
76.3 mil. EUR  
income from tourist tax

43.4 mil. visits  
on kudyznudy.cz website

2.12 mil. fans 
on social media

Digital Media Library

9,993 articles about CzechTourism
AVE 11,088,472 EUR in domestic media
Top themes – �Kudy z nudy, Statistics and surveys, The Czech Trail
Top media – medium.seznam.cz, idnes.cz, centrum.cz, novinky.cz

More than 12,000 assets
– �over 3,400 registered users from 79 countries
– �expansion of the library's portfolio by 1,301 assets  

(videos, photos, logos, brochures)

Corporate PR

Fórum cestovního ruchu
– 13th edition of the professional conference
– part of HOLIDAY WORLD & REGION WORLD fair
– focused on the topic of using data for planning in tourism	

Czechia Travel Trade Day,  
Ostrava
– �8th edition of B2B incoming workshop
– �70 buyers from 22 countries, 100 Czech entities from the ranks  

of entrepreneurs, regions and other tourism service providers,  
the directors of the CzechTourism agency’s foreign representations

– 15 foreign and 10 domestic media outlets  
– over 1,600 individual B2B meetings 
– �development of inbound tourism and strengthening of the destination 

brand of Czechia
– �support for the business activities of Czech entrepreneurs

Corporate events

Ústí nad Labem Region
	 660,406
	 2.8 %
	 4.1 %

Liberec Region
	 1,235,090
	 5.2 %
	 5.3 %

Pardubice Region
	 562,181
	 2.4 %
	 6.2 %

Hradec Králové Region
	 1,581,518
	 6.7 %
	 2.5 %

Olomouc Region
	 816,111
	 3.5 %
	 8.8 %

Moravian-Silesian Region
	 1,070,034
	 4.5 %
	 4.5 %

Prague
	 8,276,026
	 35.2 %
	 2.4 %

Karlovy Vary Region
	 1,436,877
	 6.1 %
	 3.3 %

Pilsen Region
	 909,482
	 3.9 %
	 1.1 %

South Bohemian Region
	 1,803,775
	 7.7 %
	 3.0 %

Central Bohemian Region
	 1,386,608
	 5.9 %
	 1.7 % Vysočina Region

	 703,455
	 3.0 %
	 2.6 % South Moravian Region

	 2,251,656
	 9.6 %
	 3.3 %

Zlín Region
	 847,138
	 3.6 %
	 3.6 %

Fact Sheet 2025

Legend

	 Domestic tourists
	 number of domestic tourists 
	 to collective accommodation 
	 facilities

	 2 mil. and more
	 1–2 mil. 
	 0–1 mil. 

	� Share of domestic tourists (%) 
share of regions in total number 
of domestic tourists in collective  
accommodation facilities

	 Annual change (%)
      (2025 vs. 2024)

Domácí cestovní ruch a CzechTourism 

Fotobanka

Více než 1 000 fotografií

Zpracováno Institutem turismu, institut@czechtourism.cz

Kudy z nudy

283 606 fanoušků  
na Facebooku

6,1 milionu unikátních 
návštěvníků

+46 %  oproti 1.–6. 2014 (4 211 320)

Spuštění  věrnostního klubu 

podívejte se 
na naše spoty
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Useful mobile apps for  
your holidays in Czechia

Created by the Institute of Tourism
institut@czechtourism.cz

Check out our websites

visitczechia.com kudyznudy.cz czechtourism.cz

Domestic tourism and CzechTourism



visitczechia.com  

2,941,371 visits
 18.5% compared to 2024

3.75 views per session
 –5.5 % compared to 2024

4:54 average length of visit
 –10.6% compared to 2024

34th annual International Music Festival Český Krumlov 
58. ČEZ Jizerská 50 
Austerlitz 
Barum Rally Zlín 
Beats for Love 
BMW IBU Biathlon World Cup – Nové Město na Moravě 
Crystal Valley Week 
Czech Ladies Open Beroun 
Czech Republic Grand Prix 
Czech Truck Prix Most and Nascar 
CzechTour 
FIBA Women‘s Eurobasket 
FIM Speedway Grand Prix of Czech Republic Prague 
Golden Spike Ostrava 
Hrady CZ 
JT Bank Ostrava Beach Pro 
Nové Město na Moravě Mountain Bike Championships 
Rock for People 
Women‘s Floorball World Championships in Brno and Ostrava 
World Championships in Water Slalom Prague 
WorldSBK – Czech Round

974,547 fans  
on Facebook

 3.2 % compared to 2024

538,243 fans  
on Facebook

 0.3 % compared to 2024

221,688 followers 
on Instagram

 21 % compared to 2024

129,605 followers 
on Instagram

 1.6 % compared to 2024

 kudyznudy.cz

Event cooperationOnline
Inbound tourism	 Domestic tourism

	1,448,071 fans
 3.8 %� compared to 2024

	667,848 fans
 0.5 % compared to 2024

– �3rd Czech Convention Bureau Inspirational Afternoon
– �4th Annual Czech Convention Bureau regional workshop
– �4th Annual Events Club Forum in Prague
– �3rd Annual Global Forum of National Convention Bureaus
– �4 MICE fairs (IMEX Frankfurt, IMEX America, Meeting Show UK, IBTM World)
– �6 MICE workshops in foreign markets (Barcelona, Madrid, Poznań, Krakow, Munich, 

London)
– �5 MICE trips for foreign buyers (France, Latin America, USA, Germany, Business Events 

Industry Club)
– �5 international MICE sales (Oslo Travel Match, MCE Central & Eastern Europe,  

All in Too Katowice, Events Club Association Forum, MICE&More Milano)
– �8 MICE trips for domestic agencies     
– �12 educational MICE workshops, 153 expert consultations
– �Support of 8 regional MICE events    
– �12 inspiring monthly newsletters from the Czech Convention Bureau

In 2025 CzechTourism organized  
322 press, fam and influencers trips.
– �more than 1,080 worldwide journalists, tour operators and influencers
– �cumulative media reach of more than 773 mil. people

Press / Fam / Influencer trips

MICE Social media

USA
	� 581,664 

 3,4 %   3.6

	 67,279
	� Promotion within the V4 

�Signature consortium and Sojern holiday campaign

	� IMEX America trade fair, Las Vegas
	� MICE fam trip

Mexico
	 51,245 

	  -5.0 %   3.5

	 79,783
	 Virtuoso & ILTM Latin America 

	 trade show

	 I Love Europe Roadshow
	 In cooperation with the  
	 European Travel Commission 

	 Campaign with Despegar.com 

Brazil
	� 62,542  

 11.3 %   3.7

	 126,621
	� Virtuoso & ILTM 

Latin America  
Trade Show

	� Tradeshow  
Connect Sao Paulo

Other Middle and South 
American countries

	� 93,540 
 11.5 %   3.5

	 174,400
	� Tradeshow Connect Buenos 

Aires 
	� Campaign with Despegar.com

Canada
	� 94,244 

 6.0 %   3.7

	 5,957
	� Launch of Air Canada direct 

flights and related activities 
fam trip, Air Canada campaign,  
and promotion with Air Canada Vacations

Great Britain and Ireland
	� 628,054 

 6.8 %   3.7

	 12,476
	� B2B and networking evening A Journey 

Through Czechia 
One Evening, Many Discoveries,  
held at the Czech Embassy in London

	� Participation in the National Geographic 
Traveller Food Festival​  
Czechia ranked 7th 
in the category „Most Desirable Destination for Adventure,“ 
Wanderlust Reader Awards 

Benelux
	 348,764 

	  -3.1%   3.7

	 13,817
	 Fiets en wandelbeurs trade fair 	

	 Promotion of Czechia
	 as an ideal destination for car holidays  
	 combined with active vacations

	� Press trip focused on train travel
	 with a total media reach of 4.5 mil. readers 

Switzerland
	� 109,617 

 -9.2 %   3.5

	 1,822

France
	� 283,502 

 2.4 %   3.6

	 29,843
	� Presentation of Czechia 

	 as Guest of Honor at the 40th annual SITV 
	  international trade fair in Colmar, Alsace

	� Villes jumelées, trésors partagés 
Travelling exhibition of large-format photo-
graphs of partner cities with UNESCO monu-
ments, located in the center of Paris

	 MICE fam trip
	 for French buyers to Prague and South Moravia 
 	 and presentation of regional gastronomy  
	 (Gault Millau guide)

Spain
	� 278,160 

 2.6 %   3.8

	 50,315
	 Media campaign 

	 to promote the Czechia Fly&Drive product

	� Meeting Point  
#DestinoChequia 2025 
for content creators

	� Presentation of Czechia 
for incentive tourism and networking  
with specialized travel agencies and  
tour operators in Madrid and Barcelona

Italy
	� 426,307 

 -2.1 %   3.7

	 66,096
	� Influencer trip  

following in the footsteps of Robert 
Langdon in Prague

	� Press and influencer trip 
on the theme of Giacomo Casanova  
to the Ústí nad Labem Region

	� MICE workshop in Milan

Incoming tourism and CzechTourism worldwide Germany
	� 2,315,009 

 -2.6 %   3.8

	 54,234
	� What does Czechia mean to you?  

Start of the content creators campaign

	� Cooperation with Mapy.com: 
promotion at trade fairs, competitions, press 
and influencer trips

	� MICE in focus:  
workshop in Stuttgart, MICE boat in Bavaria, 
autumn fam trip in Prague and Pilsen

Scandinavia
	� 343,178 

 2.3 %   3.5

	 11,917 
	� Presentation of Czechia

	 as Destination of the Year at 
	 Scandinavia‘s largest B2B workshop, 
	 TravelMatch Norway 2025

	� South Moravia 
Promotion of the cultural heritage 

	 Native campaign 
 	 in national daily newspapers,  
	 press, and influencer trips.  
	 Reach of over 5.6 mil.  
	 Creation and sale of new itineraries 
	 for Swedish tour operators

Russia
	� 40,507 

 -0.6 %   3.6

	 2,072

Australia
	� 82,379 

 6.8 %   3.5

	 4,183

Austria
	� 358,635 

 3.3 %   2.9

	 8,224
	� Ferien Messe 2025  

Austria‘s most important travel fair

	� Genussreise durch die Region Vysočina 
presentation of the region to B2B partners and journalists

	� Brno in the TOP 10 ranking of 1000things.com 
a prestigious magazine for young travelers

India
	� 90,799 

 12.3 %   3.5

	 14,835
	� Filming of Unplugged 72 

Hours Prague 
	� Thomas Cook conversion 

campaign
	� Opening of the Consulate 

General in Mumbai 
press conference  
and networking evening

Israel 
	 254,787

 33.3 %   4.5

	 7,009
	� Ophir conversion 

campaign 
+ influencer trip

	� Passport Group 
conversion campaign

	� Press and Fam trip 
to the South Moravian Region, 
South Bohemian Region  
+ Jeruslam Post podcast Saudi Arabia

	 46,880
 24.4 %   4.4

	 837

United Arab Emirates
	 33,728

 30.1 %   4.1

	 2,272

Poland and Baltic countries
	� 1,080,390 

 8.4 %   3.0

	 130,102
	� Two parallel online campaigns pro-

moting the discovery of regions
	� The OPEN POLSKA campaign
	 to restart weekly stays by Poles in West Bohemian 
	 spas. Balneotrip, press trip, several press releases, 
	 social media campaign, and a successful discount 
	 campaign for seven hotels

	� First press trip to Záolší / Těšínsko

China
	 208,474 

	  19.9 %   2.8

	 197,600
	� Filming of Hunan TV  

reality show Divas Hit the Road. Two episodes aired  
in autumn 2025, terrestrial broadcast viewership  
of 21.29 mil. viewers per episode, online broadcast 
viewership of 180 mil. per episode

	� Press trip 
Summer vacation in Czechia for representatives  
of three media outlets. Total number of pages: 32,  
with a cumulative value of over CZK 7.5 mil.

	� ETC campaign V4​ 
Discover Central Europe on the Chinese market.  
Trip by two influencers with a cumulative readership  
of over 20 mil. for all posts.

South Korea
	� 273,343 

 7.0 %   2.7

	 9,084
	� Conversion campaign 

on Korea‘s largest OTA Interpark triple / Nol 
Universe for the sale of airline tickets and 
accommodation stays

	� Six-meter lantern 
of the Old Town Hall with the Astronomical 
Clock at the Christmas markets in Seoul

	� Promotion of the launch 
of a new direct flight from Seoul to Prague  
with Asiana Airlines and ticket sales via 
flyasiana.com

Slovakia
	 915,449 

	  1.8 %   3.0

	 23,429
	� On the art of cooking  

�press conference and two exhibitions,  
extensive media coverage

	� Unexpected Wellbeing campaign  
at Košice International Airport

	� Presentation and promotion  
�of Czechia at the 20th Cinematik Piešťany 
International Film Festival 2025

43,353,833 visits
 14.9 % compared to 2024

3.67 views per session
 0.5 % compared to 2024

3:21 average length of visit
 -9.0% compared to 2024

Japan
	� 82,090 

 21.4 %   3.0

	 24,271
	� Activities for the EXPO 

Osaka​ 
Kansai 2025 World Exhibition

	� JWI Marketing conversion 
campaign in Taiwan

	� Press trip 
in connection with  
Kingdom Come: Deliverance II

Legend

	 Tourists  
number of incoming foreign tourists at 
collective accommodation establishments

     Annual change (%) 
(2025 vs. 2024)
 Average period of stay 
(days)

Social media fans

 Top selected activities at foreign offices

Foreign representations of CzechTourism
	 short haul markets
	 long haul markets
	 new markets

Other Middle East countries
	� Roadshow Qatar, Kuwait, Oman

	� Arabian Travel Market Dubai
	� Etihad Airways conversion campaign 

+ press and influencer trips

	� Flaynas conversion campaign 
+ fam and influencer trip


