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Incoming tourism and CzechTourism worldwide
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ig »ts andre ate acthltles Through Czechia Promotion of Czechia IR RN |, v spopers autumn fam trip in Prague and Pilsen to restart weekly stays by Poles in West Bohemian
fam trip, Air Canada campaign, One Evening, Many Discoveries, as an ideal destination for car holidays press, and influencer trips. spas. Balneotrip, press trip, several press releases, Japan

and promotion with Air Canada Vacations combined with active vacations

Press trip focused on train travel

social media campaign, and a successful discount .
campaign for seven hotels A 82,090
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held at the Czech Embassy in London
Participation in the National Geographic

Reach of over 5.6 mil.
Creation and sale of new jdheraries

Traveller Food Festival with a total media reach of 4.5 mil. readers for|Swedish tour oper: First press trip to Zaolsi / Tésinsko el
USA Czechia ranked 7th thna * Activities for the EXPO
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* Promotion within the V4 @ 23,429 * Filming of Hunan TV campaign in Taiwan
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Mexico * Presentation of Czechia . r Summer vacation in Czechia for representatives & 273343
% 51.245 as Guest of Honor at the 40th annual SITV Spain Presentation and promOtlon of three media outlets. Total number of pages: 32, ®70% ©27
D) international trade fair in Colmar, Alsace & of Czechia at the 20th Cinematik Piestany with a cumulative value of over CZK 75'il. r e
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American countries vith specialized travel agencies and Press and Fam trip flyasiana.com

tour operators in Madrid and Barcelona to the South Moravian Region, Other Middle East countries

% Tourists & 93,540 4\. Brazil S &

number of incoming foreign tourists at ®115% ©35 / South Bohernian Region * Roadshow Qatar, Kuwait, Oman India
collective accommodation establishments A 62,542 + Jeruslam Post podcast Saudi Arabia . . .
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Campaign with Despegar.com Latin America ©-21% ©37 . 89224 Flaynas conversion campaign * Filming of Unplugged 72
i Social media fans . i B +fam and influencer trip
TRl “ 66096 * Ferien Messe 2025 Hours Prague .
* Top selected activities at foreign offices Tradeshow * Influencer trip Austria's most important travel fair Thomas Cook conversion
Forei tations of CzechTouri Connect Sao Paulo following in the footsteps of Robert Genussreise durch die Region Vysocina Australla campaign
osrs(l)s:tn;;gr:qsa?el ons o eechodrism Langdon in Pra'gue . presentation of the region to B2B partners and journalists £ 82,379 Opening of the Consulate
long haul markets Press and influencer trip Brno in the TOP 10 ranking of 1000things.com ®68% ©35 General in Mumbai
new markets on the theme of Giacomo Casanova a prestigious magazine for young travelers @ 4,183 press conference

to the Usti nad Labem Region

MICE workshop in Milan

Online Social media Eventcooperation MICE

and networking evening

kudyznudy.cz Inbound tourism Domestic tourism
34th annual International Music Festival Cesky Krumlov — 3rd Czech Convention Bureau Inspirational Afternoon
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- 43'353'833 visits naa 1'4481071 fa ns i 6671848 fa ns 58. CEZ Jizerska 50 — 4th Annual Czech Convention Bureau regional workshop
®14.9% compared to 2024 @ 3.8% compared to 2024 ® 0.5% compared to 2024 Austerlitz — 4th Annual Events Club Forum in Prague
3.67 views per session Barum Rally Zlin — 3rd Annual Global Forum of National Convention Bureaus
® 0.5% compared to 2024 Beats for Love — 4 MICE fairs (IMEX Frankfurt, IMEX America, Meeting Show UK, IBTM World)
3:21 average length of visit BMW IBU Biathlon World Cup - Nové Mésto na Moravé - go MECE)workshops in foreign markets (Barcelona, Madrid, Poznari, Krakow, Munich,
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©-9.0% compared to 2024 manm 974'547 fans A 538'243 fans Y . Y — 5 MICE trips for foreign buyers (France, Latin America, USA, Germany, Business Events
on Facebook on Facebook Czech Ladies Open Beroun Industry Club)
® 3.2% compared to 2024 ® 0.3% compared to 2024 Czech Republic Grand Prix - 5 international MICE sales (Oslo Travel Match, MCE Central & Eastern Europe,
Czech Truck Prix Most and Nascar All in Too Katowice, Events Club Association Forum, MICE&More Milano)
visitczechia.com CzechTour — 8 MICE trips for domestic agencies
FIBA Women'’s Eurobasket — 12 educational MICE workshops, 153 expert consultations
(] 2 941,371 visits = 221,688 followers =27 129 605 followers FIM Speedway Grand Prix of Czech Republic Prague — Support of 8 regional MICE events
- ! o f o | Iden Spike O — 12 inspiring monthly newsletters from the Czech Convention Bureau
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3.75 views per session JT Bank Ostrava Beach Pro Press / Fam / Influencer trips

-5.5% compar 202
©-5.5% compared to 2024 Nové Mésto na Moravé Mountain Bike Championships

4:54 average length of visit Rock for People In 2025 CzechTourism organized
®© -10.6% compared to 2024 Women's Floorball World Championships in Brno and Ostrava 322 preSS, fam and inﬂuencers trips.

World Championships in Water Slalom Prague
WorldSBK - Czech Round

— more than 1,080 worldwide journalists, tour operators and influencers
— cumulative media reach of more than 773 mil. people



